ShodhKosh: Journal of Visual and Performing Arts
Special Issue on Digital Futures of Arts and Culture:
Al, Data, Creativity, and Social Impact 7(3s)

2 Original Article
(> ISSN (Online): 2582-7472

SOCIAL MEDIA AS A PLATFORM FOR CONTEMPORARY PERFORMANCE AND
VISUAL CULTURE

Jeevajothi R ! D4 , Monisha ] 2 D4 , Shanthi V 3 D4 , Koushik Kumar N * >4 , Veda Vijaya T 5 >4 , Fang Xueyi D4

1 Assistant Professor, Department of Management Studies, Meenakshi College of Arts and Science, Meenakshi Academy of Higher
Education and Research, India

2 Assistant Professor, Department of Management Studies, Meenakshi College of Arts and Science, Meenakshi Academy of Higher
Education and Research, India

3 Professor, Department of Computer Science, Meenakshi College of Arts and Science, Meenakshi Academy of Higher Education and
Research, India

*Meenakshi College of Physiotherapy, Meenakshi Academy of Higher Education and Research, India

> Professor, Department of Pharmacology, Meenakshi Ammal Dental College and Hospital, Meenakshi Academy of Higher Education
and Research, India

6 Faculty of Education, Faculty of Management, Shinawatra University, Thailand; Research Fellow, INTI International University,
Malaysia

ABSTRACT

The growing popularity of social media platforms has greatly changed the environment
of modern performance and visual culture. Online spaces like social network sites and
multimedia sharing sites have emerged to be fluid environments of artistic creation,
distribution, and communication. The work examines the way social media is used as a
participatory space of the modern day performance and visual culture, where artists are
able to market creative work out of the gallery and physical performance space. The study
reviews the conceptual correlation between digital media and artistic communication as

Check for
updates

Received 08 December 2025
Accepted 26 March 2026
Published 03 April 2026

Corresponding Author
Jeevajothi R,

DOI

Funding: This research received no
specific grant from any funding agency in
the public, commercial, or not-for-profit
sectors.

Copyright: © 2026 The Author(s).
This work is licensed under a

With the license CC-BY, authors retain
the copyright, allowing anyone to

download, reuse, re-print, modify,
distribute, and/or  copy their
contribution. The work must be

properly attributed to its author.

to how the online media supports real time performances, participatory culture, as well
as communication with audiences around the globe. The paper also examines the role of
the major platforms in sustaining visual storytelling with short-form content, live stream,
and content circulation via algorithms, which affect the perception and exposure of
artistic work. As new opportunities are offered by social media in terms of accessibility
and creative experimentation, a number of problems are raised, such as the problem of
intellectual property, authenticity, digital manipulation, and privacy of information. The
research evaluates the new role of social media in the development of contemporary
artistic practices through the case study of various examples of digital performance art,
virtual exhibitions, and social media campaigns in the visual arts.
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Social Media as a Platform for Contemporary Performance and Visual Culture

1. INTRODUCTION

The high development of digital technologies and the internet connection has greatly altered the modes through
which art is produced, shared and consumed. Social media platforms have become potent communicative, creative, and
cultural platforms of communication among these technological developments. Social media platforms like Instagram,
YouTube, Tik Tok, facebook and other multimedia networks enable artists, performers and cultural practitioners to
present their work directly to the global audiences without restriction of the physical facilities. Consequently, social
media has become a powerful medium in the modern performance and visual culture, which allows current artistic
expression and exchange in the digital age. Contemporary visual culture is the broad category of visuality that dominates
the communication of modern culture such as photography, digital artwork, video performance, graphic design and
multimedia storytelling. Previously, the visual culture was mainly spread in galleries, museums, print press, and
television Eg et al. (2023). But due to the emergence of digital spaces, the creation and consumption of visual culture has
moved to the online sphere where images, videos and performances are exchanged over networks at a very fast rate.
There are social media to share content in real time, live stream, and multimedia, which means that artists can use
various approaches to visual storytelling and performance that have not been tested before. Democratization of
participation in art has been one of the greatest changes brought by the social media Hafezi et al. (2023 ). Artists no longer
rely on institutional mediators like galleries, curators or publishers to showcase their work to viewers. Rather, they have
the ability to post performances, visual work and digital projects directly to online platforms, and they can reach
audiences that are not limited by geographical limits. This availability has increased the opportunities of young artists
and independent creators that has led to a more participatory and inclusive creative ecosystem Kasemsarn et al. (2024).
Figure 1 reveals that social media makes it possible to have performance, interaction, and global visual culture in the
digital realm. The social media, also, promotes the cooperation of artists representing diverse cultural and disciplinary
orientations and results in the emergence of hybrid forms of artistic practice encompassing performance, digital media,
and interactive technologies.

Figure 1
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Figure 1 Conceptual Framework of Social Media as a Platform for Contemporary Performance and Visual Culture

The other significance of social media in the modern performance is that it incorporates real-time interaction and
participation of the audience. Contrary to the conventional performance space where the audience can only engage with
the performance through their physical presence, the social media enables the audience to react instantly by
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commenting, reacting and sharing the content Li et al. (2023). Live streaming functions can allow artists to play live to
remote audiences and make immersive digital experiences that obliterate the line between performer and spectator.
This participatory culture is also engaging the viewers and transforms the relationship between artists and audiences
into a more interactive and collaborative mode of communication between the creator and the audience. Although such
opportunities are present, the application of the social media in artistic practices also implies a number of challenges
and ethical issues Li et al. (2024 ). Interpretations like copyright protection, digital authenticity, and data privacy have
become the more important issues in the online cultural environment. The mass production of images and videos has
the potential to cause the illegal reproduction of an artistic piece, whereas the visibility calculated by algorithms may
affect the types of artworks that are given attention and those that are excluded.

2. CONCEPTUAL FRAMEWORK OF SOCIAL MEDIA AND VISUAL CULTURE
2.1. DEFINITION OF SOCIAL MEDIA PLATFORMS

Social media platforms are online communication platforms that provide users to create, share and exchange
information, images, videos, and interactive material by utilizing internet-based networks. These systems are used to
support social interaction, teamwork, and sharing multimedia content among individuals and groups of people on the
global scale quickly Rodriguez-Illera et al. (2021). Instagram, YouTube, Tik Tok, Facebook, and Twitter are the popular
platforms, which enable the user with the possibility to publish visual and textual content, interact with the audiences,
and take partin the online cultural and social discussions. Technologically speaking, social media is run using web-based
or mobile applications, which combine multimedia sharing, user generated and algorithm-driven distribution
technologies Rubio-Hurtado et al. (2022). The sites enable posting of photographs, videos, live performances, and digital
art and they are therefore important platforms of creative expression and cultural communication. Social media
platforms are interactive and participatory as opposed to traditional media channels like television or the print media,
where the audience is not allowed to react to the content by liking, commenting, sharing and collaboratively participating
Trichopoulos et al. (2023).

2.2. CONCEPT OF CONTEMPORARY VISUAL CULTURE

Contemporary visual culture is the various types of visual representation that affect the ways in which people
perceive, interpret, and convey cultural meanings of the contemporary society. It has a wide spectrum of vision media,
which include photography, digital art, film, video installations, graphic design, performance art, and online visual media.
Visual culture today has been broadened in the digital era not only to the institution of art like the museums and galleries,
but also to images and visual stories that pass through digital platforms and social networks. Visual culture is directly
related to how images can be used as instruments of communication and cultural expression Xie et al. (2023). The
modern society is also becoming image-based and visual presentation is prominent in the formulation of identity, social
values and cultural discussion. Digital technologies have also increased the speed of production and distribution of visual
data, allowing artists, designers, and creators to explore the newer modes of visual narratives and multimedia
expression. Visual culture practiced in contemporary arts can tend to overlap with technology, media studies, and
cultural theory Zhou et al. (2023).

2.3. RELATIONSHIP BETWEEN DIGITAL MEDIA AND ARTISTIC COMMUNICATION

The digital media has essentially changed the way art is communicated through the new tools and platforms that
can be used to express creative works as well as the channels of communication. Artistic communication can be defined
as the process in which artists express ideas, emotions, cultural stories, and aesthetic concepts to audiences either
visually, through performance or through multimedia. The advent of digital technologies has transformed this
communication process to be beyond the conventional physical geography like theatres, galleries, and exhibition halls
Armutcu et al. (2023). Digital media platforms help artists to display their work in well-rounded and interactive forms
that include digital videos, online performances, augmented reality, and multimedia installations. The technologies
enable instant distribution of artworks to the world audience via the network of the World Wide Web. The social media
platforms also enrich this communication process by giving the viewers a chance to engage with the art materials by
commenting, interacting through feedback and sharing content. This exchange generates a dialogic partnership between
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artists and audiences and artistic communication is turned into a participatory cultural experience

In addition, digital media promotes the exploration of new art forms and mixed methods that involve visual art
performance, sound and digital design. is a summary of the previous research indicating a transformative nature
of social media in the modern visual culture. Musicians have the opportunity to incorporate live streaming, animation
and interactive media to create an immersive creative experience.

Table 1

Table 1 Related Work on SocialMedia as a Platform for Contemporary Performance and Visual Culture

Study Focus Platform Research Method Contribution to Visual Limitation Application
Analyzed Culture Area

Participatory digital culture Multiple Cultural analysis Strengthens audience- Limited empirical Digital media

Camilleri (2024) platforms artist interaction evaluation studies

Visual culture in digital Instagram Computational Introduces data-driven Platform-specific Visual media
environments media analysis visual analysis focus research

Digital performance art Dhaku YouTube Case study analysis  New digital performance Limited audience Performance
etal. (2025) Gretzel etal formats metrics studies
(202
Networked public Twitter / Media network Enhances collaborative ~ Algorithm influence Digital
communication social media analysis artistic discourse not studied communication

Social media visual Instagram Content analysis Highlights visual Focus on single Social media

communication storytelling patterns platform culture

Virtual and digital art Multimedia Art history analysis  Expands digital museum Limited audience Digital
exhibitions platforms practices interaction analysis exhibitions

Instagram photography Instagram Visual culture Democratizes image Platform algorithm Visual media
culture Nanchang et al. (2025) EVEIVAH creation [QER practice
Digital interaction in creative Multiple Qualitative Strengthens artist- Limited quantitative Creative

communities platforms research audience relationships data communities

Instagram visual culture Instagram Digital Explains platform-based Limited Media culture
ethnograph artistic communication performance focus

Digital platform ecosystems Social Platform analysis Identifies platform Limited artistic case  Platform studies
networks governance impacts studies

Digital art and network Online Art theory review Connects digital media Limited empirical Digital art

culture platforms with art theor results research

3. SOCIAL MEDIA AS A SPACE FOR CONTEMPORARY PERFORMANCE
3.1. DIGITAL PERFORMANCE PRACTICES AND ONLINE ARTISTIC EXPRESSION

The nature of the modern performance has changed due to digital technologies and social media sites as now artists
are able to perform their work in virtual space. The digital performance practices will be artistic practices produced,
shown, or shared via digital tools, like social networks, video-sharing websites, and interactive multimedia systems. In
this regard, the artists combine visual media, sound, motion graphics, and techniques of digital editing to create new
forms of artistic expression that have a presence mainly on the Internet. The social media is a readily available resource
of artists trying out new forms of performance beyond the conventional theatre stages or gallery display. Instagram,
YouTube, and Tik Tok are some of the platforms that performance artists, dancers, musicians, and multimedia creators
are demonstrating short video performances, digital storytelling projects, and collaborative multimedia artworks. Such
sites enable artists to bring different creative aspects such as visual effects, animation, augmented filters, and digital
sound design together to produce interesting artistic content. Moreover, the artistic expression online promotes
interdisciplinary experimentation in which performance art overlaps with the digital media, photography, graphic
design and interactive storytelling.

3.2. LIVE STREAMING AND REAL-TIME PERFORMANCE DISSEMINATION

Live streaming is a significant technological aspect that allows artists and performers to bring their work to their
viewers in real time using social media channels. As opposed to the recorded content, the live streaming enables the
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performances to be transmitted at the same time to the audience in various geographical locations. YouTube Live,
Instagram Live, Facebook Live and Tik Tok live are all platforms offering easy-to-use broadcasting features which allow
artists to deliver concerts, theatre show, dance breaks and art demonstrations directly to their online viewers. Due to
the use of live streaming technologies, the access to the artistic performances has grown substantially. Those audiences,
who cannot be present at the physical venues, galleries, or theatres, will be able to attend the live events remotely with
the help of the internet-connected gadgets. This has especially been needed in cases where physical meetings are
restricted as is the case during world epidemics or geographic confinements. Cultural events, artistic performances or
creative workshops can be carried on in virtual space using the means of real-time digital broadcasting. Moreover, live
streaming creates a novel sense of immediacy and authenticity of digital performance. During performances, performers
are able to engage with viewers and react to their comments and feedback and it is performed. Gretzel et al. (2022)

3.3. AUDIENCE INTERACTION AND PARTICIPATORY CULTURE

The greater degree of audience interaction and participatory engagement is one of the most peculiar features of the
performance using social media. Compared to the traditional performance contexts where people usually look at the
artistic works as spectators, social media platforms offer the opportunity to participate in the performance, as they have
the functions of comments, reactions, sharing content, collaborative creativity, and so on. Figure 2 depicts audience
involvement, interaction, collaboration that creates digital performance culture. This participatory form has helped in
enriching the participatory culture in the modern digital art and performance. The participatory culture is a cultural
environment where audiences are not only spectators but also participants in the creative processes. Karule et al. (2025)

Figure 2

e, D T S
U o ] . LICIDE 1

Culfure in Digital Peﬁdrman;e. .

m_ Audience
Engagement

" Comments& [l challenges& [l Community
Feedback Remixes Building

-

oo ©®
a 6
X 2

Figure 2 Audience Interaction and Participatory Culture Framework in Social Media-Based Digital Performance

Social media allow viewers to react to artistic performances and thus give feedback, give interpretations or even
produce original work based on the original one. To illustrate, through the participation of the audience, such as Tik Tok
or Instagram, performance issues, art projects, and remix culture tend to appear. Moreover, audience interaction is often
employed as an element of the creative process itself among artists. During digital performances, the performers can
invite the viewers to propose themes, answer live polls, or collaborate in telling the story. This engaging strategy builds
on the perception of community between performers and viewer, which generates collective creative experience in the
online space.
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4. PLATFORMS AND TECHNOLOGIES SUPPORTING DIGITAL ART PERFORMANCE
4.1. INSTAGRAM, YOUTUBE, TIKTOK, AND MULTIMEDIA PLATFORMS

Instagram, YouTube and Tik Tok are some of the social media that have become significant digital spaces that
facilitate modern performance and visual culture in art. Such sites offer multimedia capabilities to artists to create, edit
and distribute visual and performative images to audiences all over the world. Nanchang et al. (2025) Each platform
presents it with different features that allow it to express itself artistically and connect to the audience in diverse ways.
Visual artists, photographers and performers share curated visual content, short video content, and live-stream
performances on Instagram. Its graphic user interface enables artists to display artworks, performance records and
creative project using images, reels and stories. Instead, YouTube is an all-encompassing video-sharing tool, which allows
longer records of performances, documentaries, digital exhibitions, and live-streaming. There is an opportunity to
establish special platforms where artists are able to store and sell their art to foreign people. The TikTok has become
one of the new platforms of creative expression of short forms especially among the youth. It promotes the
experimentation of music, dancing, visual effects and telling stories in short, captivating videos. The editing and filters,
as well as the sound libraries of the platform enable the artists to create vibrant digital performances. Rawandale et al.
(2024)

4.2. SHORT-FORM VISUAL STORYTELLING AND CREATIVE CONTENT FORMATS

Brief visual storytelling has become a characteristic of performance in digital art on the social media. As the
consumption of mobile-based content grows in popularity, numerous platforms are focused on short and visually
stimulating content that can attract the attention of the audience in a short time. Videos are usually a few seconds to
minutes long and short-form content provides artists with a channel to convey information and stories in brief and
visually stimulating formats. Light-hearted apps like Tik Tok, Instagram Reels and YouTube Shorts promote the idea of
creative storytelling among artists, in which they can incorporate visuals, sound, text overlays, and editing effects to
create a compelling story. These genres allow performers, visual artists and multimedia practitioners to express artistic
ideas in small digital stories that can be easily distributed in online communities. Short stories are usually dependent on
visual symbols, movement, and quick cuts to deliver artistic messages within minimal periods. Moreover, the short
format enables artists to have a broader audience by matching their creative actions to modern digital communication
patterns. Tongsubanan and Kasemsarn (2023)

4.3. ALGORITHMIC VISIBILITY AND CONTENT CIRCULATION

The use of algorithmic systems is important in shaping the process of distributing and finding artistic content on the
social media. The majority of online platforms depend on the automated recommendation systems that assess user
behavioral patterns, patterns of engagement, and content features in order to determine which posts should be displayed
in the feed of users. These algorithms determine the exposure and the promotion of the artistic performance and visual
materials in the online networks. Artists and performers may have a lot of influence on the visibility of their online
creations through algorithmic visibility. Algorithms of platforms give content with a large number of likes, comments,
shares, and the amount of time viewed priority and can be offered to more people. This is the process that can make the
emerging artists reach a wider visibility and recognition besides the immediate followers. Simultaneously, it can pose
difficulties to the creators whose work does not necessarily produce a high level of engagement in the initial stage. It is
also due to algorithmic circulation that content types popular in the social media sites get to be popular. Artists can
change their creative tactics to meet the trends of the platform, visual style, or narrative formats that are promoted by
the recommendation systems. On the one hand, it can make the content more visible, but on the other hand, it might
promote homogenisation of the content or affect the process of making artistic decisions. Vasanthan et al. (2023)

5. CHALLENGES AND ETHICAL CONSIDERATIONS
5.1. INTELLECTUAL PROPERTY AND COPYRIGHT ISSUES

The use of social media as a medium of artistic expression has become a big issue concerning intellectual property
and copyright protection. People who post their art on the Internet are usually exposed to the danger of having their
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creative material reproduced, distributed, or altered without their own permission. Digital images, video, and
performances are readily replicated, copied, or reused without giving due credit to the creators, and creators have a hard
time retaining ownership of the original content. This problem becomes especially important to visual artists and
performers, the material of which spreads quickly on social media platforms. The copyright laws are aimed at
safeguarding creators and they accord them legal rights on the use and distribution of their work. But, implementing
these rights online is also frequently difficult since the world of online platforms is global, and it is very easy to copy
content. To assistin the protection of artistic works, many social media websites have mechanisms that include copyright
reporting systems, digital watermarking, or content identification devices. However, these systems are not always
effective in deterring unfair use or even fairly compensate creators.

5.2. AUTHENTICITY AND DIGITAL MANIPULATION

The issue of authenticity has gained a significant ethical issue within the digital art and performance based on social
media. As the digital editing tools, image processing software, and artificial intelligence technologies progress, the art
content can be modified or manipulated with ease. Although the digital manipulation is frequently considered as the
appropriate artistic method to make visual and performance art more creative and experimental, it may also pose the
question of authenticity and originality of visual and performance art. Whenever discussing the modern visual culture,
it is important to note that a significant number of artists deliberately incorporate digital filters, effects, animation, and
multimedia editing to design new artistic manifestations. These methods enable the performers and the visual artists to
experiment with new aesthetic possibilities that cannot be attained using conventional methods. Nevertheless,
manipulation can be overdone or inaccurate to a point where artistic performance and the artificial creation of images
are indistinguishable. Social media sites also make this problem more complicated because they promote highly refined
and aesthetically smoothed content. The stress of capturing the attention of the audience and greater engagement can
result in creators showing editions or staged versions of their work. In others, manipulated content can either be a
falsification of reality or misrepresentation of the original context of artistic performances.

5.3. DATA PRIVACY AND PLATFORM GOVERNANCE

The social media platforms as the performance and visual communication platform also get people concerned about
the data integrity and the regulation of the platforms. The social media networks gather and process big volumes of data
up to user viewing patterns, patterns of interaction, location, and personal preferences. Veeravalli et al. (2025) The data
is frequently utilized to enhance the functionality of platforms, enhance the personalization of content recommendations,
and facilitate the targeted advertising systems. The gathering and utilization of personal information has however led to
controversy regarding security of privacy and ethical data handling. The artists and the audiences involved in the digital
performances might send personal information online without knowing it. Live streaming events, interactive
discussions, and sharing of content can also pose privacy threats to the users should data protection methods not be put
in place. Also, those artists who depend on social media as their source of professional visibility will end up being
dependent on platform policies and governance structures that dictate the distribution and monetization of their
content. Platform governance can be described as the rules, regulations, and moderation measures that are used by social
media firms to control on-line content and user conduct. The policies dictate the manner in which artistic content is
classified, marketed, censored, or banned on digital platforms. In other instances, automated moderation software can
misinterpret visual or performative content and either tag or delete artistic content.

6. CASE STUDIES OF SOCIAL MEDIA-BASED ARTISTIC PRACTICES
6.1. DIGITAL PERFORMANCE ART PROJECTS

Digital performance art projects are novel artistic expressions that use a social media as a main stage of their
performance production and distribution. There are a great number of modern artists who explore digital technologies,
video editing, live broadcasting, and multimedia narration, creating a performance that is primarily aimed at an online
audience. Such projects usually integrate visual art, music, theatre, dance and digital media in order to produce hybrid
forms of artistic expression. Through social media, artists have the opportunity to distribute their performances which
can be recorded, edited, and distributed immediate to any part of the world. As an example, conceptual performances
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with performance artists often involve Instagram, Tik Tok, or YouTube and discuss issues like identity, social problems,
digital culture, and personal stories. Such performances can contain brief visual stories, experimental video art or
interactive storytelling forms that are mobile friendly. Digital performance projects also promote the collaboration
between artists who are based at various regions of the world. Online platforms allow performers to collaboratively
create through sharing video pieces, collaboratively editing a performance, or by taking part in a live event that is
synchronized. This cooperative space broadens the artistic experimentation and promotes artistic cross-cultural
exchange. Verma et al. (2026)

6.2. ONLINE EXHIBITIONS AND VIRTUAL GALLERIES

In the virtual galleries and online exhibitions have gained more and more significance as the means of displaying
visual artworks in cyberspace. As the internet technologies and social media networks have grown, several artists,
cultural institutions and galleries have embraced the use of digital forms of exhibitions to display works of art outside
the physical environment. Through online exhibitions, artists can use paintings, photographs, digital illustrations, video
art, and multimedia installations to present their work to individuals all over the world. Social media and special websites
are commonly involved in the virtual galleries where selective digital exhibits are developed. Applications like Instagram
are often referred to as visual galleries where artists share a series of art pieces in the form of well-organized posts,
collections, and interactive stories. In the same way, video-based works of art, artist lectures, and virtual tours of an
exhibition can be broadcasted on YouTube channels and websites of digital exhibitions. There are considerable merits
in regard to accessibility and reach to the audience in these digital exhibitions. The exhibitions can be experienced by
viewers even when they are in various geographical locations without the visitors having to visit the physical galleries.
Online exhibition also provides interactive applications like comments, live discussions, and interviews with the artists
and these are very helpful in the audience and making it more informative.

7. RESULT AND DISCUSSION

Through the analysis, social media websites and their tools impact data greatly on the modern-day performance and
visual culture due to their availability of resources to create and distribute art and connect with their audience. Digital
platforms like Instagram, YouTube, Tik Tok allow artists to experience multimedia narratives, live performance and
interactive forms of content. The findings indicate that social media increases international presence of artists and helps
to participate in the culture of participation and collaborative creativity by engaging with the audience. Nevertheless, the
research also identifies issues in copyright protection, discovery, authenticity, and privacy of data.

Table 2

Table 2 Impact of Social Media Platforms on Contemporary Performance and Visual Culture

Platform Average Audience Engagement Rate Content Sharing Artist Visibility Audience Interaction
Reach (%) %) Frequency (% Increase (%) Score
Instagram 82.4 76.8 715 79.6 8.1
YouTube 85.7 72.3 69.4 83.2 7.8
TikTok 91.2 88.6 84.7 90.3 9.2
Facebook 74.6 65.9 63.1 70.4 6.9
Twitter/X 69.8 60.7 58.5 66.2 6.4

Table 2 shows the relative effect of the key social media portals on the modern performance and visual culture
according to various performance parameters, such as audience reach, engagement rate, frequency of content sharing,
increase in the visibility of artists, and the score of the audience interaction. Figure 3 is a comparison of the audience
scope and the level of engagement of the top social media. Tik Tok is the most successful platform judging by most of the
measures, it reaches 91.2 people, has an engagement rate of 88.6, and the highest interaction score of 9.2, which means
that it has a high ability to sell short-term creative content and interactive involvement.
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Figure 3
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Figure 3 Comparative Analysis of Average Audience Reach and Engagement Rate Across Social Media Platforms

According to YouTube, the number of people that the service reaches (85.7%) and the increase in artists visibility
(83.2% also indicate that the service is effective in terms of spreading art using video. Instagram engages and increases
visibility (76.8 and 79.6% respectively), which justifies the popularity of visual storytelling and sharing of digital art.
Figure 4 depicts the pattern of sharing the contents, the increase in the visibility of artists and their interaction with the
audience.

Figure 4
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Figure 4 Content Sharing, Artist Visibility, and Audience Interaction Trends Across Digital Platforms

Contrary to this, Facebook and Twitter/X have relatively lower engagement and interaction scores, indicating that
the two are not as effective in case of artistic performance promotion as compared to visually oriented platforms.

Table 3

Table 3 Performance Evaluation of Digital Art Dissemination through Social Media

Digital Art Activity Audience Reach (%) Participation Rate (%) Content Virality Index (%) Viewer Retention (%)
Digital Performance Art 86.5 78.9 72.6 74.1

Live Streaming Performances 83.2 81.4 70.8 76.5

Online Exhibitions

Visual Art Campaigns 88.9 82.7 77.9 75.8
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Table 3 assesses the impact of various digital art dissemination actions on social media based on the indicators of
reaching the audience, degree of participation, content virality index, and the retention of viewers. Figure 5 also provides
a comparison of the trends of reach, participation, virality, and viewer retention. The findings suggest that visual art
campaigns have the greatest audience reach (88.9%), and virality index (77.9%) which implies that a targeted campaign
and themed content prove to be very effective in terms of reaching large audiences and motivating content sharing
among many people.

Figure 5
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Figure 5 Comparison of Audience Reach, Participation, Virality, and Viewer Retention Across Digital Art Activities

Digital performance art also exhibits good reach (86.5%), participation (78.9%), as an indication of the rising
popularity of multimedia performances in the online setting.

8. CONCLUSION

The social media has become a new platform of modern performance and visual culture that has transformed the
methods of creating, sharing, and experiencing artistic pieces. The blistering development of the digital communication
tools has allowed artists to disregard the conventional physical space including galleries, theatres, and exhibition areas.
Artists can offer digital performances, visual artworks, and multimedia projects via Instagram, You-Tube, and Tik Tok
directly to the global audience, which leads to the increase of accessibility and cultural exchange. It shows that social
media promotes various types of artistic expression, including the digital performance art, the visual storytelling by the
use of short-term visuals, the live-stream events, or the online exhibitions. These media promote the exploration of
multimedia media and give artists the chance to engage audiences on a real time basis. The involvement of the audience
in the discussion by commenting, sharing and co-creation of content has also played a role in the creation of the
participatory culture where the audience becomes an active contributor to the arts communication. In spite of these
opportunities, there are still a number of challenges that exist in the digital cultural ecosystem. The problems of
intellectual property safety, digital manipulation, algorithmic visibility, and privacy of data are crucial issues that should
be taken into consideration by artists, audiences, and platform developers. The policies of fairness, authenticity, and
respect of the rights of creators require ethical governance and transparent policies on the platform to make sure that
digital artistic practice is fair, authentic, and respectful.
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