V
ShodhKosh: Journal of Visual and Performing Arts
June 2024 5(6),3112-3120

R 4
Ry
&

Original Article
. ISSN (Online): 2582-7472

FACTORS INFLUENCING THE PERCEPTION
TOURISM DESTINATIONS IN SOUTH INDIA

D. Bharath Kumar?, Dr. M. Thyagaraju?

OF LEISURE AND RECREATIONAL

1 Full-Time Research Scholar, Department of Tourism Management, Vikrama Simhapuri University, Kakutur, Nellore- 524 324,
Andhra Pradesh

2 Assistant Professor, Department of Tourism Management, Vikrama Simhapuri University, Kakutur, Nellore- 524 324, Andhra
Pradesh

Check for
updates

DOI

Funding: This research received no
specific grant from any funding agency in
the public, commercial, or not-for-profit
sectors.

Copyright: © 2024 The Author(s). This

ABSTRACT

This study explores the factors influencing the perception of leisure and recreational
tourism destinations in South India, aiming to identify key elements that affect tourists'
evaluations and experiences. Utilizing a comprehensive review of current literature and
empirical research, the study highlights several critical factors that shape tourist
perceptions: infrastructure and accessibility, safety & security, hospitality and service
quality, entertainment and leisure activities, social and environmental impact.

The research synthesizes findings from various studies to present a holistic view of how
these factors interact to impact overall destination appeal. Natural beauty and cultural
heritage are identified as primary drivers of positive perceptions, while perception of
tourist factors is significantly affecting tourist satisfaction.

The results provide valuable insights for tourist’s perception on destinations.

work is licensed under a
Keywords: Tourism, Perception, Leisure & Recreational Tourism, Infrastructure &
Accessibility, Safety & Security, Hospitality & Service Quality, Entertainment & Leisure

With the license CC-BY, authors retain Activities, Social & Environmental Impact

the copyright, allowing anyone to

download, reuse, re-print, modify,
distribute, and/or  copy their
contribution. The work must be

properly attributed to its author.

1. INTRODUCTION
Tourism is a vital sector in South India, renowned for its rich cultural heritage, natural beauty, and diverse recreational
opportunities. The region, encompassing states such as Tamil Nadu, Kerala, Karnataka, Andhra Pradesh, and Telangana,
offers a variety of leisure and recreational experiences, from serene beaches and hill stations to vibrant cultural festivals
and historical monuments. Understanding the factors that influence the perception of these tourism destinations is
essential for enhancing their attractiveness and competitiveness.

Natural Beauty and Environment

Natural attractions significantly impact tourists' perceptions of a destination. South India's landscapes, including the
Western Ghats, pristine beaches, and lush backwaters, play a crucial role in shaping the appeal of its leisure destinations.
The natural environment not only provides a backdrop for recreational activities but also contributes to the overall
satisfaction of tourists (Jain & Sharma, 2020).

Cultural and Historical Significance
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Factors Influencing the Perception of Leisure and Recreational Tourism Destinations in South India

Cultural and historical elements are key determinants of destination perception. South India is home to a wealth of
cultural heritage, including ancient temples, historical forts, and traditional festivals. These aspects enrich the tourist
experience and influence their perception of the destination's value (Patel & Singh, 2021). The preservation and
promotion of cultural heritage are essential for maintaining and enhancing tourist interest.

Quality of Infrastructure and Facilities

The quality of infrastructure, such as transportation, accommodation, and recreational facilities, is critical in shaping
tourist perceptions. Well-developed infrastructure ensures comfort and convenience, which are significant factors in
determining overall satisfaction (Ghosh & Kumar, 2019). Efficient and high-quality facilities contribute to positive
experiences and can enhance the attractiveness of a destination.

Local Hospitality and Service Quality

Hospitality and service quality are vital for positive tourist perceptions. Friendly and professional interactions with
locals and service providers greatly influence tourists' experiences and overall satisfaction (Srinivasan & Raj, 2018). High
standards of service contribute to a welcoming atmosphere and enhance the perceived value of the destination.

Recreational and Leisure Activities

The availability and variety of recreational activities also affect tourists' perceptions. South India's diverse range of
activities, from adventure sports to wellness retreats, plays a crucial role in attracting visitors and influencing their
overall impressions of the destination (Ravi & Kumar, 2022). Destinations offering unique and engaging recreational
options tend to receive higher satisfaction ratings.

Marketing and Promotional Efforts

Effective marketing and promotional strategies impact how tourists perceive a destination. The way destinations are
presented through advertising and branding can shape tourists' expectations and influence their decision to visit.
Successful marketing campaigns can enhance the destination's image and appeal (Ghosh & Kumar, 2019).

Cost and Accessibility

Cost factors and accessibility are significant considerations for tourists. Affordable travel options and ease of access,
including visa requirements and transportation availability, affect tourists' choices and perceptions. Lower costs and
better accessibility can increase a destination's attractiveness (Ravi & Kumar, 2022).

Safety and Security

Perceptions of safety and security are critical for tourism. Destinations that are perceived as safe are more likely to
attract tourists and receive positive reviews. Ensuring a secure environment is essential for maintaining and improving
tourists' perceptions (Jain & Sharma, 2020).

Popular Tourist Destinations in South India

South India offers a wide array of leisure and recreational destinations that cater to different interests, from natural
beauty and serene hill stations to historical sites and vibrant cities. The diversity in attractions makes it a rich region for
both exploration and relaxation.

Table-1: Leisure and Recreational Tourism Destinations in South India

S.No States Destination Description Attractions
1 Andhra Pradesh Visakhapatnam A port city known for its R.K. Beach, Kailasagiri,
(Vizag) beaches, parks and proximity = Araku Valley, Submarine
to Buddhist sites. Museum
2 Telangana Hyderabad Known for its rich history, Charminar, Golconda Fort,
cuisine and architecture Hussain  Sagar Lake,
Ramoji Film City.
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3 Tamilnadu Ooty Known as the “Queen of Hill Botanical Gardens, Ooty
(Udhagamandalam) = Stations,” Ooty is famous for Lake, Doddabetta Peak,
its lush green landscapes and = Nilgiri Mountain Railway.
colonial architecture
4 Karnataka Coorg (Kodagu) Known for its coffee Abbey Falls, Raja's Seat,
plantations, scenic beauty,and | Talakaveri, Dubare
rich cultural heritage Elephant Camp
5 Kerala Munnar Known for its sprawling tea Tea plantations,

gardens, misty hills, and | Eravikulam National Park,
pleasant climate, Munnar is a Anamudi Peak, Attukal
favoured hill station. Waterfalls.

2. LITERATURE REVIEW:

Understanding the factors that influence the perception of leisure and recreational tourism destinations is essential for
developing effective tourism strategies and enhancing tourist experiences. This review synthesizes the existing literature
on various factors that affect tourists' perceptions of leisure and recreational destinations in India, with a focus on key
elements such as natural attractions, cultural heritage, infrastructure, service quality, marketing, and accessibility.
Natural beauty plays a significant role in shaping tourists' perceptions. According to Jain and Sharma (2020), the
diverse landscapes of India, including beaches, hills, and wildlife sanctuaries, are crucial in attracting tourists. The scenic
beauty of destinations like Kerala’s backwaters and the Himalayan foothill in Himachal Pradesh is often highlighted as a
major draw. Tourists' satisfaction is closely linked to the presence of unique natural features and well-maintained
environments.

Cultural heritage significantly impacts the perception of tourism destinations. Patel and Singh (2021) emphasize that
India's rich historical and cultural sites, such as ancient temples, forts, and festivals, contribute to a positive destination
image. The preservation of cultural sites and the promotion of local traditions enhance the attractiveness of destinations,
as they provide tourists with authentic and immersive experiences.

The quality of infrastructure, including transportation, accommodation, and recreational facilities, is crucial for shaping
tourist perceptions. Ghosh and Kumar (2019) argue that well-developed infrastructure improves tourists' comfort and
convenience, leading to higher satisfaction levels. Effective management of facilities and services directly affects the
overall perception of a destination.

The quality of service and local hospitality are significant determinants of tourists' perceptions. According to Srinivasan
and Raj (2018), positive interactions with locals and high service standards enhance tourists' overall experiences and
satisfaction. Friendly and attentive service contributes to a welcoming atmosphere, which is essential for fostering
positive perceptions of a destination.

Marketing strategies and promotional activities play a critical role in shaping tourists' perceptions. Effective destination
branding and advertising can influence tourists' expectations and preferences. Ghosh and Kumar (2019) highlight that
successful marketing campaigns can enhance the destination’s image and attract more visitors by creating a compelling
narrative about the destination’s unique attributes.

Cost factors and accessibility also influence tourists' perceptions. Ravi and Kumar (2022) note that affordable travel
options and ease of access, including transportation and visa policies, are important considerations for tourists.
Destinations that offer cost-effective travel solutions and are easily accessible are perceived more favourably.
Perceptions of safety and security are crucial for tourism. According to Jain and Sharma (2020), destinations that are
perceived as safe and secure are more likely to attract tourists and receive positive feedback. Ensuring safety and
addressing security concerns are essential for enhancing tourists' overall perceptions and confidence in a destination.

Research Methodology:
To conduct research on the factors influencing the perception of leisure and recreational tourism destinations in South
India, you would typically use a structured methodology to gather and analyze data.

Research Objectives:
1. To Study the Leisure and Recreational Tourism Destinations in South India.
2. To analyze the perception of leisure and recreational tourism destinations in South India.
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Significance of the Study:

The significance of studying the factors influencing the perception of leisure and recreational tourism destinations in
South India. Tourism is a major driver of economic development in South India. By improving the perception of leisure
and recreational destinations, regions can attract more visitors, which can lead to increased revenue, job creation, and
economic growth. Understanding perception factors can therefore contribute to the economic vitality of the area.

Scope of the Study:

The study focuses on leisure and recreational tourism destinations within South India. This includes key states such as
Tamil Nadu, Karnataka, Kerala, Andhra Pradesh, and Telangana, each with distinct tourism attributes. The study is
grounded in theories such as destination image theory, service quality theory, and tourist satisfaction models to analyze
how various factors influence perceptions.

Limitations of the Study:

The limitations of a study on the factors influencing the perception of leisure and recreational tourism destinations.
Focusing on South India alone may limit the generalizability of findings to other regions of India or beyond. South India
comprises multiple states with distinct cultural, historical, and social characteristics. The diversity within South India
might lead to variations in perceptions, making it challenging to draw uniform conclusions across the region

Research Type:
The research type is descriptive and exploratory research.

Data Collection Methods:
The data collection methods are primary data collection & secondary data collection.

Primary Data Collection:
Design a structured questionnaire focusing on various factors such as infrastructure and accessibility, safety & security,
hospitality and service quality, entertainment and leisure activities, social and environmental impact.

Secondary Data Collection:
The secondary data was collected from various sources, websites, libraries, research articles.

Sampling Method:
The Sampling Method has been divided into three categories like: target population, sample size and sampling technique.

Target Population:
Tourists visiting leisure and recreational destinations in South India.

Sample Size:
Determine an appropriate sample size based on the scope of the study and the level of statistical significance desired.
The whole sample size is 500.

Sampling Technique:
% Probability Sampling: Random sampling for surveys to ensure a representative sample.

o

% Non-Probability Sampling: Convenience sampling for interviews and focus groups.

Statistical Tools:
The statistical tools were used like: Percentage analysis, Independent Sample t- test, One-way Anova & Factor Analysis.

Data Analysis & Interpretation:
Data analysis and interpretation are crucial components of research and decision-making processes across various fields.
They involve several steps and theories that help make sense of data and derive meaningful insights.
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Table -2: Personal Information

S.No Personal Information Category Respondents Percentage
(N) (%)

1 Sex Male 320 64.0
Female 180 36.0

2 Age Under 20 Years 70 14.0
21-30 Years 120 24.0
31-40 Years 100 20.0
41-50 Years 160 32.0
Over 50 Years 50 10.0

3 Marital Status Married 340 68.0
Single 160 32.0

4 Educational Level No formal qualification 80 16.0
Matric 60 12.0
Secondary 110 22.0
Undergraduate 130 26.0
Postgraduate 70 14.0
Other Professional degree/ 50 10.0
diploma

5 Occupation Student 30 6.0
Government Job 60 12.0
Private Job 120 24.0
Own business 100 20.0
Retired 20 4.0
Unemployed 40 8.0
Agriculture 70 14.0
Housewife 50 10.0
Other 10 2.0

Source: Primary Source

Interpretation:

From the above Table-2 reveals that, personal information like: sex, age group, marital status, educational level,
occupation. It shows that gender of the categories, 320 (64%) of the respondents are male group and 180 (36%) of the
respondents are female group. It is noticed that age group of the respondents, 160 (32%) of the respondents age group
was 41-50 years, 120 (24%) of the respondents age group was 21-30 years, 100 (20%) of the respondents age group
was 31-40 years, 70 (14%) of the respondents age group was under 20 years and 50 (10%) of the respondents age group
was over 50 years. It shows that marital status of the respondents, 340 (68%) of the respondents are married and 160
(32%) of the respondents are single. It indicates that educational level of the respondents, 130 (26%) of the respondents
educational level was undergraduates, 110 (22%) of the respondents educational level was secondary level, 80 (16%)
of the respondents educational level was no formal qualification, 70 (14%) of the respondents educational level was
postgraduates, 60 (12%) of the respondents educational level was matric and 50 (10%) of the respondents educational
level was other professional degree/ diploma. It is noticed that occupation of the respondents, 120 (24%) of the
respondents occupation was private job, 100 (20%) of the respondents occupation was own business, 70 (14%) of the
respondents occupation was agriculture, 60 (12%) of the respondents occupation was government job, 50 (10%) of the
respondents occupation was housewife, 40 (8%) of the respondents occupation was unemployed, 30 (6%) of the
respondents occupation was student, 20 (4%) of the respondents occupation was retired and 10 (2%) of the respondents
occupation was other.

Table-3: KMO and Bartlett’s Test

Kaiser - Meyer - Olkin Measure of Sampling Adequacy. .853
Bartlett’s Test of Sphericity Approx. Chi- Square 7413.928
df 153
Sig. .000
Interpretation:

From the above Table-3, reveals that KMO for sampling adequacy is 0.853 which is suitable for factor analysis as well as
Bartlett’s Sphericity test is also significant. Both tests show the comparability of data to proceed with factor analysis.
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S.No Items
1 Qla
2 Q1b
3 Qlc
4 Q1d
5 Q2a
6 Q2b
7 Q2c
8 Q2d
9 Q2e
10 Q3a
11 Q3b
12 Q3c
13 Q3d
14 Q4a
15 Q4b
16 Q4c
17 Q4d
18 Q5a
19 Q5b
20 Q5c
21 Q5d
Eigen Value

% of Variance

Cumulative Variance

Extraction method: principal component analysis. Rotation method: Varimax with Kaiser

converged in 5 iterations

Factor Loadings

1

.825
.738
.660
.639

1.162
10.453

10.453

2

797
794
.628
.766
740

1.563
11.327

21.78

3

711
747
.739
574

2.514
12.433

34.213

Table-4: Factor Analysis

4

.831
.624
.749
.769

2.739
15.370

49.583

.823
.848
.782
.658
4.045
16.000

65.583

Perception of
Tourists
Factor-1
Infrastructure
and

Accessibility

Factor-2
Safety

&
Security

Factor-3
Hospitality

& Service
Quality

Factor-4
Entertainment &
Leisure
Activities
Factor-5

Social &
Environmental
Impact

Normalization. A rotation

From the factor analysis table -4, Factor 1 reflected the dimension of infrastructure and accessibility with 4 items loading
it explained 10.453% of total variance. The Second Factor-2 reflected dimension of safety and security with 5 items
loading and it is explained by 11.327% of total variance. The third Factor-3 reflected dimension of hospitality and service
quality with 4 items loading it explained 12.433% of total variance. The fourth Factor-4 reflected the dimension of
entertainment and leisure activities with 4 items loading and it explained by 15.370% of total variance. The fifth Factor-
5 reflected the dimension of social and environmental impact with 4 items loading at explained by 16.000% of total
variance. The five factors were explained total 65.583% of total variance. Keeping the rotated component analysis
researcher had identified the items under 5 factors.

Variables

Infrastructure and Accessibility

Safety and Security

Hospitality and Service Quality

Entertainment and Leisure Activities

Social and Environmental Impact

Source: Primary Source

Interpretation:

Very
Bad
30
(6.0)
20
(4.0)
40
(8.0)
30
(6.0)
20
(4.0)

Bad

20
(4.0)
30
(6.0)
20
(4.0)
40
(8.0)
30
(6.0)

Average

50
(10.0)
50
(10.0)
30
(6.0)
20
(4.0)
50
(10.0)

Table-5: Perception of Tourist Destinations

Good

120
(24.0)
100
(20.0)
140
(28.0)
160
(32.0)
160
(32.0)

Very Total
Good

280 500
(56.0) (100.0)
300 500
(60.0) (100.0)
270 500
(54.0) (100.0)
250 500
(50.0) (100.0)
240 500
(48.0) (100.0)
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From the above Table-5 shows that, perception of tourist destinations. It is noticed that infrastructure and accessibility,
280 (56%) of the respondents are opined that very good, 120 (24%) of the respondents are opined that good, 50 (10%)
of the respondents are average, 30 (6%) of the respondents are opined that very bad and 20 (4%) of the respondents
are opined that bad. It shows that safety and security, 300 (60%) of the respondents are opined that very good, 100
(20%) of the respondents are opined that good, 50 (10%) of the respondents are opined that average, 30 (6%) of the
respondents are opined that bad and 20 (4%) of the respondents are opined that very bad. It indicates that hospitality
and service quality, 270 (54%) of the respondents are opined that very good, 140 (28%) of the respondents are opined
that good, 40 (8%) of the respondents are opined that very bad, 30 (6%) of the respondents are opined that average and
20 (4%) of the respondents are opined that bad. It shows that entertainment and leisure activities, 250 (50%) of the
respondents are opined that very good, 160 (32%) of the respondents are opined that good, 40 (8%) of the respondents
are opined that bad, 30 (6%) of the respondents are opined that very bad and 20 (4%) of the respondents are opined
that average. It is noticed that, social and environmental impact, 240 (48%) of the respondents are opined that very good,
160 (32%) of the respondents are opined that good, 50 (10%) of the respondents are opined that average, 30 (6%) of
the respondents are opined that bad and 20 (4%) of the respondents are opined that very bad.

Table-6: Analysis of Difference in Perception of Tourist Destinations Vs Gender of the Tourists

Variable Gender N Mean S.D. t-value Sig Hypothesis

Infrastructure and | Male 320  3.968 1.312 .052 498 Ho

accessibility Female 180 | 4.611 .592

Safety and security Male 320 | 4.406 .825 .670 .846 Ho
Female 180 | 4.000 1.457

Hospitality and service = Male 320 | 4.125 1.167 1.030 311 Ho

quality Female 180 | 4.222 1.275

Entertainment and leisure Male 320 @ 4.378 1.243 1.018 .389 Ho

activities Female 180 | 3.611 .893

Social and environmental Male 320  4.531 791 0.318 642 Ho

impact Female 180 3.444 1.168

Note:* indicates a significant value P < 0.05

Interpretation:

The analysis of Table-6 that there is no significant statistical difference in the perception of tourist destinations of
genders on the infrastructure and accessibility, safety and security, hospitality and service quality, entertainment and
leisure activities and social and environmental impact.

Table-7: Analysis of Difference in Perception of Tourist Destinations Vs Age Group of the Tourists

Variable Age Group N Mean S.D. F-value @ Sig Hypothesis
Infrastructure and Under 20 Years 70 3.8571 1.254 .546 761 Ho
accessibility 21-30 Years 120 4.3333 1.031

31-40 Years 100 4.0000 1.271

41-50 Years 160 43125 1.161

Over 50 Years 50 4.4000 .808
Safety and security Under 20 Years 70 4.8571 352 161 .987 Ho

21-30 Years 120 4.3333 1.031

31-40 Years 100 4.0000 1.271

41-50 Years 160 4.4375 .790

Over 50 Years 50 3.2000 1.616
Hospitality and service Under 20 Years 70 4.5714 1.057 | .492 .875 Ho
quality 21-30 Years 120 4.0833 1.192

31-40 Years 100 4.3000 460

41-50 Years 160 4.3125 1.214

Over 50 Years 50 3.0000 1.690
Entertainment and Under 20 Years 70 3.5714 1.186 .562 915 Ho
leisure activities 21-30 Years 120 4.3667 1.159

31-40 Years 100 4.3700 1.228

41-50 Years 160 4.3750 .783

Over 50 Years 50 2.8000 1.178

Under 20 Years 70 45714 498 414 .851 Ho

ShodhKosh: Journal of Visual and Performing Arts 3118


https://www.granthaalayahpublication.org/Arts-Journal/index.php/ShodhKosh

Factors Influencing the Perception of Leisure and Recreational Tourism Destinations in South India

Note:**

Social and 21-30 Years 120 4.1667 .990

environmental impact 31-40 Years 100 4.1000 1.226
41-50 Years 160 41875 .884
Over 50 Years 50 3.4000 1.641

indicates a significant value P < 0.05

Interpretation:

The analysis of Table-7 that there is no significant statistical difference in the perception of tourist destinations of age
group on the infrastructure and accessibility, safety and security, hospitality and service quality, entertainment and
leisure activities and social and environmental impact.

Findings:
It examines factors influencing the perception of leisure and recreational tourism destinations in South India, several
key elements come into play.

®
0’0

K/
0‘0

0’0

X3

*

The scenic beauty of destinations like the beaches, the backwaters of Kerala, and the hill stations of Tamil Nadu
and Karnataka significantly impacts perceptions. Natural landscapes are a major draw for tourists seeking
relaxation and adventure.

National parks and wildlife sanctuaries, such as Bandipur and Periyar, are highly valued for ecotourism and
adventure activities.

Ease of access, including the availability of direct flights, train services, and well-maintained roads, influences
how tourists perceive a destination. Well-connected destinations are generally perceived more positively.
Quality and variety of accommodation options (from luxury resorts to budget hotels) and amenities (such as
restaurants, shopping areas, and recreational facilities) are crucial for shaping perceptions.

Personal interests such as adventure sports, wellness tourism (like Ayurvedic treatments), or culinary
experiences influence perceptions. Destinations that cater to these interests can attract specific tourist segments.
Perceptions of safety, including low crime rates and political stability, are important. Tourists are likely to Favor
destinations where they feel secure.

The warmth and friendliness of local people can greatly enhance a tourist’s experience. Positive interactions with
locals contribute to a favourable perception of the destination.

High-quality service from tourism-related businesses also influences how tourists view a destination.

Effective marketing campaigns and strong branding efforts help shape perceptions. Destinations that invest in
marketing are often perceived more attractively.

Suggestions:

0/
0'0

Leverage local festivals and cultural events in marketing campaigns to attract tourists interested in cultural
experiences. Highlight unique traditions and celebrations.

Invest in the preservation and restoration of historical sites. Create engaging storytelling around these sites to
enhance their appeal.

Promote sustainable tourism practices to preserve natural landscapes and wildlife. Offer eco-tours and nature-
based activities that highlight the region’s biodiversity.

Develop infrastructure around popular natural attractions, such as better viewing points, guided tours, and
interactive experiences.

Improve connectivity with well-maintained roads, frequent flights, and efficient public transportation. Consider
offering transportation packages or partnerships with travel agencies.

Expand and diversify accommodation options to cater to various budget ranges and preferences. Ensure high
standards of cleanliness and comfort.

Create affordable and attractive travel packages that include accommodation, food, and activities. Highlight these
deals in marketing materials.

Encourage tourists to engage with local businesses through partnerships and promotions. This can boost the
local economy and enhance the overall visitor experience.

Promote and maintain high safety standards, including emergency services and safety protocols. Communicate
these measures clearly to potential tourists.
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+ Ensure high standards of cleanliness in public spaces, accommodations, and food services. Regularly update
health protocols and communicate them to visitors.

+ Invest in hospitality training for local businesses to improve customer service and create positive interactions.
Emphasize the importance of cultural sensitivity and friendliness.

3. CONCLUSION
The perception of leisure and recreational tourism destinations in South India is influenced by a dynamic interplay of
infrastructure and accessibility, safety and security, hospitality and service quality, entertainment and leisure activities
and social and environmental impact. By addressing these elements holistically and strategically, South Indian
destinations can enhance their attractiveness, create memorable experiences for tourists, and foster a positive image.
Effective management of these factors, coupled with continuous adaptation to changing trends and preferences, will
contribute to sustained growth and success in the tourism sector.
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