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ABSTRACT

The objective of the present paper is to examine the college student Mind-set and intentions
toward entrepreneurship, Entrepreneurship is considered as engine of economic growth. That
plays a great role in the economic growth and development of the country, more so in a rapidly
developing country like India. Entrepreneurship development today has assumed great
significance as it is a key to economic development. Entrepreneurs are the seed of industrial
development and its fruits are greater employment opportunities, increase in per capita
income, higher standard of living and balanced regional development. The present paper
attempts to review and analyze the empirical studies undertaken to find out the
entrepreneurial intention among college students and find out the factors influencing their
decision to venture in entrepreneurship.
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1. INTRODUCTION

For generating economic growth and moving towards the entrepreneurial society it is imperative,
in the opinion of economic theorists, to have a development of entrepreneurship capital, which
reflects a number of different legal, institutional and social factors and forces, and involves also a
social acceptance of entrepreneurial behavior, individuals who are willing to deal with the risk of
creating new firms and favorable business environment. Hence, entrepreneurial initiative of
individuals must be regarded as an important factor of economic growth, whereas a major role in
working up attitudes towards life, raising enterprising people is played by educational system,
which should be developing and propagating entrepreneurial initiative among students and
graduates. Entrepreneurship plays a key role in economic development. Today entrepreneurship
is widely recognized both by academics and practitioners as a fundamental factor of economic
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development throughout the world. However, entrepreneurship may influence economic
development positively as well as negatively. Therefore, entrepreneurial intention merits
scholarly research. And it has been empirically proved to be the best and unbiased predictor of
entrepreneurial behavior.

2. ENTREPRENEURIAL INTENT AMONG STUDENT

Recently there has been a growing interest in undertaking and intensifying actions promoting and
supporting the idea of entrepreneurship as an attractive alternative to wage employment among
students. There are several reasons for this interest. Firstly well-educated entrepreneurs are
expected to create ventures that grow faster than their counterparts. The importance of education
to successful performance of new ventures is well recognized by management parishioners and
researchers. Secondly due to the process of restructuring in organisations following intensified
competition in the market worldwide, previous advantages with wage employment in large
established enterprises, such as job security or reward for loyalty have lost on their actuality,
thus increasing the desirability of self-employment.

The unemployment among graduates has also been increasing. Entrepreneurs are the “engines of
economic growth”. They have brought enormous positive contributions to a country's economic
growth and social development. Among the contributions are such as innovation and job
creation. As entrepreneurship is synonymous with self-employed, it is believed to be an effective
strategy in handling the issue of employability, particularly among the youths. Understanding of
the factors that predict entrepreneurial intention is crucial because entrepreneurial behavior is a
result of intention. Though entrepreneurial intention has been widely studied by scholars from
overseas, the question of their applicability in the local setting still remains. To date, intention of
young generation, specifically the millennial generation in our country to embark on
entrepreneurship continues to be unclear.

According to Ajzen (1991, pp 181), intention refers to “the indication of how hard people are
willing to try, of how much an effort they are planning to exert, in order to perform the
behavior”. Generally, the stronger the intention, the more likely that a person will perform a
particular behavior. It is practical to study intention because actual behavior is difficult to be
measured in a research (Wu, 2010). Entrepreneurial intention is closely related to
entrepreneurship behavior. Ajzen (1991) has mentioned that intention is a direct predictor of
behavior. Add to this, Krueger et al. (2000) has also explained that entrepreneurial behavior is
intentional and a planned behavior. Since entrepreneurial behavior is intentional, many
researchers agreed that it can be predicted by entrepreneurial intention (Krueger and Carsrud,
1993)

3. OBJECTIVES OF THE STUDY
1) To examine the determinants affecting entrepreneurial intention among college student

2) To assess the level of entrepreneurial intention among college student
3) To verify the relationship between determinants and entrepreneurial intention.
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4. MAJOR FINDINGS

e Motivations for entrepreneurship are most strongly correlated with entrepreneur’s socio-
demographic characteristics especially education, but also household income,
entrepreneurs’ age and gender.

e The entrepreneur’s personal situation at the time of business start-up, and characteristics
of the start-up business also show distinct associations with motivations, in particular the
cross-over of the entrepreneur’s business with his/her previous job, the availability of role
models, whether the business was started alone or together with others and the industry
sector show

e The evidence in this report points to a general framework which defines a pathway from
the demographics and attributes of entrepreneurs, combined with their individual
circumstances, which determine a set of motivations which, in a specific context (i.e.,
what we call a tipping point), trigger the action to take the first steps towards setting up
their new business venture.

e A deeper understanding of entrepreneurial motivation — beyond simplistic opportunity
and necessity motives — is important, especially when it comes to predicting
entrepreneurs’ expectations about growing their business and hiring employees, which
are closely linked to business success. In contrast, autonomy and family and legacy
motivations impact business survival.

5. CONCLUSION

This study shows that motivations for starting a business are complex and that motivations other
than the traditional opportunity-driven and necessity-driven distinction are more closely related
to business survival and success. The analysis of the empirical studies carried out brings out
some interesting and encouraging aspects about the entrepreneurial intention of students. It was
found that majority of the students (65%) were interested in pursuing entrepreneurial careers.
The educational background of the students also has an influence on their intention to venture
into entrepreneurship. It was found that engineering student were more likely to venture
into entrepreneurship than their management and natural science counterparts. One disturbing
aspect that was revealed in the studies was that as the level of education increases the likelihood
of venturing into entrepreneurship decreasing. The traditional gender influences also emerge as
male students are more likely start their business than female students. The age of the students
also have an influence on their entrepreneurial intention as it was found that students in the age
group 25-30 were more inclined towards entrepreneurship than the middle aged.
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