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ABSTRACT

The blistering growth of digital technologies has put a major shift in cultural production,
distribution, and governance all over the globe. With the advent of digital art, web-based
creative platforms, and the use of artistic works by artificial intelligence and generative
tools, the process of creating, sharing, and consuming works of art has been re-
established. On the one hand, these inventions increase the accessibility, engagement and
cultural exchange around the globe, on the other hand, they create issues of governance
and policymaking that are complicated by the questions of intellectual property rights,
ownership, ethical regulation as well as cultural preservation. This paper discusses the
changing culture policy and governance in the digital age of creative processes through
the fusion of digital transformation in cultural production and the contribution of the
emerging technologies like artificial intelligence on creative processes. The study also
explores the national and global policy frameworks to govern the digital cultural
ecosystems with a focus on the roles of governments, cultural organisations and
technology firms in the development of responsible digital cultural regulation. The major
problems of governance such as protection of copyright, regulation of works created by
Al, the balance of the cultural maintenance and the technological development are
discussed critically. Also, there are select case studies of government-funded digital art
projects, cultural heritage digitization projects, and policy reactions to Al-enhanced
creative platforms that are being utilized to demonstrate how governance can be applied
practically.
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Cultural Policy and Governance in the Age of Digital Creativity

1. INTRODUCTION

The accelerated development of digital technologies has completely changed the cultural and creative industry in
the world. The traditional cultural practices used to be restricted to physical spaces in museums, galleries, theatres and
publishing houses are slowly shifting to online space. This transformation has created a new digital ecosystem of
creativity that artists, designers, performers and cultural producers use digital media, virtual spaces, and artificial
intelligence systems to produce new versions of cultural expression Chai et al. (2023). This is causing the blurring of
boundaries among creators, audiences, and distributors and giving preference to more participatory and collaborative
cultural production. Digital creativity is an extensive area of practice, comprising of digital art, multimedia installations,
online performances, and Al assisted creative generation. With the access to digital technologies and the internet, the
cultural field has become democratized because independent artists and makers can share their work globally without
necessarily reliant on some established cultural venue Klein et al. (2021).

The virtual galleries, streaming platforms, social media platforms, and interactive virtual worlds have become
important platforms of culture dissemination, allowing the creation of new relations between creators and the audience.
Consequently, not just the practice of art, but also that of cultural economy is also being transformed by digital
technologies and opening up new possibilities of cultural entrepreneurship, markets on digital technologies and a global
cultural exchange Daubaraite-Radikiene and Startiene (2022). Digitalization of cultural production poses significant
problems in governance and policies, despite all these opportunities. The development of art, preservation of cultural
heritage and the further promotion of cultural diversity has always been given a lot of consideration to the cultural policy,
but now it has to adapt to the digital ecosystems. The issues of the contemporary cultural regulation have been the
questions of copyright security, the virtual property, the control of intellectual property, and the reasonable
compensation of the digital creators. Moreover, the rapid development of artificial intelligence and the systems of the
images creation also raise certain new questions regarding the authorship, originality, and the legal status of the images
created by artificial intelligence Jordan et al. (2023). According to Figure 1, digital creativity is being impacted by policy
frameworks, the stakeholders, technologies, and the governance issues. The cultural institutions and policymakers must
therefore reconsider the existing regulatory frameworks to ensure that the innovation of digital creativity does not
undermine ethical principles, cultural sincerity and the rights of artists.
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Figure 1 Cultural Policy and Governance in the Age of Digital Creativity

The other aspect of digital cultural governance is conservation and access to the cultural heritage. Online
technologies present powerful possibilities in recording, preservation, and dissemination of cultural artifacts and bring
more historical collections and intangible cultural tradition to other people. However, digitalization of cultural heritage
also has a number of ethical challenges with the cultural presentation, ownership of the information, and the
sustainability of the digital archives in the long-term Bouquillion and Ithurbide (2023). Finding a balance between the
development of technology and the responsible cultural management is a big concern to policy makers, both the
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institutions possessing these cultures and technology developers. In this case cultural policy and cultural management
must be constructed to overcome complex interactions of digital innovation, creative industries and management of
cultural heritage. International organizations, governments, cultural organisations and technology companies play an
important role in designing regulatory systems that enable digital creativity and ensuring cultural diversity,
inclusiveness and ethical governing Khlystova et al. (2022). There is therefore the need to know such dynamic forces so
as to develop some effective policies that can enhance such cultural ecosystems in the rapidly changing digital world.

2. RELATED WORK

The present convergence of culture, technology and governance has been attracting increased scholarly interests
within the past few years. Researchers have written about how digital technologies are changing aspects of cultural
production, cultural participation and policy formations of the new cultures. The primary purpose of the cultural policy,
as per the initial studies on the subject, was to ensure a seamless operation of the artistic institutions, to promote the
cultural traditions and cultivate the national cultural identity. However, with the advent of the digital media and online
creative sites, academicians have begun to look into the shift in cultural governance that is required to address the
challenges and opportunities that the digital creativity presented. The revolutionary influence of digital technologies on
prolonging the involvement and display of culture are highlighted in some of the studies Yao et al. (2022). Online
galleries, social media networks, streaming services, and other digital technologies have helped artists to reach the
audience worldwide and communicate to the viewers directly. The digital change has enabled researchers to believe the
culture production to be more democratic by opening the doors to small-scale creative companies and independent
producers. The interactive technologies are also described in other works of the digital cultural ecosystem that
underscores the role of interactive technologies in simplifying the collaborative and participatory cultural experience
that is being seen outside of more traditional institutional frameworks Xi (2022). The other significant line of study is
that which deals with what artificial intelligence and generative technologies are in the production of works of art.

Generative adversarial networks and diffusion models are two Al-based creativity systems that resulted in novel
paradigms of artistic production that challenge the traditional idea of authorship and originality. Scholars have presented
the question of the machine-generated art that raises problematic issues of intellectual property, copyright rights and
ethical responsibility of the art practices. The necessity to think about alternative regulatory regimes that can assist in
managing the specifics of Al-generated cultural content has been preceded by such an increasing discussion General
Office of the Central Committee of the Communist Party of China, and General Office of the State Council. (2022). In
addition to the technological shift, there is also a case study of how cultural policies can assist control and contribute to
the development of the digital creative industries. According to research papers on the topic of digital cultural
governance, the importance of national cultural policies, cross-border cultural collaboration and institutional
collaboration in the creation of sustainable creative ecosystems is also indicated. The international organizations and
the cultural agencies have also emphasized on the need to have policy frameworks that promote cultural diversity,
protection of digital heritage as well as the equitable access to digital cultural resources. Other current researches are
also undergoing into the digitization of cultural heritage and the creation of digital archives as the alternate way of
preserving the relics of history and cultural heritage Xie and He (2024). Table 1 gives a summary of past studies,
technologies, governance concerns, and trends in the studies.

Table 1

Table 1 Summary on Cultural Policy and Governance in the Age of Digital Creativity

Technology / Platform Studied Key Findings Policy Implications Limitations Future Research
Direction
Online cultural platforms Digital platforms expand Need updated national Limited regional Comparative global
cultural participation digital cultural strategies policy comparison cultural policy
globall studies

Digital galleries and media Digital art increases Governments should Focus on developed Study digital art in

platforms Liu and Liu (2022) accessibility and global support digital creative countries emerging economies
collaboration industries

Digital archives and museum Digitization improves Investment required for Sustainability Long-term digital

platforms preservation and access digital heritage challenges preservation models
infrastructure
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Generative Al tools Zhou et al. Al tools enhance creative Policy frameworks needed Ethical and copyright Regulation models
(2024) experimentation for Al-generated content concerns for Al art

Social media and streaming Online platforms reshape Regulation needed for fair Platform algorithm Study transparency

platforms cultural dissemination creator compensation bias in platform
governance

Global digital media networks Dominant platforms Need policies promoting Limited minority Algorithm fairness
Zhang et al. (2024) influence cultural visibilit cultural diversity online representation research

Cultural policy and digital law Integrated governance Strong legal frameworks Rapid technology Adaptive cultural
improves cultural for digital cultural evolution policy models
regulation management
Generative art platforms Eissa et Al systems produce high- Regulation needed for Al Data bias and Ethical Al creativity
al. (2021) quality artistic outputs authorship and ownership copyright disputes frameworks

Museums and cultural archives Digital platforms improve Institutional digital Resource constraints Scalable digital

public cultural engagement transformation strategies heritage platforms
International cultural Global collaboration International policy Policy Global digital cultural
cooperation strengthens cultural coordination required implementation governance models
governance differences

3. DIGITAL TRANSFORMATION OF CULTURAL PRODUCTION
3.1. EMERGENCE OF DIGITAL ART, MEDIA, AND CREATIVE PLATFORMS

Digital art, in contrast to the more traditional types of art, enables the creator to manipulate images, sound, motion
and interactive elements dynamically and flexibly. Diverse creative forms have also been developed with the emergence
of digital media such as digital illustration, multimedia installations, video art, interactive performances, and immersive
storytelling experiences. Such inventions allow artists to explore new forms of hybrid techniques of art that merge visual,
aural, and interactive elements. Therefore, there is an increment in interdisciplinary cooperation between artists,
designers, programmers, and media specialists in cultural production. The development of digital art has been
additionally facilitated by the creation of the creative platforms, which have offered available space through which artists
can produce, design and distribute their creations. Cheng et al. (2022)

3.2. ROLE OF ARTIFICIAL INTELLIGENCE AND GENERATIVE TOOLS IN CREATIVITY

The field of artificial intelligence (Al) has been a growing trend in the modern cultural production, introducing
innovative ways to create artistic materials and facilitate creative work. Generative tools based on Al involve machine
learning algorithms to process big data of images, music, text, and other cultural resources to generate original creative
content. The generative adversarial networks (GANs), diffusion models, and neural style transfer systems allow
machines to create works of art, music pieces, digital designs, and literary texts of impressive complexity and aesthetic
value. Such generative tools are frequently deployed as collaborative tools that help artists to experiment with new forms
of creativeness. Instead of substituting human creativity, Al systems can be used to complement artistic processes to
automatize repetitive processes, create visual variations, or propose new design patterns. The algorithmic creativity of
artists can be experimented by supplying the Al system with prompts, parameters, or training data to condition the
system. The result of this interplay between human innovation and computers intelligence is a hybrid creative system in
which there is a contribution of human intuition and machine learning to the end result of artistic work. Liu and Liu
(2022)

3.3. TRANSFORMATION OF CULTURAL DISTRIBUTION THROUGH ONLINE PLATFORMS

The cultural content has been largely affected by digital technologies in terms of distribution and consumption.
Traditionally the circulation of cultures relied on actual spaces, such as museums, theaters, galleries, sovereign
publishing houses. However, with the introduction of web-based applications and the digital network, there has been a
platform that has been opened to serve the cultural products universally. Much of cultural distribution now consists of
websites, streaming, social media, and digital marketplaces with creators being capable of publishing and advertising
their work to their fans. This has never given artists and cultural organizations this chance to be visible and to collaborate
with the audience as many as possible through the online platforms. Musicians sell their music with the help of streaming
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services, visual artists place their works on the Internet and galleries, and film-makers post the content on the video
sharing platforms. Another aspect that has been brought about by the new social media networks is the ability to act as
a powerful cultural promotional tool where artists could form communities, interact with their fans as well as having
global fan bases. Fazlagi¢ and Szczepankiewicz (2020) Besides increasing the scope of the audience, digital platforms
have brought a new culture of cultural consumption. Through mobile devices, audiences may enjoy cultural material on
demand, attend live performances or join virtual exhibitions or digital cultural events. These inventions have helped to
expand the digital cultural economies whereby creative materials spread at a high rate across geographical borders.

4. POLICY FRAMEWORKS FOR DIGITAL CULTURAL GOVERNANCE
4.1. NATIONAL CULTURAL POLICIES IN THE DIGITAL ENVIRONMENT

The national cultural policies are also important in informing the development, maintenance and control of the
cultural activities in a country. With the advent of digital technologies, governments are entering into a new phase of
cultural policy to accommodate the changes in the production, distribution and consumption of culture occurring due to
these digital technologies. Cultural policies that were traditionally based on the idea of mainly funding the arts
institutions, preserving cultural heritage and being concerned with the creative professions are currently being
broadened to cover digital infrastructure, online cultural participation and online creative industries. Figure 2 indicates
national policies in favour of digital culture, innovation, accessibility, governance. Zhou et al. (2024)

Figure 2
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Figure 2 National Cultural Policies in the Digital Environment

Governments are enacting policies that encourage digital creativity by investing in digital cultural platforms, virtual
museums, online archives and online education programs. Such efforts are meant to make cultural assets more accessible
so that citizens can be able to interact with art, literature, music, and heritage via the digital platform. The creative
industries are also promoted using national policies, which favor digital artists, multimedia producers, and game
developers, among other creative content creators of digital content. The other significant issue of national cultural
policy is the safety of cultural identity and diversity over the internet. Governments commonly come up with systems of
regulations which will provide equitable representation of local culture on the international digital platforms. Zhang et
al. (2024)

4.2, INTERNATIONAL CULTURAL POLICY FRAMEWORKS AND COOPERATION

Cultural governance is no longer bound by the boundaries of nations and thus has been found to be internationally
collaborative in an ever-connected digital world. The process of cultural exchange across the globe has become more
aggressive with the use of digital communication networks, online platforms and creative cooperation across the
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borders. Consequently, cultures and cultural policies across the borders have become crucial in the organization of
cultural administration, safeguarding of cultural variety and the fair usage of digital cultural materials. The international
organizations and cultural agencies have come up with guidelines and conventions that assist in enhancing collaboration
among the nations in managing the digital cultural ecosystems. These frameworks promote the protection of cultural
heritage, encourage creative industries, as well as safeguard intellectual property rights on the digital environment by
member states. By collaborative work, exchange of knowledge and technological transfer as well as mutual research on
digital cultural preservation and management are also enabled. Eissa et al. (2021)

4.3. LEGAL FRAMEWORKS FOR DIGITAL CULTURAL MANAGEMENT

Legislation is a crucial component of the regulation of digital cultural ecosystems and the assurance that cultural
creation in the framework of digital environment is carried out in the frames of clear legal and ethical regulations. As the
circulation of cultural contents in the digital networks continues, governments and legal institutions are forced to change
existing laws to accommodate the complexities that are presented by the online aspect of digital ownership, intellectual
property rights and distribution. One of the biggest legal concerns of digital cultural management has been copyright
security of digital creative works. The digital technologies suggest rapid reproduction and dissemination of the cultural
material, and because of it, the unauthorized copying and piracy is easier. To help in the countering of these problems,
there are laws that are undergoing modification so as to improve on a better practice of copyright protection and also
guard the rights of the online creators. Other laws ought to react to emerging issues in the environment of artificial
intelligence created content, beyond the copyright laws. Authorship, ownership and liability of the Al-generated
artworks have to be considered by finding new meanings of the law and policy. The question policymakers have to
answer is how the intellectual property law can be used in cases where the creative works are generated in part or fully
based on algorithmic systems. The digital archiving and culture preservation also involves the use of legal regulations.
Lvetal. (2021)

5. GOVERNANCE CHALLENGES IN THE AGE OF DIGITAL CREATIVITY
5.1. COPYRIGHT AND OWNERSHIP OF DIGITAL CREATIVE WORKS

The spread of online technologies has made matters pertaining to copyright and the right to creative works
extremely complicated. In classical art cultures, ownership and authorship were relatively straightforward since the
creation of artistic work and its dissemination were carried out by recognizable persons or organizations. The same
however in the digital world where the digital cultural content can be copied, edited and re-distributed at will over
numerous online platforms, with little or no approval of the original originator of the content. This poses difficulties in
the protection of intellectual property rights of artists, designers, musicians, and other digital creators. Online sources
allow spreading creative works in the world in a few minutes, yet they also contribute to the increase of unauthorized
reproduction, piracy, and plagiarism. Artists usually encounter some problems with monitoring their online usage of the
digital content after it has been uploaded. In addition to this, the rise of remix culture, where creative works are already
in existence and the works are reused and altered to form new types of expression, also makes issues of ownership and
originality more complex. The other problem is due to the presence of various parties that contribute to digital cultural
production such as platform owners, computer software developers, and community creators. Defining the owner of a
digital work can be complicated when creative works are created in the collaborative space of digital technologies or
using the help of algorithms. Jadhav (2027)

5.2. REGULATION OF ARTIFICIAL INTELLIGENCE GENERATED ART

Artificial intelligence has also brought in a different aspect of cultural production as machines can create art, music,
writings and other forms of creative work. Although Al-based creative tools provide creative opportunities in artistic
experimentation, they also pose serious governance and regulation issues. Among the key questions is to define who is
an author and a creator of Al-generated works. As these works are generated by the algorithm that is being trained on
the substantial sets of data, there is a challenge in determining who should be credited with these works it is either the
programmer, the user that is giving the prompts or the Al itself. The other regulation issue is connected to the data set
with the help of which Al models are trained. Several Al systems are based on enormous databases of existing works of
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art, photos, and texts to figure out the artistic patterns. In case such datasets are equipped with copyrighted content
without their explicit consent, it can result in copyright violation and ethical issues of using works of artists without their
payments and recognition. Moreover, the fast development of Al-generated art evokes the questions of authenticity and
originality and the value of culture.

5.3. CULTURAL PRESERVATION VERSUS DIGITAL TRANSFORMATION

The digitalisation of cultural organisations offers both a chance and a challenge to the preservation of culture. Digital
technologies enable cultural organizations, museums and libraries to digitize historical records, manuscripts, works of
art and other artifacts and to make them available to the global audience via online resources. Digitization increases
educational opportunities, helps to conduct cultural research, and allows preserving the fragile cultural material in
digital form to be viewed by the next generations. Karule et al. (2025)

6. ROLE OF INSTITUTIONS AND STAKEHOLDERS
6.1. GOVERNMENT AGENCIES AND CULTURAL MINISTRIES

Cultural policy and government in the digital age involve government agencies and cultural ministries to the
frontline in the cultural policy and governance development. These organizations are tasked with creating regulatory
frameworks, financing cultural programs, as well as making sure that cultural heritage and creative industries are
secured and promoted in the fast changing technological landscapes. Regarding digital creativity, governments should
develop policies that promote creativity to support cultural diversity, intellectual property rights, and ethics. National
strategy development that incorporates the implementation of digital technologies into culture development is one of
the primary roles of cultural ministries. Online cultural projects that governments tend to sponsor include online cultural
archives, virtual museums, digital art programs, and creative technology incubators. Vasanthan et al. (2025)

Figure 3
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Figure 3 Roles of Government Agencies and Cultural Ministries in Digital Cultural Governance

Such initiatives are meant to increase the access of the masses to the cultural resources as well as promote the
development of digital creative industries. Figure 3 depicts how government agencies influence the policy, funding,
regulation, and cultural governance. The government agencies also participate in the process of regulating the digital
cultural markets and the fair involvement of artists and cultural organizations. The policies can involve laws on copyright
protection, the subsidies of digital artists and encouragement of technological innovation in cultural institutions. Also,
governments work together with international organizations and networks of cultures in order to facilitate cross-border
cultural exchange and cooperation. Rawandale and Kolte (2021)
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6.2. CULTURAL INSTITUTIONS, MUSEUMS, AND GALLERIES

Museums, galleries, libraries, and archives are some of the cultural institutions that can readily be seen as primary
owners of cultural heritage and are increasingly significant in the digital transformation of cultural production and
distribution. Historically, these were institutions that specialized in conserving, displaying and interpreting cultural
artifacts in physical environments. Nevertheless, the digital technologies have helped them to increase their operations
through the development of virtual exhibitions, online collections and interactive cultural experiences. In an attempt to
become digital, museums and galleries are digitalizing artworks, historical artifacts, manuscripts, and cultural records.
Digital archiving projects are an opportunity to institutions that handle fragile materials to store them even though they
can be accessed by researchers, educators, and the general population over the internet. Cultural content through virtual
exhibitions and immersive technologies like augmented reality and virtual reality enables the audience to access cultural
material remotely, which enhances accessibility to cultural heritage around the globe. Besides conservation and
exhibition, cultural institutions serve as a source of education and communal involvement through conducting digital
workshops and online lectures and interactive learning programs. Such programs allow closing the gap between the
conservative culture and the technologic world. Rathore et al. (2023)

6.3. TECHNOLOGY COMPANIES AND DIGITAL PLATFORMS

The digital platforms and technology firms have become key players in the modern cultural environment. The
creation, distribution and consumption of digital cultural content relies upon platforms like social media networks,
digital marketplace, streaming and content-sharing websites. Through these channels, artists, musicians, film makers,
and other producers are able to access audiences all over the world without the need to pass through cultural institutions
or intermediaries, in traditional institutions or ways. The new cultural participation and collaboration through digital
platforms are made possible by providing users with real-time creation, sharing and interaction with creative content.
Artists have the ability to create communities around their work, get feedback about their work by the audience, and
collaborate in creative processes across geographical limits. Technological companies also design technologies, which
include creative programs, artificial intelligence, and digital design platforms, helping in the process of creative artworks.

7. CASE STUDIES OF DIGITAL CULTURAL GOVERNANCE
7.1. GOVERNMENT-SUPPORTED DIGITAL ART INITIATIVES

The world governments have been paying more attention to the need to promote digital art projects as a subset of
more general strategies to develop culture. These campaigns are meant to foster digital creativity, stimulate innovation
within the arts and give artists opportunities to explore new technology. Most governments have launched funding
schemes, grants and digital infrastructure projects that allow artists to make and present digital artworks with the help
of virtual exhibitions, online galleries and multimedia installations. Indicatively, a number of national cultural agencies
have created digital art festivals, innovation studio, where artists, technologists, researchers collaborate in creating
interdisciplinary creative projects. They usually involve the introduction of technologies like augmented reality (AR),
virtual reality (VR), interactive media and artificial intelligence in the creation of art. Governments support experimental
practices of digital art to allow artists to experiment in telling stories, creating visual and engaging with the audience.
Digital art funded by the government is also significant in making more cultural experiences accessible. Online cultural
events and virtual exhibitions enable people in various geographical locations to be involved in cultural practices that
were accessible only in the past in physical locations. This helps in democratizing cultural participation and enhancing
the visibility of the national creative industries all over the world.

7.2. CULTURAL HERITAGE DIGITIZATION PROGRAMS

One of the most important innovations in the digital cultural governance is the cultural heritage digitization
programs. Historical artifacts, artworks, manuscripts, and cultural records are being digitized by museums, libraries,
archives, and other cultural institutions around the world on a mass scale. These programs include preserving important
cultural resources and availing them to researchers, educators and ordinary people via digital media. Digitization
projects are usually characterized by high-resolution scanning, digital cataloging, and the establishment of online
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databases through which the user is able to navigate cultural collections at a remote location. Educational programs and
cultural research are also supported by the digital archives which can give the scholar access to rare material that may
not be easy to access otherwise. Moreover, digital preservation will decrease the physical contact of the weak objects
and contribute to the longevity of the historically important items. Most governments and international organizations
join to facilitate these programs by funding them, availing technological knowledge and policy advice. Partnerships
between institutions further enable cultural institutions to exchange best practices and devise standardized ways of
digital preservation. Even with these advantages, digitization initiatives are faced with issues that touch on the
ownership of data, cultural sensitivity, and digitally saved data in the long-term. The authenticity, accuracy and
sustainability of digital cultural archives is a major concern to all the institutions that endeavor to protect cultural
heritage during the digital era. Hazarika et al. (2025)

7.3. POLICY RESPONSES TO AI-GENERATED ART AND CREATIVE PLATFORMS

The fast evolution of artificial intelligence has encouraged governments and cultural policy-makers to think of new
regulatory strategies of Al-generated art and creativity-based platforms. Artificial intelligence systems able to generate
visual art, music, literature and design have created multifaceted concerns about who is the author, who owns the
copyright and who is morally responsible? Consequently, policymakers are considering policy reactions both to the
opportunities and threats of the Al-driven creativity. Some countries already started the revision of the current
intellectual property laws to define their application to Al-generated content. Other policy debates revolve around the
question of whether the artworks created by Al should be accorded a copyright status and who the legal creator of such
art work would be. In most scenarios, policymakers are already thinking about frameworks, which designate the human
user or developer who makes the initial Al creative mechanism.

8. CONCLUSION

The rapid changes of digital technology have impacted the culture sphere of production, distribution, and
governance greatly. Digital creative acts have come into being because of online sites, multimedia and artificial
intelligence where people have more chances to create in art and share cultures across the globe. Cultural industries,
artists and cultural institutions are operating now in digital ecosystems that are more interconnected the cultural content
can be produced, distributed and consumed across geographical boundaries. Although this change makes it easier and
more accessible, it brings about complex governance problems, which need to be considered in policy. Another aspect of
cultural policy structures that have been highlighted in this paper is that cultural policy structures must remain flexible
in order to respond to the dynamism of the digital cultural spaces. The international organizations, cultural institutions
and governments of countries play very important parts of establishing policies which will enable digital creativity in
that it conserves the cultural heritage and intellectual rights. In order to rule efficiently there has to be a balance between
the technological innovation and the morality and the digital platforms should be operating in such a way that not only
safeguard the rights of the artists but also promote the culture of diversity and inclusion. With the introduction of
artificial intelligence into the creative production process, the need to have flexive rules and regulations, which can
address the issues that are surrounding the authorship, copyright and transparency, comes out further.
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