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1. INTRODUCTION

The economy around the world has faced an unprecedented challenge due to
the novel coronavirus (COVID-19). Most industries have witnessed a sharp decline
in demand, and tourism is one of the most affected sectors. COVID-19 has forced the
government to impose travel restrictions, which has created havoc in the tourism
sector Estrada et al. (2020). According to World Travel and Tourism Council, the
current pandemic has put 50 million jobs worldwide at risk and the tourism sector
on the verge of collapse Guevara (2020). The decline of tourism activity and
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economic slowdown has made hotels worldwide vulnerable Hoisington (2020). All
major events across the globe are either canceled or got postponed due to COVID-
19. This has caused a severe plunge in the occupancy rate of hotels. For instance, in
the first quarter, Hyatt hotels witnessed a decline in 28% revenue per available
room (RevPAR) across the globe Hotel Business. (2020). The RevPAR will continue
to witness a decline in the United States of America and Europe Courtney (2020).
The data from the Asia-Pacific region also shows a similar pattern, like in February
2020, the Marriott hotels witnessed a 25% decline in RevPAR Wallis (2020).

Literature has indicated the vulnerability of hotels, especially during an
unpredicted catastrophe [Hung et al. (2018), Johnson et al. (2008), Paraskevas
(2013), Racherla & Hu (2009)]. Each catastrophe carries a distinct challenge to
hoteliers and prompts them to carry out measures to deal with the same. This can
be seen in various instances, like after the 9/11 attacks, the security of hotels in
Hong Kong was toughened. Similarly, after the outbreak of severe acute respiratory
syndrome (SARS), the hotels in Korea set up new equipment to address hygiene and
health concerns Kim et al. (2005). Hygiene has acquired considerable attention from
hoteliers to ensure customer retention, especially during a pandemic Kim et al.
(2005). Few terms such as hygiene and cleanliness have been conferred extensively
for the sustenance and recovery of the hotel industry Kim et al. (2005). This could
be viewed from the fact that hygiene and cleanliness are believed to be perpetrators
of a pandemic Tse & Sin (2006). Thus, understanding the level of preparedness of
hotels to COVID-19, understanding the terms like hygiene, sanitization, and
cleanliness became fundamental. The current study focuses on the measures taken
by hotels in response to COVID-19. To examine these measures, the content of the
webpages of different categories of hotels operating in the three most important
international destinations in India were analyzed. The keywords related to Covid-
19 were extracted from the pages of these hotels as reflected in the most prominent
tourist aggregator website of India, 'MakemyTrip.com." The keywords were
shortlisted based on the guidelines given by the Government of India and World
Health Organization. To analyze the level of emphasis given to Covid-19 by these
hotel websites, content analysis was performed.

2. LITERATURE REVIEW

The COVID-19 crisis is still having a profound effect on the working of the
hospitality industry, while the hospitality industry is steadily recovering. To ensure
workers' and clients' health and safety and increase customers ' willingness to book
hotels, hospitality companies in COVID-19 are required to make significant
improvements to their services Gossling et al. (2021). The reopening and relaxation
of travel restrictions of restaurants and hotels would not automatically bring
consumers back Gursoy et al. (2020). The bulk (more than 50%) of customers is not
likely to fly and stay at a hotel in the very near future. Just about twenty-five percent
of customers have dined at a restaurant, and just about one-third are willing to visit
and stay at a hotel during the coming months Gursoy etal. (2020). The guests usually
do not always feel relaxed eating, traveling to a destination, and staying at a hotel
during a pandemic Gursoy et al. (2020). Due to the lingering fear associated with
this pandemic and related diseases, safety will be a significant driving factor in the
recovery of the tourism and hospitality sector since the COVID-19 epidemic, Wen et
al. (2021). As of late, the relevance of hotel cleanliness and hygiene has become
especially important because COVID-19 can be spread by touching surfaces infected
with the virus World Health Organization. (2020). The surfaces of hotels are likely
to be contaminated, carry significant bacterial activity, and create possible
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transmission sources Park et al. (2019). Hygiene and cleanliness are crucial to the
success of the hotel sector, and after public health crises such as the 2003 SARS
outbreak, the focus is increased Kim et al. (2005). Even before Covid 19, hygiene and
cleanliness were widely discussed in the literature on tourism. [Chien & Law (2003),
Henderson & Ng (2004), Lo et al. (2006)]. In pandemic outbreaks, sanitation and
cleanliness problems have been regarded as a cause of disease. Tse & Sin (2006).

As a result of the outbreak of COVID-19, travelers are expected to prefer hotels
providing reassuring facilities in terms of hygiene and cleanliness Wen et al. (2021).
The most critical safety precautions consumers expect from a restaurant and a hotel
are the apparent attempts to sanitize like hand sanitization at the entrance, usage of
masks and gloves by workers, social distancing, restricting the number of
customers, more thorough and regular cleaning of common surface areas, and staff
training in health and safety procedures Gursoy et al. (2020). Studies show that
consumers are affected by hygiene and cleanliness conditions when making buying
decisions in a service area [Hecht & Martin (2006), Hoffman et al. (2003), Vilnai-
Yavetz & Gilboa (2010), Zemke et al. (2015)]. Although most consumers expect the
hotel industry to adopt more stringent safety/cleaning protocols, a proportion is
ready to pay for these kinds of additional safety measures Gursoy etal. (2020). Many
studies have shown sanitation and cleanliness as a primary determinant of hotel
choice for tourists [Gu & Ryan (2008), Lockyer (2005)]. As a consequence of high
operational costs, the break-up of the hospitality sector relies heavily on the
increased demand for their services and goods.

The rapid advancement in information and communication technologies has
significantly changed the hotel and hospitality industries in recent decades. The
internet has become a useful tool for marketing in tourism Buhalis & Law (2008).
The tourism sector has become one of the most significant sectors globally to use
the internet as a means for e-business Chiou et al. (2011). Hotel websites are an
essential tool of marketing to communicate with customers and affect their
intentions to purchase hospitality services Wang et al. (2015). Searching for
relevant information while planning trips, like hotel booking, has become a
necessary process in travelers' decision-making [Guillet & Law (2010), Ip et al
(2011), Ye et al. (2011)]. The primary factor behind the behavioural intentions of
the customer is the need for information that has to be successfully met in electronic
transactions Jeong & Gregoire (2003). The customer will shift from one website to
another website if the information is not of sufficient quality Hyde (2007).
Information quality is one of the most significant factors in the customer's purchase
intention [Ganguly et al. (2009), Hahn & Kim (2009), Hausman & Siekpe (2009), Lu
et al. (2010)]. The online travel agent portal has become an essential tool for
information search and booking. Online travel agents or aggregators are expanding
quickly by selling a bouquet of services like flights, cruises, holiday packages, hotel
rooms, and Visa. Online travel agents are proliferating, and it is expected the market
share of OTAs will increase from 564.87 billion dollars (2016) to 755.94 billion
dollars in 2019 Statista. (2019). There are many online travel agent portals in India
like Makemytrip, Yatra, Musafir, Expedia, and Trivago. However, Makemytrip enjoys
a 50 percent market share in all verticals.

Given the increasing consumer demand for hotel hygiene, looking to follow the
pandemic of COVID-19, increased cleanliness, and hygiene to eliminate or mitigate
the spread of the virus can be promoted as a point of sale during and after this
pandemic Wen et al. (2021). Therefore, it is vital to determine what makes a
customer return to the hospitality industry, and an intensive analysis needs to be
done. To direct the operations of hospitality during the COVID-19 pandemics, the
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industry and academia urgently need to determine strategies for the survival of this
severely struggling sector Gursoy et al. (2020). Post COVID-19 pandemic clients are
likely to become more worried about general healthcare access Wen et al. (2021).
As a result of the global health crisis triggered by COVID-19, travelers are now
expected to pay closer attention to the accessibility and quality of health services
while making travel decisions Wen et al. (2021). In this context, the leading areas to
be discussed in future studies include how hoteliers can design marketing
communications content and use marketing communication strategies to highlight
their ability to shield visitors from public health emergencies, ensure health and
safety across their stay, and ensure customers feel more secure especially during
and aftermath of COVID-19 Wen et al. (2021).

It is quite evident from the literature that information search is a significant
factor while booking the hotel. In pandemic times, customers have become very
sensitive and looking for specific information related to COVID-19 before making
hotel bookings Wen et al. (2021). The industry is also looking for solutions that can
influence and increase safety among customers and bring them back to the hotel
industry. The research aims at understanding; how hotels through online
aggregator websites have changed the marketing communication strategy targeting
customers with information related to COVID-19 and convincing them about a safe
and hygienic stay.

3. RESEARCH METHODOLOGY

Research on different forms of communication has gained considerable
importance. Despite the flourishing research, a large area of communication
remains unexplored. The research on communication is conducted with content
analysis Hsieh & Shannon (2005). Content analysis is a technique to analyze the
incorporation of any message Cole (1988). This analysis infers the characteristics
and effects of any communicated message Holsti (1969). The research on content
analysis covers a variety of areas and time frames. Few of these studies deal with
concurrent concerns [Kracker & Wang (2002), White & livonen (2001), White &
livonen (2002)] whereas other studies deal with routinized projects and studies.
This routinized study analyzes a variety of communications, which includes articles
[Green (1991), Marsh & Domas (2003), Nitecki (1993)] statements on these articles
Dewdney (1992) advertisements on recruitment [Croneis & Henderson (2002),
Lynch & Smith (2001)] and the websites or webpages [Haas & Grams (1998), Haas
& Grams (2000), Wang & Gao (2004)]. One of the communication methods focuses
on images or the combination of text and images as input for the data Marsh &
Domas White (2003) Another popular method is text, which could be analyzed in
multiple forms. Analyzing reference interviews is one of the popular ways of doing
content analysis which uses text as input Dewdney (1992). Apart from interviews,
metaphors are also considered essential for content analysis Green (1991). In the
content analysis, the text could be analyzed in the form of statements White &
livonen (2001) or the form of words [Green (1991), Nitecki (1993)].

The current study examines the covid-19 related information available on the
web pages of hotels. To examine the same, the authors aim to find the answers of
following research questions:

1) Isthere a difference in the information on Covid-19 on the hotel web pages
of different cities?

2) Isthere a difference in the information on Covid-19 on the hotel web pages
of different categories of hotels?

International Journal of Engineering Technologies and Management Research 4



Dr. Moin Uddin, Dr. Mohd Imran Siddiquei, and Shashank Kathpal

To achieve the desired objectives, the authors classified the hotels on two bases:

1) Based on the city: Top 3 heritage tourist destinations were chosen, i.e., Delhi,
Jaipur, and Agra. The contents of the hotels were segregated based on their
city. A total of 50 hotels from each city was taken for the data.

H1: There is no significant variation of Covid-19 information on the hotel
webpages of Jaipur and Agras city.

H2: There is no significant variation of Covid-19 information on the hotel
webpages of Agra and Delhi city.

H3: There is no significant variation of Covid-19information on the hotel
webpages of Delhi and Jaipur city.

H4: There is no significant variation between the three cities and within these
cities on COVID-19 information on the hotel webpage

2) Based on rating: Hotels were segregated based on the star ratings. Five
ratings were considered for the same, i.e., 5* 4*, 3*, 2*, and unrated hotels. A
total of 30 hotels from each category was taken for the data.

H5: There is no significant variation of Covid-19 information on the hotel
webpages of unrated and 2* Hotels.

Hé6: There is no significant variation of Covid-19 information on the hotel
webpages of 2* and 3* Hotels.

H7: There is no significant variation of Covid-19information on the hotel
webpages of 3* and 4* Hotels.

H8: There is no significant variation of Covid-19information on the hotel
webpages of 4* and 5* Hotels.

H9: There is no significant variation of Covid-19 information on the hotel
webpages of unrated and 3* Hotels.

H10: There is no significant variation of Covid-19information on the hotel
webpages of 2* and 4* Hotels.

H11: There is no significant variation of Covid-19 information on the hotel
webpages of 2* and 5* Hotels.

H12: There is no significant variation of Covid-19 information on the hotel
webpages of unrated and 4* Hotels.

H13: There is no significant variation of Covid-19 information on the hotel
webpages of unrated and 5* Hotels.

H14: There is no significant variation of Covid-19 information on the hotel
webpages of 3* and 5* Hotels.

H15: There is no significant variation between the different categories of hotels
and the hotel category of COVID-19 information on the hotel webpage.

Data for the content analysis was collected with the help of makemytrip.com,
the largest tourist website aggregator of India, on September 15, 2020. In the
aggregator website, we manually note down the content related to covid-19. We
choose 23 criteria for selecting the information available on the website. These 23
criteria were selected based on government guidelines. To convert the shortlisted
criteria into meaning, an information coding technique was used. Coding makes the
qualitative aspect of information in the quantifiable form Neuendorf (2002). To
ensure consistency in coding, the information was analyzed using definitions and
statements Weber (1990). To ensure validity, face validity is the most common
concept used in content analysis Neuendorf (2002). The authors have ensured
objectivity in measuring codes by working backward from measuring codes to their
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determination Neuendorf (2002). To ensure reliability in coding, clear definitions
and statements were considered so that the results produced at different periods
would be concurrent with the previous results [Haas & Grams (2000), Kracker &
Wang (2002), Marsh & Domas White (2003)].

The statements used for coding are as follows Ministry of Health and Family
Welfare, & Government of India. (2020):

The hotels are clean and hygienic

3 Regular and thorough hand-washing by employees, employers, and customers.

Good respiratory hygiene

7 Display moments of hand wash, steps of hand wash, and respiratory hygiene at
reception through posters

Installation and use of AarogyaSetua

11 Staff should additionally wear gloves

13  Hotels must adopt contactless processes like QR codes, online forms, and digital

ayments like an e-wallet.

15 Disposable menus

Contactless mode of ordering and digital mode of payment

19 frequent sanitation within the premises

21 Deep cleaning of all washrooms

2 Roomsandothersericeareasshallbesanitized

23 Gym, pool & Sauna

These statements and specific words used in the web pages of hotels were used
to perform content analysis. This data was analyzed for variance using one-way
ANOVA, i.e., variance in covid-19 information due to the city or the rating of the
hotel. ANOVA can only be performed after the homoscedasticity of each different
variables is confirmed. The homoscedasticity of each variable is confirmed using
Levene’s Test of Equality and Welch correction.

4. HYPOTHESIS RESULTS
Table 1

Sample Mean of Covid-19 Information Display Std. Std.
Size on Website Deviation Error

Delhi 50 8.34 5.506 779

International Journal of Engineering Technologies and Management Research 6
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Total 150 7.74 5.477 447

The numbers of hotels used for content analysis are 50 in each city. Hotels of
Agra perform lower than Hotels of Delhi and Jaipur in reflecting COVID-19
information on their aggregator website.

Table 2

Dependent Variable: Covid-19

|

2.492 2 147 .086

Tests the null hypothesis that the error variance of the dependent variable is
equal across groups.

To measure the amount of information variance of COVID-19 on different hotel
webpages of any city, Levene's Test of Equality is used Gastwirth et al. (2009).
Levene’s test of equality results shows a significance level of .086, which is greater
than .05, which means there is no significant variation of Covid-19 information on
the hotel webpages of any city. Non significance of Levene’s Test indicates that
ANOVA should be performed. However, Levene’s Test of Equality results does not
provide any in-depth information Gastwirth et al. (2009). To explore the variance
between hotels in detail, Welch Correction, Scheffe Test, and tests of Between-
Subjects Effects tests were conducted.

Table 3

Covid-19

Welch 9.329 2 97.109 .000

Welch Correction:

The result of Welch Correction reflects the significant value of .000, which
means there is a significant level of variance in between cities about COVID-19
related information on the hotel website. To find the specific cities showing a
significant variation in COVID-19 information, multiple comparisons are conducted
using the Scheffe test Miller (1997).

Table 4

I) City name (J) City name Mean Difference (I-J]) Std. Error Sig.

Jaipur -4.160" 1.044 .001

Jaipur -1.180 1.044 .530

Delhi 1.180 1.044 .530

The Scheffe test results show that hotels in Agra provide significantly different
information on COVID-19 than the hotels of Jaipur and Delhi, as they reflect a high
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level of significance, i.e.,, .019 and .001, respectively Miller (1997). No significant
difference in COVID-19 information was found between Delhi and Jaipur's hotels, as
they reflect an abysmal level of significance, i.e.,.530. Therefore, we reject a few null
hypothesisH1and HZ2, i.e, Agra and Jaipur/Delhi did not have any significant
difference in COVID-19 related information and accept the null hypothesis H3, which
states Jaipur and Delhi do not have any significant difference in COVID-19 related
information.

Table 5

Source Sum of Squares Degree of freedom Mean Square F S

Intercept 8986.140 1 8986.140 329.481 .000

Error 4009.220 147 27.274

Corrected Total 4468.860 149

The population variance between the three cities is 8.426 times higher than the
variance within the cities. Since the significance level is high, we reject the null
hypothesis H4, which means there is a significant variety of information on COVID-
19 between cities and within cities. Approximate 10.3% of the variance occurs in
the use of COVID-19 related information in between cities and within cities.

Table 6

Sample Mean of Covid-19 Information Display Std. Std.
Size on Website Deviation Error

2 star 30 3.40 3.979 727

4 star 30 10.40 5.090 .929

Total 150 7.74 5.477 447

The number of hotels used for each category of hotel is 30. Two-star hotels
reflect the most impoverished information on COVID-19 on their website, whereas
five-star hotels reflect the highest COVID-19 information. The unrated hotels show
better information of COVID-19 on their website than two-star hotels. There is an
increase in the amount of information presented on the website as the star category
improves from two-star hotels.

Levene's Test of Equality
Table 7

Covid-19

1.890 4 145 115

To measure the amount of information variance on COVID-19 on different hotel
webpages of any particular category of hotel, Levene's Test of Equality is used
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Gastwirth et al. (2009). Levene’s Test of Equality results shows a significance level
of .15, which is greater than .05, which means there is no significant variation of
Covid-19 information on the hotel webpages of a particular category of hotel. Non
significance of Levene’s Test indicates that ANOVA should be performed. However,
Levene’s Test of Equality results does not provide any in-depth information
Gastwirth et al. (2009). To explore the variance between a different category of
hotels in detail, Welch Correction, Scheffe Test, and Tests of Between-Subjects
Effects tests were conducted.

Table 8

Covid-19

Welch 20.411 4 72.139 .000

The result of Welch Correction reflects a significance value of .000 Miller
(1997), which means there is a significant variance between different categories of
hotels about COVID-19 related information on the hotel website. Multiple
comparisons are conducted using the Tukey test to find the specific category of
those hotels showing a significant variation in COVID-19 information.

Table 9

I) Type of hotel (J) Type of hotel Mean Difference (I-]) Std. Error Sig.

3 stars -2.933 1.147 .084

5 stars -7.267" 1.147 .000

3 stars -4.433" 1.147 .002

5 stars -8.767* 1.147 .000

2 stars 4.433* 1.147 .002

5 stars -4.333* 1.147 .002

2 stars 7.000" 1.147 .000

5 stars -1.767 1.147 .538

2 stars 8.767" 1.147 .000

4 stars 1.767 1.147 .538

The Tukey test results show that unrated hotels provide significantly different
information on COVID-19 than four-star and five-star hotels, as they reflect a high
level of significance of .000 each Miller (1997). Therefore, we reject the null
hypothesis H12and H13. No significant difference about COVID-19 information was
found in the unrated hotels than two-and three-star hotels, as they reflect a very
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poor level of significance, i.e.,687 and .084, respectively. Therefore, we accept the
null hypothesis H5and H9.

The results of the Tukey test further reflect that two-star hotels provide
significantly different information on COVID-19 when compared with three star,
four-star, and five-star hotels, as they reflect a high level of significance of.002,.000,
and .000, respectively. Therefore, we reject the null hypothesis H6, H7 and H8.

The results of the Tukey test further reflect that three-star hotels provide
significantly different information on COVID-19 when compared with five-star
hotels, as it reflects a high level of significance of .002. Therefore, we reject the null
hypothesisH14. No significant difference on COVID-19 information was found in the
three hotels and four-star hotels, as they reflect a very poor level of significance of
.172. Therefore, we accept the null hypothesis H7.

Similarly, the results of the Tukey test also reflect that there is no significant
difference in COVID-19 information on the website of four-star and five-star hotels,
as it reflects an abysmal level of significance of .538. Therefore, we accept the null
hypothesis H8.

Table 10

Source Sum of Squares Degree of freedom Mean Square

Intercept 8986.140 8986.140 455.363 .000

Error 2861.433 145 19.734

Corrected Total 4468.860 149

The population variance between different categories of hotels is 20.364 times
higher than the variance within each category of hotel. The significance level is high,
and hence we reject the null hypothesis H15. The result also indicates that 36% of
the variance occurs in the use of COVID-19 related information between different
categories of hotels and within each hotel category.

5. THEORETICAL IMPLICATIONS

The covid-19 has pushed industries across the globe to prepare them for the
new normal. In this new normal, high level of attention is given to hygiene and
sanitization. This paper can provide useful insights to academicians to comprehend
the preparedness of different hotels to handle this new normal. Furthermore, this
study provides knowledge about the emphasis given to covid-19 in the
communication strategy of any hotel in India. This study also distinguishes the
comparative difference in the information regarding covid-19 in a different category
of hotels. Since this study provides information on the emphasis given to covid-19
guidelines by hotels of different cities of India, the findings of the study enable the
consumers to analyze the precautionary measures taken by different categories of
hotels because of Covid-19. The results further explain that apart from best-in-class
hotels, the information presented in other categories of hotels does not vary
significantly, which could explain the type of messages they want to convey to their
customers. Since the segmentation of different categories of hotels is majorly
dependent upon the income level of customers, this study could provide insights on
the importance given to covid-19 related information by different categories of

International Journal of Engineering Technologies and Management Research 10



Dr. Moin Uddin, Dr. Mohd Imran Siddiquei, and Shashank Kathpal

hotels. Since the customers' expectations profoundly influence the communication
strategy of any firm, the study could provide inputs on how the customer perception
of hotel services during a pandemic reflected by the different categories of hotels.

6. PRACTICAL IMPLICATIONS

Tourists worldwide are concerned about the risk associated with the epidemic,
which is influencing their travel behavior Mao et al. (2010). Consequently, it became
essential for hotels to address the concerns of customers that transpired due to
COVID-19. The COVID-19 has bought an extraordinary situation for hotels around
the world. A comparative study between different hotels reflecting their
preparedness became vital to guide them about the industry trends and help them
become resilient. This study could also help to restore travelers' confidence in hotels
by providing them details about the steps taken by different hotels to ensure their
safety. The study could provide insights to travelers to choose the desired hotel
based on the hotels' emphasis on Covid-19 related guidelines. This study could also
be proven useful for different hoteliers interested in knowing the adaptation level
of the hotels of three major heritage tourist destinations of India. The findings also
suggest that the emphasis on information on covid-19 is similar across the cities,
which reflects the homogeneity of policies of hotels across the major tourist
destinations of India.

CONFLICT OF INTERESTS

None.

ACKNOWLEDGMENTS

This paper and the research behind it would not have been possible without the
exceptional support of all the authors. Their enthusiasm, knowledge and exacting
attention to detail have been an inspiration and kept our work on track from our
first meeting to the final draft of this paper. We have looked over the transcriptions
with hard work and unfailing patience. We are also grateful for the insightful
comments offered by academia. The generosity and expertise of one and all have
made this research complete for publication.

Finally, we would like to thank our family and friends for their love and support
throughout the research process. Without their encouragement and support, we
would not have been able to complete this research.

REFERENCES

International Journal of Engineering Technologies and Management Research 11


https://doi.org/10.1016/j.tourman.2008.01.005
https://doi.org/10.1016/j.tourman.2008.01.005
https://doi.org/10.1016/j.tourman.2008.01.005
https://doi.org/10.1016/j.tourman.2008.01.005
https://doi.org/10.1016/S0278-4319(03)00041-0
https://doi.org/10.1016/S0278-4319(03)00041-0
https://doi.org/10.1016/S0278-4319(03)00041-0
https://doi.org/10.1016/S0278-4319(03)00041-0
https://doi.org/10.1016/j.tourman.2010.12.007
https://doi.org/10.1016/j.tourman.2010.12.007
https://doi.org/10.1016/j.tourman.2010.12.007

Display of Covid 19 Information on Hotel Webpages- A Content Analysis

Choi, J. (2019). Is Cleanliness Really a Reason for Consumers to Revisit a Hotel ?
Journal of Environmental Health, 82(5), 16-22.
https://www.jstor.org/stable/26858041.

Cole, F. L. (1988). Content Analysis : Process and Application. Clinical Nurse
Specialist CNS, 2(1), 53-57. https://doi.org/10.1097/00002800-
198800210-00025.

Courtney, E. J. (2020). COVID-19 Will Cause a Significant Decline in Global RevPAR,
Cash-Flow, for Rated Lodging Companies.

Croneis, K. S., & Henderson, P. (2002). Electronic and Digital Librarian Positions : A
Content Analysis of Announcements from 1990 Through 2000. Journal of
Academic Librarianship, 28(4), 232-237. https://doi.org/10.1016/S0099-
1333(02)00287-2.

Dewdney, P. (1992). Recording the Reference Interview : A Field Experiment. In ]. D.
Glazier & R. R. Powell (Eds.), Qualitative Research in Information
Management. Libraries Unlimited, 122-150.

Estrada, M. A., Park, D., & Lee, M. (2020). How a Massive Contagious Infectious
Diseases Can Affect Tourism, International Trade, Air Transportation, and
Electricity Consumption ? The Case of 2019 Novel Coronavirus (2019-nCoV)
in China. SSRN Electronic Journal. https://doi.org/10.2139/ssrn.3540667.

Ganguly, B., Dash, S, & Cyrwe, D. (2009). Website Characteristics, Trust and
Purchase Intention in Online Stores : An Empirical Study in the Indian
Context. Journal of Information Science and Technology, 6(2), 23-44.

Gastwirth, J. L., Gel, Y. R., & Miao, W. (2009). The Impact of Levene's Test of Equality
of Variances on Statistical Theory and Practice. Statistical Science, 24(3),
343-360. https://doi.org/10.1214/09-STS301.

Green, R. (1991). The Profession's Models of Information : A Cognitive Linguistic
Analysis. Journal of Documentation, 47(2), 130-140.
https://doi.org/10.1108/eb026874.

Gu, H,, & Ryan, C. (2008). Chinese Clientele at Chinese Hotels - Preferences and
Satisfaction. International Journal of Hospitality Management, 27(3), 337-
345. https://doi.org/10.1016/j.ijhm.2007.10.005.

Guevara, G. (2020). Open Letter from WTTC to Governments.

Guillet, D. B. D., & Law, D. R. (2010). Analyzing Hotel Star Ratings on Third-Party
Distribution Websites. International Journal of Contemporary Hospitality
Management, 22(6), 797-813.
https://doi.org/10.1108/95961191080001496.

Gursoy, D., Chi, C. G., & Chi, O. H. (2020). COVID-19 Study 2 Report : Restaurant and
Hotel Industry : Restaurant and Hotel Customers' Sentiment Analysis.
Would they Comeback ? If they Would, When? (Report no. 2). Carson College
of Business, Washington State University.

Gossling, S., Scott, D., & Hall, C. M. (2021). Pandemics, Tourism and Global Change :
A Rapid Assessment of COVID-19. Journal of Sustainable Tourism, 29(1), 1-
20. https://doi.org/10.1080/09669582.2020.1758708.

Haas, S. W., & Grams, E. S. (1998). Page and Link Classifications : Connecting Diverse
Resources. In I. H. Witten, R. M. Akscyn & F. M. Shipman (Eds.). Proceedings
of the Digital Libraries. Association for Computing Machinery. 23-26, 99-
107. https://doi.org/10.1145/276675.276686.

Haas, S. W, & Grams, E. S. (2000). Readers, Authors, and Page Structure : A
Discussion of Four Questions Arising from a Content Analysis of Web Pages.
Journal of the American Society for Information Science, 51(2), 181-192.
https://doi.org/10.1002/(SICI)1097-4571(2000)51:2<181::AID-
AS19>3.0.CO;2-8.

International Journal of Engineering Technologies and Management Research 12


https://www.jstor.org/stable/26858041
https://www.jstor.org/stable/26858041
https://www.jstor.org/stable/26858041
https://doi.org/10.1097/00002800-198800210-00025
https://doi.org/10.1097/00002800-198800210-00025
https://doi.org/10.1097/00002800-198800210-00025
https://www.alacrastore.com/s-and-p-credit-research/COVID-19-Will-Cause-A-Significant-Decline-In-Global-RevPAR-Cash-Flow-For-Rated-Lodging-Companies-2395974
https://www.alacrastore.com/s-and-p-credit-research/COVID-19-Will-Cause-A-Significant-Decline-In-Global-RevPAR-Cash-Flow-For-Rated-Lodging-Companies-2395974
https://doi.org/10.1016/S0099-1333(02)00287-2
https://doi.org/10.1016/S0099-1333(02)00287-2
https://doi.org/10.1016/S0099-1333(02)00287-2
https://doi.org/10.1016/S0099-1333(02)00287-2
https://dx.doi.org/10.29121/ijetmr.v10.i7.2023.1332
https://dx.doi.org/10.29121/ijetmr.v10.i7.2023.1332
https://dx.doi.org/10.29121/ijetmr.v10.i7.2023.1332
https://doi.org/10.2139/ssrn.3540667
https://doi.org/10.2139/ssrn.3540667
https://doi.org/10.2139/ssrn.3540667
https://doi.org/10.2139/ssrn.3540667
https://www.researchgate.net/publication/237787934
https://www.researchgate.net/publication/237787934
https://www.researchgate.net/publication/237787934
https://doi.org/10.1214/09-STS301
https://doi.org/10.1214/09-STS301
https://doi.org/10.1214/09-STS301
https://doi.org/10.1108/eb026874
https://doi.org/10.1108/eb026874
https://doi.org/10.1108/eb026874
https://doi.org/10.1016/j.ijhm.2007.10.005
https://doi.org/10.1016/j.ijhm.2007.10.005
https://doi.org/10.1016/j.ijhm.2007.10.005
https://www.wttc.org/about/media-centre/press-releases/press-releases/2020/open-letter-from-wttc-to-governments
https://doi.org/10.1108/95961191080001496
https://doi.org/10.1108/95961191080001496
https://doi.org/10.1108/95961191080001496
https://doi.org/10.1108/95961191080001496
https://uwi.edu/covid19/sites/covid19/files/Covid-19%20Summary%20report%20-%20restaurant%20and%20hotel%20customers%E2%80%99%20sentiment%20analysis.pdf
https://uwi.edu/covid19/sites/covid19/files/Covid-19%20Summary%20report%20-%20restaurant%20and%20hotel%20customers%E2%80%99%20sentiment%20analysis.pdf
https://uwi.edu/covid19/sites/covid19/files/Covid-19%20Summary%20report%20-%20restaurant%20and%20hotel%20customers%E2%80%99%20sentiment%20analysis.pdf
https://uwi.edu/covid19/sites/covid19/files/Covid-19%20Summary%20report%20-%20restaurant%20and%20hotel%20customers%E2%80%99%20sentiment%20analysis.pdf
https://doi.org/10.1080/09669582.2020.1758708
https://doi.org/10.1080/09669582.2020.1758708
https://doi.org/10.1080/09669582.2020.1758708
https://doi.org/10.1145/276675.276686
https://doi.org/10.1145/276675.276686
https://doi.org/10.1145/276675.276686
https://doi.org/10.1145/276675.276686
https://doi.org/10.1002/(SICI)1097-4571(2000)51:2%3c181::AID-ASI9%3e3.0.CO;2-8
https://doi.org/10.1002/(SICI)1097-4571(2000)51:2%3c181::AID-ASI9%3e3.0.CO;2-8
https://doi.org/10.1002/(SICI)1097-4571(2000)51:2%3c181::AID-ASI9%3e3.0.CO;2-8
https://doi.org/10.1002/(SICI)1097-4571(2000)51:2%3c181::AID-ASI9%3e3.0.CO;2-8
https://doi.org/10.1002/(SICI)1097-4571(2000)51:2%3c181::AID-ASI9%3e3.0.CO;2-8

Dr. Moin Uddin, Dr. Mohd Imran Siddiquei, and Shashank Kathpal

Hausman, A. V., & Siekpe, J. S. (2009). The Effect of Web Interface Features on
Consumer Online Purchase Intentions. Journal of Business Research, 62(1),
5-13. http://doi.org/10.1016/].jbusres.2008.01.018.

Hecht, ]. A, & Martin, D. (2006). Backpacking and Hostel Picking : An Analysis from
Canada. International Journal of Contemporary Hospitality Management,
18(1), 69-77. https://doi.org/10.1108/09596110610641993.

Henderson, J. C., & Ng, A. (2004). Responding to Crisis : Severe Acute Respiratory
Syndrome (Sars) and Hotels in Singapore. International Journal of Tourism
Research, 6(6), 411-419. https://doi.org/10.1002 /jtr.505.

Hoffman, K. D., Kelley, S. W.,, & Chung, B. C. (2003). A CIT Investigation of
Servicescape Failures and Associated Recovery Strategies. Journal of
Services Marketing, 17(4), 322-340.
https://doi.org/10.1108/08876040310482757.

Hoisington, A. (2020). 5 Insights about how the COVID-19 Pandemic will Affect
Hotels.

Holsti, 0. R. (1969). Content Analysis for the Social Sciences and Humanities.
Addison-Wesley.

Hongyoun Hahn, K., & Kim, ]. (2009). The Effect of Offline Brand Trust and Perceived
Internet Confidence on Online Shopping Intention in the Integrated Multi-
Channel Context. International Journal of Retail and Distribution
Management, 37(2), 126-141.
http://doi.org/10.1108/09590550910934272.

Hotel Business. (2020). Hyatt Sees 28% RevPAR Decline in Q1.

Hsieh, H. F., & Shannon, S. E. (2005). Three Approaches to Qualitative Content
Analysis. Qualitative Health Research, 15(9), 1277-1288.
https://doi.org/10.1177/1049732305276687.

Hung, K. K. C,, Mark, C. K. M,, Yeung, M. P. S,, Chan, E. Y. Y., & Graham, C. A. (2018).
THe Role of the Hotel Industry in the Response to Emerging Epidemics: A
Case Study of SARS in 2003 and HIN1 Swine Flu in 2009 in Hong Kong.
Globalization and Health, 14(1), 117. https://doi.org/10.1186/s12992-018-
0438-6.

Hyde, K. F. (2007). Contemporary Information Search Strategies of Destination-
Naive International Vacationers. Journal of Travel and Tourism Marketing,
21(2-3), 63-76. https://doi.org/10.1300/]073v21n02_05.

Ip, C, Leung, R, & Law, R. (2011). Progress and Development of Information and
Communication Technologies in Hospitality. International Journal of
Contemporary Hospitality Management, 23(4), 533-551.
https://doi.org/10.1108/09596111111130029.

Jeong, M., Oh, H., & Gregoire, M. (2003). Conceptualizing Website Quality and its
Consequences in the Lodgingindustry. International Journal of Hospitality
Management, 22(2), 161-175. https://doi.org/10.1016/S0278-
4319(03)00016-1.

Johnson Tew, P., Lu, Z., Tolomiczenko, G., & Gellatly, J. (2008). SARS : Lessons in
Strategic Planning for Hoteliers and Destination Marketers. International
Journal of Contemporary Hospitality Management, 20(3), 332-346.
https://doi.org/10.1108/09596110810866145.

Kim, S.S., Chun, H., & Lee, H. (2005). The Effects of Sars on the Korean Hotel Industry
and Measures to Overcome the Crisis : A Case Study of Six Korean Five-Star
Hotels. Asia Pacific Journal of Tourism Research, 10(4), 369-377.
https://doi.org/10.1080/10941660500363694.

Kracker, J., & Wang, P. (2002). Research Anxiety and Students' Perceptions of
Research : An Experiment. Part [i. Content Analysis of their Writings on Two

International Journal of Engineering Technologies and Management Research 13


http://doi.org/10.1016/j.jbusres.2008.01.018
http://doi.org/10.1016/j.jbusres.2008.01.018
http://doi.org/10.1016/j.jbusres.2008.01.018
https://doi.org/10.1108/09596110610641993
https://doi.org/10.1108/09596110610641993
https://doi.org/10.1108/09596110610641993
https://doi.org/10.1002/jtr.505
https://doi.org/10.1002/jtr.505
https://doi.org/10.1002/jtr.505
https://doi.org/10.1108/08876040310482757
https://doi.org/10.1108/08876040310482757
https://doi.org/10.1108/08876040310482757
https://doi.org/10.1108/08876040310482757
https://www.hotelmanagement.net/own/roundup-5-insights-about-how-covid-19-pandemic-will-affect-hotels
https://www.hotelmanagement.net/own/roundup-5-insights-about-how-covid-19-pandemic-will-affect-hotels
https://www.amazon.com/Content-Analysis-Social-Sciences-Humanities/dp/0201029405
https://www.amazon.com/Content-Analysis-Social-Sciences-Humanities/dp/0201029405
http://doi.org/10.1108/09590550910934272
http://doi.org/10.1108/09590550910934272
http://doi.org/10.1108/09590550910934272
http://doi.org/10.1108/09590550910934272
http://doi.org/10.1108/09590550910934272
https://www.hotelbusiness.com/hyatt-sees-28-revpar-decline-in-q1/
https://doi.org/10.1177/1049732305276687
https://doi.org/10.1177/1049732305276687
https://doi.org/10.1177/1049732305276687
https://doi.org/10.1177/1049732305276687
https://doi.org/10.1186/s12992-018-0438-6
https://doi.org/10.1186/s12992-018-0438-6
https://doi.org/10.1186/s12992-018-0438-6
https://doi.org/10.1186/s12992-018-0438-6
https://doi.org/10.1186/s12992-018-0438-6
https://doi.org/10.1300/J073v21n02_05
https://doi.org/10.1300/J073v21n02_05
https://doi.org/10.1300/J073v21n02_05
https://doi.org/10.1108/09596111111130029
https://doi.org/10.1108/09596111111130029
https://doi.org/10.1108/09596111111130029
https://doi.org/10.1108/09596111111130029
https://doi.org/10.1016/S0278-4319(03)00016-1
https://doi.org/10.1016/S0278-4319(03)00016-1
https://doi.org/10.1016/S0278-4319(03)00016-1
https://doi.org/10.1016/S0278-4319(03)00016-1
https://doi.org/10.1108/09596110810866145
https://doi.org/10.1108/09596110810866145
https://doi.org/10.1108/09596110810866145
https://doi.org/10.1108/09596110810866145
https://doi.org/10.1080/10941660500363694
https://doi.org/10.1080/10941660500363694
https://doi.org/10.1080/10941660500363694
https://doi.org/10.1080/10941660500363694
https://doi.org/10.1002/asi.10041
https://doi.org/10.1002/asi.10041

Display of Covid 19 Information on Hotel Webpages- A Content Analysis

Experiences. Journal of the American Society for Information Science and
Technology, 53(4), 295-307. https://doi.org/10.1002/asi.10041.

Lo, A, Cheung, C., & Law, R. (2006). The Survival of Hotels During Disaster : A Case
Study of Hong Kong in 2003. Asia Pacific Journal of Tourism Research, 11(1),
65-80. https://doi.org/10.1080/10941660500500733.

Lockyer, T. (2005). The Perceived Importance of Price as One Hotel Selection
Dimension. Tourism Management, 26(4), 529-537.
https://doi.org/10.1016/j.tourman.2004.03.009.

Ly, Y., Zhao, L., & Wang, B. (2010). From Virtual Community Members to C2C E-
Commerce Buyers : Trust in Virtual Communities and its Effect on
Consumers'Purchase Intention. Electronic Commerce Research and
Applications, 9(4), 346-360. http://doi.org/10.1016/j.elerap.2009.07.003.

Lynch, B. P, & Smith, K. R. (2001). The Changing Nature of Work in Academic
Libraries. College and Research Libraries, 62(5), 407-420.
https://doi.org/10.5860/crl.62.5.407.

Mao, C. K, Ding, C. G., & Lee, H. Y. (2010). Post-SARS Tourist Arrival Recovery
Patterns : An Analysis Based on a Catastrophe Theory. Tourism
Management, 31(6), 855-861.
https://doi.org/10.1016/j.tourman.2009.09.003.

Marsh, E. E., & Domas White, M. D. (2003). A Taxonomy of Relationships Between
Images and Text. Journal of Documentation, 59(6), 647-672.
https://doi.org/10.1108/00220410310506303.

Miller, Jr., R. G. (1997). Beyond ANOVA : Basics of Applied Statistics. CRC Press.
https://doi.org/10.1201/b15236.

Ministry of Health and Family Welfare, & Government of India. (2020). SOP on
Preventive Measures in Hotels and Other Hospitality Units to Contain
Spread of COVID-19.

Neuendorf, K. A. (2002). The Content Analysis Guidebook. SAGE.

Nitecki, D. A. (1993). Conceptual Models of Libraries Held by Faculty,
Administrators, and Librarians : An Exploration of Communications in the
Chronicle of Higher Education. Journal of Documentation, 49(3), 255-277.
https://doi.org/10.1108/eb026915.

Paraskevas, A. (2013). Aligning Strategy to Threat : A Baseline Anti-Terrorism
Strategy for Hotels. International Journal of Contemporary Hospitality
Management, 25(1), 140-162.
https://doi.org/10.1108/09596111311290264.

Park, H., Kline, S. F., Kim, ]., Almanza, B., & Ma, ]. (2019). Does Hotel Cleanliness
Correlate with Surfaces Guests Contact ? International Journal of
Contemporary Hospitality Management, 31(7), 2933-2950.
https://doi.org/10.1108/1JCHM-02-2018-0105.

Racherla, P., & Huy, C. (2009). A Framework for Knowledge-Based Crisis Management
in the Hospitality and Tourism Industry. Cornell Hospitality Quarterly,
50(4), 561-577. https://doi.org/10.1177/1938965509341633.

Statista. (2019). Digital Travel Sales Worldwide from 2014 to 2020 (in Billion U.S.
dollars).

Tse, A. C. B, So, S, & Sin, L. (2006). Crisis Management and Recovery: How
Restaurants in Hong Kong Responded to SARS. International Journal of
Hospitality Management, 25(1), 3-11.
https://doi.org/10.1016/j.ijhm.2004.12.001.

Vilnai-Yavetz, 1., & Gilboa, S. (2010). The Effect of Servicescape Cleanliness on
Customer Reactions. Services Marketing Quarterly, 31(2), 213-234.
https://doi.org/10.1080/15332961003604386.

International Journal of Engineering Technologies and Management Research 14


https://doi.org/10.1002/asi.10041
https://doi.org/10.1002/asi.10041
https://doi.org/10.1080/10941660500500733
https://doi.org/10.1080/10941660500500733
https://doi.org/10.1080/10941660500500733
https://doi.org/10.1016/j.tourman.2004.03.009
https://doi.org/10.1016/j.tourman.2004.03.009
https://doi.org/10.1016/j.tourman.2004.03.009
http://doi.org/10.1016/j.elerap.2009.07.003
http://doi.org/10.1016/j.elerap.2009.07.003
http://doi.org/10.1016/j.elerap.2009.07.003
http://doi.org/10.1016/j.elerap.2009.07.003
https://doi.org/10.5860/crl.62.5.407
https://doi.org/10.5860/crl.62.5.407
https://doi.org/10.5860/crl.62.5.407
https://doi.org/10.1016/j.tourman.2009.09.003
https://doi.org/10.1016/j.tourman.2009.09.003
https://doi.org/10.1016/j.tourman.2009.09.003
https://doi.org/10.1016/j.tourman.2009.09.003
https://doi.org/10.1108/00220410310506303
https://doi.org/10.1108/00220410310506303
https://doi.org/10.1108/00220410310506303
https://doi.org/10.1201/b15236
https://doi.org/10.1201/b15236
https://www.mohfw.gov.in/pdf/SOPonpreventivemeasuresinHotelsandotherHospitalityUnitstocontainspreadofCOVID19.pdf
https://www.mohfw.gov.in/pdf/SOPonpreventivemeasuresinHotelsandotherHospitalityUnitstocontainspreadofCOVID19.pdf
https://www.mohfw.gov.in/pdf/SOPonpreventivemeasuresinHotelsandotherHospitalityUnitstocontainspreadofCOVID19.pdf
https://books.google.co.in/books/about/The_Content_Analysis_Guidebook.html?id=huPVtmu4sigC&redir_esc=y
https://doi.org/10.1108/eb026915
https://doi.org/10.1108/eb026915
https://doi.org/10.1108/eb026915
https://doi.org/10.1108/eb026915
https://doi.org/10.1108/09596111311290264
https://doi.org/10.1108/09596111311290264
https://doi.org/10.1108/09596111311290264
https://doi.org/10.1108/09596111311290264
https://doi.org/10.1108/IJCHM-02-2018-0105
https://doi.org/10.1108/IJCHM-02-2018-0105
https://doi.org/10.1108/IJCHM-02-2018-0105
https://doi.org/10.1108/IJCHM-02-2018-0105
https://doi.org/10.1177/1938965509341633
https://doi.org/10.1177/1938965509341633
https://doi.org/10.1177/1938965509341633
https://www.statista.com/statistics/499694/forecast-of-online-travel-sales-worldwide/
https://www.statista.com/statistics/499694/forecast-of-online-travel-sales-worldwide/
https://doi.org/10.1016/j.ijhm.2004.12.001
https://doi.org/10.1016/j.ijhm.2004.12.001
https://doi.org/10.1016/j.ijhm.2004.12.001
https://doi.org/10.1016/j.ijhm.2004.12.001
https://doi.org/10.1080/15332961003604386
https://doi.org/10.1080/15332961003604386
https://doi.org/10.1080/15332961003604386

Dr. Moin Uddin, Dr. Mohd Imran Siddiquei, and Shashank Kathpal

Wallis, G. (2020). Updated : COVID-19 Impact Deepens.

Wang, J., & Gao, V. (2004). Technical Services on the Net : Where are we Now ? A
Comparative Study of Sixty Web Sites of Academic Libraries. Journal of
Academic Librarianship, 30(3), 218-221.
https://doi.org/10.1016/j.acalib.2004.02.009.

Wang, L., Law, R,, Guillet, B. D., Hung, K., & Fong, D. K. C. (2015). Impact of Hotel
Website Quality on Online Booking Intentions : Etrust as a Mediator.
International Journal of Hospitality Management, 47, 108-115.
https://doi.org/10.1016/j.ijjhm.2015.03.012.

Weber, R. P. (1990). Basic Content Analysis. SAGE.
https://doi.org/10.4135/9781412983488.

Wen, |, Kozak, M., Yang, S., & Liu, F. (2021). COVID-19 : Potential Effects on Chinese
Citizens' Lifestyle and Travel. Tourism Review, 76(1), 74-87.
https://doi.org/10.1108/TR-03-2020-0110.

White, M. D., & livonen, M. (2001). Questions as a Factor in Web Search Strategy.
Information  Processing and  Management, 37(5), 721-740.
https://doi.org/10.1016/S0306-4573(00)00043-1.

White, M. D., & livonen, M. (2002). Assessing the Level of Difficulty of Web Search
Questions. Library Quarterly, 72(2), 207-233.
https://doi.org/10.1086/603355.

World Health Organization. (2020). Regional Office for the Western Pacific. The
Covid-19 Risk Communication Package for Healthcare Facilities. WHO
Regional Office for the Western Pacific.

Ye, Q. Law, R, Gu, B, & Chen, W. (2011). The Influence of User-Generated Content
on Traveler Behavior : An Empirical Investigation on the Effects of E-Word-
of-Mouth to Hotel Online Bookings. Computers in Human Behavior, 27(2),
634-639. https://doi.org/10.1016/j.chb.2010.04.014.

Zemke, D. M. V., Neal, ]., Shoemaker, S., & Kirsch, K. (2015). Hotel Cleanliness: Will
Guests Pay for Enhanced Disinfection? International Journal of
Contemporary Hospitality Management, 27(4), 690-710.
https://doi.org/10.1108/IJCHM-01-2014-0020.

International Journal of Engineering Technologies and Management Research 15


https://www.hotelbusiness.com/covid-19-impact-deepens/
https://doi.org/10.1016/j.acalib.2004.02.009
https://doi.org/10.1016/j.acalib.2004.02.009
https://doi.org/10.1016/j.acalib.2004.02.009
https://doi.org/10.1016/j.acalib.2004.02.009
https://doi.org/10.1016/j.ijhm.2015.03.012
https://doi.org/10.1016/j.ijhm.2015.03.012
https://doi.org/10.1016/j.ijhm.2015.03.012
https://doi.org/10.1016/j.ijhm.2015.03.012
https://doi.org/10.4135/9781412983488
https://doi.org/10.4135/9781412983488
https://doi.org/10.1108/TR-03-2020-0110
https://doi.org/10.1108/TR-03-2020-0110
https://doi.org/10.1108/TR-03-2020-0110
https://doi.org/10.1016/S0306-4573(00)00043-1
https://doi.org/10.1016/S0306-4573(00)00043-1
https://doi.org/10.1016/S0306-4573(00)00043-1
https://doi.org/10.1086/603355
https://doi.org/10.1086/603355
https://doi.org/10.1086/603355
https://apps.who.int/iris/handle/10665/331140
https://apps.who.int/iris/handle/10665/331140
https://apps.who.int/iris/handle/10665/331140
https://doi.org/10.1016/j.chb.2010.04.014
https://doi.org/10.1016/j.chb.2010.04.014
https://doi.org/10.1016/j.chb.2010.04.014
https://doi.org/10.1016/j.chb.2010.04.014
https://doi.org/10.1108/IJCHM-01-2014-0020
https://doi.org/10.1108/IJCHM-01-2014-0020
https://doi.org/10.1108/IJCHM-01-2014-0020
https://doi.org/10.1108/IJCHM-01-2014-0020

	DISPLAY OF COVID 19 INFORMATION ON HOTEL WEBPAGES- A CONTENT ANALYSIS
	Dr. Moin Uddin 1, Dr. Mohd Imran Siddiquei 2,  Shashank Kathpal 3
	1 Assistant Professor, Saudi Electronic University, Saudi Arabia
	2 Assistant Professor, University of the People, Pasadena, CA, USA
	3 Assistant Professor, International School of Business & Media, Bangalore, India


	1. INTRODUCTION
	2. LITERATURE REVIEW
	3. RESEARCH METHODOLOGY
	4. HYPOTHESIS RESULTS
	Table 1
	Table 2
	Table 3
	Table 4
	Table 5
	Table 6
	Table 7
	Table 8
	Table 9
	Table 10

	5. THEORETICAL IMPLICATIONS
	6. PRACTICAL IMPLICATIONS
	CONFLICT OF INTERESTS
	ACKNOWLEDGMENTS
	REFERENCES
	Buhalis, D., & Law, R. (2008). Progress in Information Technology and Tourism Management : 20 Year on and 10 Years After the Internet : The State of Etourism Research. Tourism Management, 29(4), 609-623. https://doi.org/10.1016/j.tourman.2008.01.005.
	Chien, G. C. L., & Law, R. (2003). The Impact of the Severe Acute Respiratory Syndrome on Hotels : A Case Study of Hong Kong. International Journal of Hospitality Management, 22(3), 327-332. https://doi.org/10.1016/S0278-4319(03)00041-0.
	Chiou, W., Lin, C., & Perng, C. (2011). A Strategic Website Evaluation of Online Travel Agencies. Tourism Management, 32(6), 1463-1473. https://doi.org/10.1016/j.tourman.2010.12.007.
	Choi, J. (2019). Is Cleanliness Really à Reason for Consumers to Revisit a Hotel ? Journal of Environmental Health, 82(5), 16-22. https://www.jstor.org/stable/26858041.
	Cole, F. L. (1988). Content Analysis : Process and Application. Clinical Nurse Specialist CNS, 2(1), 53-57. https://doi.org/10.1097/00002800-198800210-00025.
	Courtney, E. J. (2020). COVID-19 Will Cause a Significant Decline in Global RevPAR, Cash-Flow, for Rated Lodging Companies.
	Croneis, K. S., & Henderson, P. (2002). Electronic and Digital Librarian Positions : A Content Analysis of Announcements from 1990 Through 2000. Journal of Academic Librarianship, 28(4), 232-237. https://doi.org/10.1016/S0099-1333(02)00287-2.
	Dewdney, P. (1992). Recording the Reference Interview : A Field Experiment. In J. D. Glazier & R. R. Powell (Eds.), Qualitative Research in Information Management. Libraries Unlimited, 122-150.
	Estrada, M. A., Park, D., & Lee, M. (2020). How a Massive Contagious Infectious Diseases Can Affect Tourism, International Trade, Air Transportation, and Electricity Consumption ? The Case of 2019 Novel Coronavirus (2019-nCoV) in China. SSRN Electroni...
	Ganguly, B., Dash, S., & Cyrwe, D. (2009). Website Characteristics, Trust and Purchase Intention in Online Stores : An Empirical Study in the Indian Context. Journal of Information Science and Technology, 6(2), 23-44.
	Gastwirth, J. L., Gel, Y. R., & Miao, W. (2009). The Impact of Levene's Test of Equality of Variances on Statistical Theory and Practice. Statistical Science, 24(3), 343-360. https://doi.org/10.1214/09-STS301.
	Green, R. (1991). The Profession's Models of Information : A Cognitive Linguistic Analysis. Journal of Documentation, 47(2), 130-140. https://doi.org/10.1108/eb026874.
	Gu, H., & Ryan, C. (2008). Chinese Clientele at Chinese Hotels - Preferences and Satisfaction. International Journal of Hospitality Management, 27(3), 337-345. https://doi.org/10.1016/j.ijhm.2007.10.005.
	Guevara, G. (2020). Open Letter from WTTC to Governments.
	Guillet, D. B. D., & Law, D. R. (2010). Analyzing Hotel Star Ratings on Third-Party Distribution Websites. International Journal of Contemporary Hospitality Management, 22(6), 797-813. https://doi.org/10.1108/95961191080001496.
	Gursoy, D., Chi, C. G., & Chi, O. H. (2020). COVID-19 Study 2 Report : Restaurant and Hotel Industry : Restaurant and Hotel Customers' Sentiment Analysis. Would they Comeback ? If they Would, When? (Report no. 2). Carson College of Business, Washingto...
	Gössling, S., Scott, D., & Hall, C. M. (2021). Pandemics, Tourism and Global Change : A Rapid Assessment of COVID-19. Journal of Sustainable Tourism, 29(1), 1-20. https://doi.org/10.1080/09669582.2020.1758708.
	Haas, S. W., & Grams, E. S. (1998). Page and Link Classifications : Connecting Diverse Resources. In I. H. Witten, R. M. Akscyn & F. M. Shipman (Eds.). Proceedings of the Digital Libraries. Association for Computing Machinery. 23-26, 99-107.  https://...
	Haas, S. W., & Grams, E. S. (2000). Readers, Authors, and Page Structure : A Discussion of Four Questions Arising from a Content Analysis of Web Pages. Journal of the American Society for Information Science, 51(2), 181-192. https://doi.org/10.1002/(S...
	Hausman, A. V., & Siekpe, J. S. (2009). The Effect of Web Interface Features on Consumer Online Purchase Intentions. Journal of Business Research, 62(1), 5-13. http://doi.org/10.1016/j.jbusres.2008.01.018.
	Hecht, J. A., & Martin, D. (2006). Backpacking and Hostel Picking : An Analysis from Canada. International Journal of Contemporary Hospitality Management, 18(1), 69-77. https://doi.org/10.1108/09596110610641993.
	Henderson, J. C., & Ng, A. (2004). Responding to Crisis : Severe Acute Respiratory Syndrome (Sars) and Hotels in Singapore. International Journal of Tourism Research, 6(6), 411-419. https://doi.org/10.1002/jtr.505.
	Hoffman, K. D., Kelley, S. W., & Chung, B. C. (2003). A CIT Investigation of Servicescape Failures and Associated Recovery Strategies. Journal of Services Marketing, 17(4), 322-340. https://doi.org/10.1108/08876040310482757.
	Hoisington, A. (2020). 5 Insights about how the COVID-19 Pandemic will Affect Hotels.
	Holsti, O. R. (1969). Content Analysis for the Social Sciences and Humanities. Addison-Wesley.
	Hongyoun Hahn, K., & Kim, J. (2009). The Effect of Offline Brand Trust and Perceived Internet Confidence on Online Shopping Intention in the Integrated Multi-Channel Context. International Journal of Retail and Distribution Management, 37(2), 126-141....
	Hotel Business. (2020). Hyatt Sees 28% RevPAR Decline in Q1.
	Hsieh, H. F., & Shannon, S. E. (2005). Three Approaches to Qualitative Content Analysis. Qualitative Health Research, 15(9), 1277-1288. https://doi.org/10.1177/1049732305276687.
	Hung, K. K. C., Mark, C. K. M., Yeung, M. P. S., Chan, E. Y. Y., & Graham, C. A. (2018). THe Role of the Hotel Industry in the Response to Emerging Epidemics: A Case Study of SARS in 2003 and H1N1 Swine Flu in 2009 in Hong Kong. Globalization and Heal...
	Hyde, K. F. (2007). Contemporary Information Search Strategies of Destination-Naive International Vacationers. Journal of Travel and Tourism Marketing, 21(2-3), 63-76. https://doi.org/10.1300/J073v21n02_05.
	Ip, C., Leung, R., & Law, R. (2011). Progress and Development of Information and Communication Technologies in Hospitality. International Journal of Contemporary Hospitality Management, 23(4), 533-551. https://doi.org/10.1108/09596111111130029.
	Jeong, M., Oh, H., & Gregoire, M. (2003). Conceptualizing Website Quality and its Consequences in the Lodgingindustry. International Journal of Hospitality Management, 22(2), 161-175. https://doi.org/10.1016/S0278-4319(03)00016-1.
	Johnson Tew, P., Lu, Z., Tolomiczenko, G., & Gellatly, J. (2008). SARS : Lessons in Strategic Planning for Hoteliers and Destination Marketers. International Journal of Contemporary Hospitality Management, 20(3), 332–346. https://doi.org/10.1108/09596...
	Kim, S. S., Chun, H., & Lee, H. (2005). The Effects of Sars on the Korean Hotel Industry and Measures to Overcome the Crisis : A Case Study of Six Korean Five-Star Hotels. Asia Pacific Journal of Tourism Research, 10(4), 369-377. https://doi.org/10.10...
	Kracker, J., & Wang, P. (2002). Research Anxiety and Students' Perceptions of Research : An Experiment. Part Ii. Content Analysis of their Writings on Two Experiences. Journal of the American Society for Information Science and Technology, 53(4), 295-...
	Lo, A., Cheung, C., & Law, R. (2006). The Survival of Hotels During Disaster : A Case Study of Hong Kong in 2003. Asia Pacific Journal of Tourism Research, 11(1), 65-80. https://doi.org/10.1080/10941660500500733.
	Lockyer, T. (2005). The Perceived Importance of Price as One Hotel Selection Dimension. Tourism Management, 26(4), 529-537. https://doi.org/10.1016/j.tourman.2004.03.009.
	Lu, Y., Zhao, L., & Wang, B. (2010). From Virtual Community Members to C2C E-Commerce Buyers : Trust in Virtual Communities and its Effect on Consumers'Purchase Intention. Electronic Commerce Research and Applications, 9(4), 346-360. http://doi.org/10...
	Lynch, B. P., & Smith, K. R. (2001). The Changing Nature of Work in Academic Libraries. College and Research Libraries, 62(5), 407-420. https://doi.org/10.5860/crl.62.5.407.
	Mao, C. K., Ding, C. G., & Lee, H. Y. (2010). Post-SARS Tourist Arrival Recovery Patterns : An Analysis Based on a Catastrophe Theory. Tourism Management, 31(6), 855-861. https://doi.org/10.1016/j.tourman.2009.09.003.
	Marsh, E. E., & Domas White, M. D. (2003). A Taxonomy of Relationships Between Images and Text. Journal of Documentation, 59(6), 647-672. https://doi.org/10.1108/00220410310506303.
	Miller, Jr., R. G. (1997). Beyond ANOVA : Basics of Applied Statistics. CRC Press. https://doi.org/10.1201/b15236.
	Ministry of Health and Family Welfare, & Government of India. (2020). SOP on Preventive Measures in Hotels and Other Hospitality Units to Contain Spread of COVID-19.
	Neuendorf, K. A. (2002). The Content Analysis Guidebook. SAGE.
	Nitecki, D. A. (1993). Conceptual Models of Libraries Held by Faculty, Administrators, and Librarians : An Exploration of Communications in the Chronicle of Higher Education. Journal of Documentation, 49(3), 255-277. https://doi.org/10.1108/eb026915.
	Paraskevas, A. (2013). Aligning Strategy to Threat : A Baseline Anti-Terrorism Strategy for Hotels. International Journal of Contemporary Hospitality Management, 25(1), 140-162. https://doi.org/10.1108/09596111311290264.
	Park, H., Kline, S. F., Kim, J., Almanza, B., & Ma, J. (2019). Does Hotel Cleanliness Correlate with Surfaces Guests Contact ? International Journal of Contemporary Hospitality Management, 31(7), 2933-2950. https://doi.org/10.1108/IJCHM-02-2018-0105.
	Racherla, P., & Hu, C. (2009). A Framework for Knowledge-Based Crisis Management in the Hospitality and Tourism Industry. Cornell Hospitality Quarterly, 50(4), 561-577. https://doi.org/10.1177/1938965509341633.
	Statista. (2019). Digital Travel Sales Worldwide from 2014 to 2020 (in Billion U.S. dollars).
	Tse, A. C. B., So, S., & Sin, L. (2006). Crisis Management and Recovery: How Restaurants in Hong Kong Responded to SARS. International Journal of Hospitality Management, 25(1), 3-11. https://doi.org/10.1016/j.ijhm.2004.12.001.
	Vilnai-Yavetz, I., & Gilboa, S. (2010). The Effect of Servicescape Cleanliness on Customer Reactions. Services Marketing Quarterly, 31(2), 213-234. https://doi.org/10.1080/15332961003604386.
	Wallis, G. (2020). Updated : COVID-19 Impact Deepens.
	Wang, J., & Gao, V. (2004). Technical Services on the Net : Where are we Now ? A Comparative Study of Sixty Web Sites of Academic Libraries. Journal of Academic Librarianship, 30(3), 218-221. https://doi.org/10.1016/j.acalib.2004.02.009.
	Wang, L., Law, R., Guillet, B. D., Hung, K., & Fong, D. K. C. (2015). Impact of Hotel Website Quality on Online Booking Intentions : Etrust as à Mediator. International Journal of Hospitality Management, 47, 108-115. https://doi.org/10.1016/j.ijhm.201...
	Weber, R. P. (1990). Basic Content Analysis. SAGE. https://doi.org/10.4135/9781412983488.
	Wen, J., Kozak, M., Yang, S., & Liu, F. (2021). COVID-19 : Potential Effects on Chinese Citizens' Lifestyle and Travel. Tourism Review, 76(1), 74-87. https://doi.org/10.1108/TR-03-2020-0110.
	White, M. D., & Iivonen, M. (2001). Questions as a Factor in Web Search Strategy. Information Processing and Management, 37(5), 721-740. https://doi.org/10.1016/S0306-4573(00)00043-1.
	White, M. D., & Iivonen, M. (2002). Assessing the Level of Difficulty of Web Search Questions. Library Quarterly, 72(2), 207-233. https://doi.org/10.1086/603355.
	World Health Organization. (2020). Regional Office for the Western Pacific. The Covid-19 Risk Communication Package for Healthcare Facilities. WHO Regional Office for the Western Pacific.
	Ye, Q., Law, R., Gu, B., & Chen, W. (2011). The Influence of User-Generated Content on Traveler Behavior : An Empirical Investigation on the Effects of E-Word-of-Mouth to Hotel Online Bookings. Computers in Human Behavior, 27(2), 634-639. https://doi....
	Zemke, D. M. V., Neal, J., Shoemaker, S., & Kirsch, K. (2015). Hotel Cleanliness: Will Guests Pay for Enhanced Disinfection? International Journal of Contemporary Hospitality Management, 27(4), 690-710. https://doi.org/10.1108/IJCHM-01-2014-0020.


