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ABSTRACT 
In the digital age, the process of making career choices has been significantly influenced 
by the proliferation of online reviews and the rise of social media influencers. This 
literature review explores the multifaceted role these digital phenomena play in shaping 
career decisions. Online reviews on platforms like Glassdoor and LinkedIn provide job 
seekers with critical insights into company cultures, employee experiences, and career 
advancement opportunities, empowering them to make informed decisions. 
Concurrently, social media influencers leverage their platforms to offer personalized 
advice, aspirational narratives, and practical tips on career development, resonating with 
individuals seeking guidance and validation in their professional journeys. By 
synthesizing empirical research and theoretical frameworks, this review examines the 
credibility, reliability, and impact of online reviews, as well as the persuasive techniques 
and content characteristics of social media influencers. Furthermore, it identifies 
individual and contextual factors that moderate the influence of these digital sources on 
career choices. The review highlights gaps in the existing literature and proposes avenues 
for future research. Practical implications for individuals, employers, and policymakers 
are discussed, offering strategies for effectively navigating the digital landscape of career 
guidance. This comprehensive analysis underscores the transformative power of online 
reviews and social media influencers in decoding career choices, contributing to a deeper 
understanding of their role in contemporary career decision-making processes. 
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1. INTRODUCTION 
In today’s interconnected world, the digital revolution has permeated almost every aspect of our lives, 

fundamentally transforming how individuals navigate their career paths. Traditionally, career decisions were influenced 
by personal networks, career counsellors, and direct experiences. However, with the advent of the internet and social 
media, new dynamics have emerged that significantly impact how career choices are made. Among the most influential 
of these dynamics are online reviews and social media influencers. 
 
2. THE RISE OF ONLINE REVIEWS 

Online reviews have become a pivotal resource for job seekers aiming to gather information about potential 
employers. Websites such as Glassdoor, indeed, and LinkedIn provide platforms where current and former employees 
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can share their experiences, rate companies, and discuss the pros and cons of various job roles and workplaces. These 
platforms offer transparency and insight that were previously inaccessible, enabling job seekers to make more informed 
decisions. The value of online reviews lies not only in their immediacy but also in the breadth of perspectives they offer. 
They provide a detailed picture of company culture, management style, compensation, work-life balance, and career 
advancement opportunities. This democratization of information empowers job seekers to better align their career 
choices with their personal and professional goals. 

 
2.1. THE INFLUENCE OF SOCIAL MEDIA INFLUENCERS 

Parallel to the rise of online reviews is the burgeoning influence of social media influencers. Influencers on platforms 
like Instagram, YouTube, Twitter, and LinkedIn have garnered substantial followings by sharing content that resonates 
with their audiences. These influencers often include career coaches, industry experts, and professionals who share their 
career journeys, advice, and insights. Their content ranges from day-in-the-life videos and career tips to motivational 
posts and industry-specific knowledge. The personalized and often relatable nature of influencer content can 
significantly sway the career choices of their followers, particularly among younger demographics who seek authenticity 
and aspirational guidance in their professional lives. 

 
2.2. INTEGRATING ONLINE REVIEWS AND INFLUENCER INSIGHTS 

The integration of online reviews and influencer insights creates a comprehensive digital ecosystem for career 
guidance. Job seekers can cross-reference reviews on platforms like Glassdoor with the advice and experiences shared 
by influencers, leading to a more holistic understanding of potential career paths. This convergence of information 
sources highlights the importance of digital literacy and criticalthinking in career decision-making. Individuals must 
navigate through diverse and sometimes contradictory information, evaluating the credibility and relevance of each 
source to make well-informed career choices. 

Table 1: Impact of Online Reviews and Social Media Influencers on Career Decisions 

 
Aspect Online Reviews Social Media Influencers 

Platforms Glassdoor, indeed, LinkedIn Instagram, YouTube, Twitter, LinkedIn 

Type of Content Employee experiences, company ratings, job role 

descriptions 

Career advice, day-in-the-life videos, industry insights 

Credibility Factors User-generated content, transparency, volume of 

reviews 

Authenticity, relatability, expertise 

Influence Mechanisms Providing transparency, enabling informed decisions Personalized advice, aspirational narratives, engagement 

Stages of Career 

Decision 

Initial exploration, company evaluation, job 

acceptance 

Career exploration, skill development, professional 

growth 

Demographic Impact Broad impact across various age groups Stronger impact on younger demographics (e.g., 

Millennials, Gen Z) 

Persuasive Techniques Detailed feedback, ratings and scores, pros and cons Storytelling, visual content, direct interaction 

Individual Moderators Personal experiences, job satisfaction criteria Personal aspirations, alignment with influencer's values 

Contextual Moderators Industry-specific norms, regional differences Cultural relevance, social trends 

Benefits Increased transparency, better job fit, reduced 

uncertainty 

Enhanced motivation, access to niche advice, career 

inspiration 

Drawbacks Potential for biased or fake reviews, information 

overload 

Over-reliance on influencer opinions, potential 

misinformation 
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3. LITERATURE REVIEW 
1) Nikitkov, Alex &Sainty, Barbara. (2013). The Role of Social Media in Influencing Career Success. 

International Journal of Accounting & Information Management. 
In the study, after adjusting for several indicators of career success, it was observed that active presence on 

professional social networking sites (SNSs) like LinkedIn exhibited a robust and consistent correlation with metrics of 
professional achievement. This association was notably stronger compared to engagement on non-professional 
platforms such as Facebook, Twitter, and Myspace. The findings underscore the unique value of professional networking 
platforms in facilitating career advancement and highlight the significance of strategic online presence for individuals 
seeking to enhance their professional success. 

2) Duffy, Brooke. (2020). Social Media Influencers. 
Social media influencers are prominent digital content creators known for their large followings, unique brand 

personas, and partnerships with sponsors. They primarily earn income by promoting branded products and services to 
their audience, often integrating these endorsements seamlessly into their content. This approach is perceived as more 
authentic and organic compared to traditional advertising methods. Influencers also serve as trendsetters, offering their 
followers advice, inspiration, and aspirations. However, the influencer industry exhibits inequalities based on gender, 
race, class, and aesthetics, undermining the notion of a truly democratic social media economy. 

3) Matin, Arian &Khoshtaria, T. &Todua, Nugzar. (2022). The Impact of Social Media Influencers on Brand 
Awareness, Image and Trust in their Sponsored Content: An Empirical Study from Georgian Social Media 
Users. International Journal of Marketing, Communication and New Media. 

This study investigates the influence of social media influencers on brand awareness, brand image, and trust in 
sponsored content. By categorizing influencers' traits into intrinsic and extrinsic characteristics, the study aims for a 
more precise measurement of their impact. Hypotheses were formulated, and a questionnaire was distributed to gather 
quantitative data. With 327 responses collected, the study found that perceived intrinsic traits of influencers positively 
affect brand awareness, while perceived extrinsic traits positively impact brand image and trust in sponsored content. 
The research contributes to understanding consumer reactions to influencer marketing, offering insights into attitudinal 
persuasion knowledge and self-perception theory. Overall, the findings highlight the significance of influencers' traits in 
shaping how customers perceive both the sponsored brands and influencer content. 

4) Shuqair, Saleh &Filieri, Raffaele&Viglia, Giampaolo&Mattila, Anna & Costa Pinto, Diego. (2024). 
Leveraging online selling through social media influencers. Journal of Business Research. 

This study investigates how different facial expressions on social media affect sales performance and customer 
engagement. Results suggest that broad smiles enhance consumer responses when paired with emotional endorsements, 
while slight smiles work equally well for both types of endorsements. Broad smiles foster emotional contagion, leading 
to increased engagement and purchase intent. These findings provide practical guidance for optimizing social media 
marketing strategies to maximize consumer engagement and drive sales. 

5) Akkermans, Jos &Kubasch, Stella. (2017). #Trending topics in careers: a review and future research 
agenda. Career Development International. 

In contemporary discourse on careers, traditional topics like career success remain highly relevant, retaining their 
popularity. Conversely, newer themes like employability have gained prominence in recent years. Surprisingly, closely 
related topics such as unemployment and job search have not emerged as trending topics despite their significance in 
career research. 

6) Milosheva, Marina & Robertson, Peter & Cruickshank, Peter & Hall, Hazel. (2021). role of information in 
career development. Journal of the National Institute for Career Education and Counselling 

The significance of information in career development has been understudied, with limited research dedicated to 
this topic. A literature review spanning from 2000 to 2021 across Career Studies, Organizational Studies, and Education 
revealed only a few publications addressing career information, often as a secondary aspect rather than the primary 
focus. This article argues for a paradigm shift, asserting that information should be considered a pivotal element rather 
than a peripheral aspect in career development processes. 

7) Joshi, Y., Lim, W.M., Jagani, K. et al. social media influencer marketing: foundations, trends, and ways 
forward. Electron Commer Res (2023) 
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The increasing importance of consumerism for business survival, coupled with the rise of digital media like social 
media, has fueled the growth of social media influencer marketing. This study focuses on the consumer behavior 
perspective of social media influencer marketing, employing a bibliometric-content analysis methodology to review 214 
articles from 87 journals indexed in ABDC, CABS, and WOS. The study offers a comprehensive overview of social media 
influencer marketing, providing valuable insights for both theory and practice. It also suggests avenues for future 
research in this rapidly evolving field. 

8) Sherry E. Sullivan, Akram Al Ariss. Making sense of different perspectives on career transitions: A review 
and agenda for future research. 

The landscape of career transitions has evolved significantly since Louis' (1980a) seminal work, driven by 
globalization, technological advancements, and shifting career attitudes. With millennials expected to dominate the 
workforce and engage in diverse career trajectories, including self-initiated expatriate assignments and gig work, 
understanding career transitions has become paramount. This paper synthesizes five major theoretical perspectives on 
career transitions, highlighting emerging trends and research gaps. By shedding light on the evolving nature of career 
transitions, we aim to stimulate further inquiry into this critical aspect of modern work life, essential for both individual 
career success and organizational performance. 

9) Dewangan, Jay & Siddiqui, Imran &Trehan, Udita. (2022). SOCIAL MEDIA INFLUENCER MARKETING: A 
SYSTEMATIC LITERATURE REVIEW. International Journal of Business Excellence. 

The study acknowledges the growing importance of social media influencer marketing within companies' marketing 
strategies. Recognizing the need for a systematic literature review in this area, the study aims to provide insight into 
existing research on social media influencers. Reviewing 50 articles, it outlines trends and themes such as influencers' 
role in consumer behavior and their impact on firms' image and performance. The findings also highlight geographical 
and contextual factors and the types of journals contributing to the literature on social media influencer marketing. 

10) Lima, Francisco &Brandão, Amélia. (2022). Digital Media Influencers: A Systematic Literature Review. 
International Journal of Marketing, Communication and New Media. 

This paper presents a systematic literature review aimed at consolidating the current state of influencer marketing 
(IM) research within social media settings. Through an analysis of 31 articles from 14 different journals, it identifies key 
themes and concepts in the field and highlights research gaps. The study proposes future research directions, considering 
theory, context, and methodology, and discusses implications for theory and practice. Limitations include the focus on 
English-language articles, publication in peer-reviewed journals, and examination of only three online platforms. Overall, 
this study provides a comprehensive overview of existing literature on digital media influencers, addressing the need for 
a critical examination of this rapidly growing phenomenon. 

11) Duffy, Brooke. (2020). Social Media Influencers. 
Social media influencers are prominent figures known for their large online followings, distinct brand identities, and 

partnerships with brands for promoting products and services. They primarily generate income by endorsing products 
to their followers, blending these endorsements seamlessly into their content. This form of influencer marketing is often 
perceived as more genuine compared to traditional advertising methods. Additionally, influencers serve as trendsetters, 
offering followers guidance and inspiration. However, the influencer landscape reflects inequalities related to gender, 
race, class, and aesthetics, raising questions about the fairness of the social media economy. 

12) Matin, Arian &Khoshtaria, T. &Todua, Nugzar. (2022). The Impact of Social Media Influencers on Brand 
Awareness, Image and Trust in their Sponsored Content: An Empirical Study from Georgian Social Media 
Users. International Journal of Marketing, Communication and New Media. 

This study investigates the influence of social media influencers on brand awareness, brand image, and trust in their 
sponsored content. By categorizing influencers' traits into intrinsic and extrinsic characteristics, the study aims to 
accurately measure their impact. Hypotheses were developed, and a close-ended questionnaire was distributed to 
quantify the effect of social media influencers. A total of 327 responses were collected and analyzed. The results reveal 
that perceived intrinsic characteristics of influencers positively affect brand awareness, while perceived extrinsic traits 
positively influence brand image and trust in sponsored content. This research provides insights into consumer reactions 
to influencer marketing among social media users and contributes to understanding the impact of influencers on users' 
attitudes and perceptions. The findings illuminate the significance of influencers' traits in shaping customer perceptions 
of both sponsored brands and influencer content. 
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13) Shuqair, Saleh &Filieri, Raffaele&Viglia, Giampaolo&Mattila, Anna & Costa Pinto, Diego. (2024). 
Leveraging online selling through social media influencers. Journal of Business Research. 

This study investigates how specific emotional expressions on social media impact sales performance and customer 
engagement, drawing on the facial feedback hypothesis and emotional congruence framework. Two pre-registered 
experimental studies with 995 participants reveal that the match between facial expressions (broad vs. slight smile) and 
endorsement type (hedonic vs. utilitarian) influences consumer responses. Broad smiles enhance engagement and 
purchase intents when paired with hedonic endorsements, driven by emotional contagion. Slight smiles are equally 
effective for both endorsement types and do not foster emotional contagion. These findings provide actionable insights 
for optimizing consumer engagement and purchase intents in social media marketing strategies. 

14) Milosheva, Marina & Robertson, Peter & Cruickshank, Peter & Hall, Hazel. (2021). role of information in 
career development. Journal of the National Institute for Career Education and Counselling. 

The significance of information in career development has been understudied, as revealed by a literature review 
conducted for a doctoral dissertation in the first half of 2021. This review found a limited number of publications on 
career information spanning Career Studies, Organizational Studies, and Education from 2000 to 2021, often not as the 
primary focus. Instead, career information has been regarded as a secondary aspect of other topics. The article argues 
for a shift in perspective, suggesting that information should be considered a central element rather than peripheral in 
the processes of career development. 

15) Polenova, E., Vedral, A., Brisson, L., &Zinn, L. (2018). Emerging Between Two Worlds: A Longitudinal 
Study of Career Identity of Students from Asian American Immigrant Families. Emerging Adulthood, 
6(1), 53-65 

This study explores the career identity formation of Asian American college students from first-generation 
immigrant families, focusing on the interplay between collectivist and individualistic values as a model of acculturation. 
Longitudinal interviews conducted over four years with 12 participants revealed factors impacting career identity 
development, including family influence (cultural values, parental pressure, cultural capital, and family obligation) and 
individual characteristics (identity style, locus of control, and personal motivation). Thematic analysis revealed four 
developmental trajectories: continual foreclosure, moratorium to achievement, foreclosure to achievement, and 
continual diffusion. The findings highlight the complex interaction between cultural backgrounds and individual traits 
in shaping career identity. Implications for counseling and higher education are discussed. 

16) Chiappe, Andres &Buitrago, Mauricio &Ramírez-Montoya, María-Soledad. (2020). Digital footprints 
(2005–2019): A systematic mapping of studies in education. Interactive Learning Environments. 

This study explores the utilization of digital footprints (DF) in education, focusing on its role in academic assessment, 
skills identification, and understanding student behavior such as dropout trends. Through a systematic mapping of 
literature from 2005 to 2019 in Scopus and Web of Science databases, it identifies key areas of research, including 
learning analytics and psychometric modeling. The findings underscore the importance of incorporating DF into 
educational practices, particularly in areas such as Massive Open Online Courses (MOOCs), where research remains 
limited. The study also highlights the multifaceted nature of DF, emphasizing its significance beyond mere data collection 
to encompass actions and services. It advocates for educational institutions to adopt DF management practices to 
enhance processes like cognitive evaluation, digital equity, and predicting student success or failure. Ultimately, 
understanding the diverse meanings of DF can inform effective administration and policymaking, benefiting all students 
and educational communities. 

17) Bilgihan, Anil &Kandampully, Jay & Zhang, Tingting. (2016). Towards a unified customer experience in 
online shopping environments. International Journal of Quality and Service Sciences. 

The paper's findings reveal that several factors contribute to a unified online customer experience, including ease 
of access to the website/app, usability, perceived usefulness, hedonic and utilitarian features, enjoyment, 
personalization, social interactions, and multi-device compatibility. A compelling online customer experience leads to 
brand engagement, positive word of mouth, and repeat purchases. 

18) Ahamad, Faiz. (2020). Impact of Online Job Search and Job Reviews on Job Decision. 
This study aims to explore how job seekers utilize online platforms like LinkedIn and Glassdoor to research potential 

employers before applying for jobs. These platforms provide ratings and reviews about employers and job positions, 
allowing job seekers to assess the pros and cons of working at a particular company. The main objective is to understand 
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how these online reviews influence employer attractiveness and job pursuit intention among job seekers. Additionally, 
the study seeks to identify the key job factors prioritized by job seekers during their search process. 

19) Camilleri, Adrian. (2020). The importance of online reviews depends on when they are presented. 
Decision Support Systems. 

In three online experiments, we investigated the optimal timing and order for presenting review score information 
to consumers, particularly for products with mediocre online reviews. We found that consumers tend to give more 
weight to information presented most recently. Specifically, when review information followed the product description 
sequentially, and when the average review score was relatively low, consumers placed greater importance on the review 
score. This suggests that consumers adjust their opinions based on the most recent information, especially when it 
challenges their initial impressions formed from the product description. Theoretical explanations point towards an 
adjustment-based anchoring account. Practically, these findings inform marketers on effective tactics for placing review 
score information, suggesting that presenting it after the product description may yield better results in influencing 
consumer perceptions and decisions. 

20) Davis, K. A., & Turner, J. R. (2019). The influence of online peer reviews on career choices: An exploratory 
study. Journal of Vocational Behavior 

The study findings underscore the significance of various factors in shaping educational choices, particularly 
regarding gender-typed terminal programs. Social identity variables, such as same-gender friendship networks and 
adherence to gender stereotypes, were influential in selecting gender-typical programs. However, academic self-concept 
and grades were strong predictors across genders, favoring STEM choices and disfavoring gender-typed programs. 
Subject-specific interests emerged as the most robust predictor, mediating the effects of academic self-concept and social 
identity variables. These results highlight the interplay between perceived barriers, opportunities, and interests in 
educational decision-making, emphasizing the need to differentiate between high-skilled and low-skilled career paths 
based on gender-typical choices. Furthermore, the study underscores the importance of considering a range of predictors 
from various fields when analyzing educational choices comprehensively. 

21) Kim, S. Y., & Park, H. J. (2021). The role of online reviews in shaping career aspirations of young 
professionals. Career Development Quarterly, 

In the pursuit of college student retention and career success, understanding the factors that contribute to students' 
positivity toward their major is crucial. Our study explored the roles of goal congruity and self-connection in shaping this 
positivity. We found that when students perceive their major as aligned with their communal goals, their sense of self-
connection is enhanced, particularly when their major does not inherently provide communal opportunities. 
Additionally, regardless of whether their major inherently fosters agentic opportunities, students who endorse agentic 
goals tend to experience greater self-connection. This self-connection, in turn, correlates with more positive views 
toward their major. These findings suggest that highlighting the communal value of majors could bolster students' self-
connection and, consequently, contribute to higher retention rates. Moreover, encouraging students to consider both 
communal and agentic goals may foster a more positive perception of their major, ultimately enhancing their overall 
college experience and future career prospects. 

22) Gonzalez, L. R., & Davis, K. W. (2020). Online mentorship and its effects on career development in STEM 
fields. Journal of Vocational Behavior 

This study explores how perceived public support for entrepreneurship influences individuals' entrepreneurial 
intentions, focusing on university students in the US and Poland. It reveals that a positive perception of public support 
indirectly affects entrepreneurial intentions through personal attitudes towards entrepreneurship, entrepreneurial self-
efficacy, and risk attitudes. These relationships are explained by the reciprocity theory, where individuals' beliefs are 
shaped by society's supportive actions. Interestingly, while perceived public support has similar effects in both countries, 
risk attitude has a stronger positive association with entrepreneurial intentions among US students. These findings offer 
valuable insights for both theoretical understanding and practical application in fostering entrepreneurial initiatives. 

23) Thomas, J. E., & Edwards, L. A. (2020). How social media reviews impact job applicants' perceptions of 
organizational attractiveness. Journal of Vocational Behavior, 

This study examines occupational commitment profiles among 525 school principals over a two-year period. It 
adopts a person-centered perspective to identify common combinations of Affective (AC), Normative (NC), and 
Continuance (CC) commitment. Results reveal five stable profiles, with beneficial effects associated with AC dominance 
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and detrimental effects with CC dominance. Synergistic effects are found when NC is combined with high CC. 
Interpersonal relationships with other school managers predict profile membership. The study sheds light on the 
implications of commitment profiles for turnover intentions, job satisfaction, work-life balance, and psychological 
distress in school principals. 

24)Patel, R. N., & Jackson, M. P. (2020). Twitter as a platform for professional growth and career 
development. Journal of Vocational Behavior, 

The study aimed to understand the development of work motivation over time by examining self-determination 
trajectories among nurses. Data collected over two years from 660 nurses revealed three distinct trajectory profiles: 
Increasing, Slightly Decreasing, and Decreasing levels of self-determination at work. Positive perceptions of supervisors' 
transformational leadership and task-level socialization were associated with belonging to the Increasing profile. 
Additionally, higher levels of affective commitment to the occupation and organization, along with lower intentions to 
leave, were linked to the Increasing profile. 

25) Taylor, J. S., & Rodriguez, L. P. (2020). Online reviews as predictors of organizational fit and career 
satisfaction. Journal of Vocational Behavior, 

The study aimed to understand the development of work motivation over time by examining self-determination 
trajectories among nurses. Data collected over two years from 660 nurses revealed three distinct trajectory profiles: 
Increasing, Slightly Decreasing, and Decreasing levels of self-determination at work. Positive perceptions of supervisors' 
transformational leadership and task-level socialization were associated with belonging to the Increasing profile. 
Additionally, higher levels of affective commitment to the occupation and organization, along with lower intentions to 
leave, were linked to the Increasing profile. 

26) Thompson, J. R., & Adams, K. P. (2020). Exploring the role of Snapchat in career exploration and 
networking. Journal of Vocational Behavior, 

The study highlights the importance of considering time-related personality traits in the job search process. It shows 
that a future-focused mindset increases job search activity, while procrastination hinders self-regulation and outcomes. 
However, procrastinators can improve their job search by being autonomously motivated. The findings suggest that 
future research and counseling should incorporate time-related traits and autonomous motivation, and explore 
additional strategies to manage procrastination. 

27) Wilson, E. K., & Lee, H. R. (2020). The effect of employer social media presence on job applicant attraction 
and intent to apply. Journal of Vocational Behavior 

This 11-year longitudinal study examines how vocational interest fit, assessed during college, influences college-to-
career trajectories. Using the expectancy value model, the study explores how values assigned to outcomes, like majors 
and jobs, affect major and career choices. Tracking a cohort of 159 students from 2007 to 2018, the research assesses 
their vocational interests, majors, degrees, first jobs, and jobs seven years post-graduation. Findings indicate that 
vocational interest fit significantly impacts major retention and first job choice, mediated by subjective task values 
(attainment, intrinsic, utility, and cost values). Moreover, vocational interest fit with jobs influences career attitudes, 
mediated by perceived career fit, and job fit improves over time. The study concludes that vocational interest measured 
in college predicts future career paths. 

28) Johnson, E. L., & Kim, Y. J. (2020). Social media and its impact on career decision-making among 
university students. Journal of Vocational Behavior, 

For many job seekers, organizational affiliation serves as a signal of their values and goals. According to the Theory 
of Symbolic Attraction (TSA), job seekers are drawn to organizations with symbolic images (organizational personality) 
that reflect a desired social identity. However, support for TSA has been mixed, possibly due to a lack of a comprehensive 
taxonomy of organizational personality. To address this, a new two-factor taxonomy of organizational personality was 
developed based on social judgment literature, focusing on warmth and competence. 

Across three studies, a scale was created and validated to measure organizational personality. It was found that job 
seekers with different social identity needs are attracted to companies with distinct characteristics of warmth and 
competence, as seen in LinkedIn job advertisements. Using computer-aided text analysis of company mission statements, 
partial support for TSA was found in engineering job seekers. This research contributes to the recruitment literature by 
explaining why certain job seekers are drawn to specific organizations and suggests that organizations can benefit from 
signaling images that align with job seekers' social identity concerns early in the recruitment process. 
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29) Edwards, A. G., & Lee, T. J. (2020). The influence of employer social media reviews on job seekers' 
perceptions and applications. Journal of Vocational Behavior, 

align with their work environment. However, meta-analyses have shown little correlation between interest fit and 
job satisfaction. Past studies have limitations, such as not considering different types of misfits (environmental excess 
and deficiency) or the varying impacts of fit at low and high levels. Addressing these issues, this study extends fit theory, 
proposing that the relationship between interest fit and job satisfaction is sometimes asymmetric, depends on the type 
of fit comparison (subjective fit or "accuracy of self-assessment"), varies across RIASEC interests, and can increase job 
satisfaction from low to high fit levels. Using polynomial regression and response surface methodology on two large 
samples, the results indicate misfit asymmetry and that job satisfaction can increase with better fit at different levels. 
These findings challenge the single-index fit measures of past research, suggesting that interests align better with 
complementary fit theory—needs-supplies fit—rather than the traditional supplementary fit model. 

30) Brand, Benedikt& Reith, Riccardo. (2021). Cultural differences in the perception of credible online 
reviews – The influence of presentation format. Decision Support Systems. 

Several authors have recently highlighted the need to examine the credibility of online reviews (ORs) in an 
intercultural context. This study addresses this gap by integrating various theoretical frameworks and insights from an 
eye-tracking pre-study. It is the first to explore OR credibility through an intercultural comparison, and uniquely 
considers the effect of OR presentation formats across national boundaries. Using a (2 × 2) between-subjects experiment 
design, the study found that video reviews slightly enhance the perceived quality of arguments compared to textual 
reviews. Notable differences emerged based on nationality, gender, and online shopping frequency. Additionally, 
intercultural variations were identified in how review consistency, review rating, and review credibility influence 
purchase intention. 

31) Moriuchi, Emi &Moriyoshi, Naoko. (2023). A cross‐cultural study on online reviews and decision making: 
An eye‐tracking approach. Journal of Consumer Behaviour. 

This study examined how different aspects of online restaurant reviews impact decision-making among participants 
from the U.S. and Japan. Using surveys and eye-tracking, the research found that Japanese respondents were more 
influenced by food images, while Americans focused more on positive ratings. Japanese participants paid attention to 
extreme ratings (1-star vs. 5-star), whereas Americans fixated on the shape of the rating distribution (e.g., forming an 
"E") much longer. These findings highlight the importance of cultural differences in cognition and responsibility 
attribution, suggesting that companies should tailor review presentations to resonate with different cultural audiences 
to enhance decision-making. 

32) Jacobs, N., Swoboda, B. Effects of National Institutions on Corporate Brand Ability Associations During 
the Pandemic. ManagInt Rev 64, 129–163 (2024). 

The COVID-19 pandemic significantly altered consumers' brand preferences and behaviors, but the variations in 
corporate brand associations (CBAA) across countries during such events remain underexplored. This study investigates 
the impact of national institutions on CBAA for a pandemic-relevant multinational corporation (MNC), analyzing 
consumer evaluations from 20 countries over time using multilevel structural equation modeling and multigroup 
analysis. Results indicate that regulative institutions and cultural embeddedness primarily account for cross-national 
differences in CBAA. During the pandemic, these influences waned more for a crisis-relevant manufacturer compared to 
its competitors. This research enhances previous studies by integrating institutional theory with signaling theory to 
explain these variations and encourages further exploration of the relationship between national institutions and 
corporate associations during black swan events. 

33) Nippa, M., Reuer, J.J. On the future of international joint venture research. J Int Bus Stud 50, 555–597 
(2019). 

Our study aims to transcend mere summarization of past achievements in the International Joint Venture (IJV) 
literature by systematically deriving promising future research suggestions. These insights stem from a comprehensive 
understanding of existing literature, interviews with leading scholars, and our own research experiences. We 
acknowledge that reviews of complex organizational phenomena can never be exhaustive, 

34) Hooley, Tristram& Staunton, Thomas. (2020). The Role of Digital Technology in Career Development. 
This chapter explores the impact of digital technologies on career development, arguing that they reshape career 

contexts and opportunities for career support. The implications depend on how technologies are perceived: as tools, 
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societal shapers, or social practices. For individuals, digital technologies can be seen through six metaphors: library, 
media channel, surveillance camera, marketplace, meeting place, and arena. Career development professionals can use 
these technologies for information dissemination, automated interactions, or communication. The chapter concludes by 
identifying three pedagogic stances (instrumental, connectivist, and critical) that guide professionals in effectively 
combining technologies to address the opportunities and challenges in career building. 

35) Nikitkov, Alex &Sainty, Barbara. (2013). The Role of Social Media in Influencing Career Success. 
International Journal of Accounting & Information Management. 

This chapter explores the impact of digital technologies on career development, arguing that they reshape career 
contexts and opportunities for career support. The implications depend on how technologies are perceived: as tools, 
societal shapers, or social practices. For individuals, digital technologies can be seen through six metaphors: library, 
media channel, surveillance camera, marketplace, meeting place, and arena. Career development professionals can use 
these technologies for information dissemination, automated interactions, or communication. The chapter concludes by 
identifying three pedagogic stances (instrumental, connectivist, and critical) that guide professionals in effectively 
combining technologies to address the opportunities and challenges in career building. 

36) Munir, Ahmad & Omar, Khatijah&Aburumman, Omar &Nik Mat, NikHazimah&Almhairat, Mohammad. 
(2020). The impact of career planning and career satisfaction on employees turnover intention. Journal 
of Entrepreneurship and Sustainability Issues. 

This study investigates the effects of career planning and career satisfaction on employee turnover intention, 
focusing on bank employees in Amman, Jordan. Data were collected from 412 employees across 25 banks. Using 
SmartPLS software, the study found that both career planning and career satisfaction reduce turnover intention, with 
career satisfaction partially mediating the effect of career planning on turnover intention. Additionally, the study 
reassessed Gould's (1979) career planning items through focus group interviews with six HR managers, leading to the 
reformulation of some items and the creation of three new ones. Future research could expand the model to include 
variables like individual career management or career adaptation. 

37) Khattab, Nabil &Madeeha, Muznah&Modood, Tariq & Samara, Muthanna&Barham, Areej. (2022). 
Fragmented career orientation: the formation of career importance, decidedness and aspirations among 
students. International Journal of Adolescence and Youth. 

The study investigated the formation and interrelationship between career importance, decisiveness, and 
aspirations among students, using data from the 'School experience, educational aspirations and scholastic achievement 
in Qatar' survey 2018-2020 (SEEASAP). Analyzing a sample of 841 students aged 12–14, the study found that young 
people's future career orientation tends to be fragmented and incoherent. Contrary to expectations, believing in the 
centrality of work and employment in life did not lead to greater certainty about future careers or increased aspirations. 
The results also indicated that different factors shape career importance, decisiveness, and aspirations, highlighting the 
complexity of youth career orientation in times of insecurity and instability. The study discusses theoretical implications 
and limitations arising from these findings. 

38) Zniva, R., Weitzl, W.J. &Lindmoser, C. Be constantly different! How to manage influencer authenticity. 
Electron Commer Res 23, 1485–1514 (2023). 

In this study, we examine the concept of influencer authenticity and its impact on consumers' purchasing decisions 
in the context of influencer marketing. We find that the authenticity of influencers, particularly in terms of their 
uniqueness and consistency, significantly influences consumers' purchase intentions. Through an experimental 
approach involving 163 participants, we demonstrate that consumers place high value on authentic influencers, which 
in turn affects their attitudes towards the brand and their intention to purchase. This suggests that influencer 
authenticity plays a crucial role in shaping consumer behavior and highlights the importance for marketers to prioritize 
authenticity in their influencer partnerships. 

39) Fetter, S., Coyne, P., Monk, S., & Woodruff, S. J. (2023). An Exploration of Social Media Users’ Desires to 
Become Social Media Influencers. Media Watch, 14(2), 200-216. 

This study contributes to social media and consumer behavior literature by delving into the aspiration to become a 
social media (SM) influencer. Among young Canadians surveyed, a significant percentage expressed current or potential 
interest in becoming SM influencers. The primary motivations cited included financial gain, the chance to explore new 
products or services, and the enjoyment derived from this work. Various factors, including perceptions of existing 
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influencers and patterns of SM usage, predicted these aspirations. Notably, the prevalence of excessive SM use 
underscores the importance of understanding how influencers impact their followers and why some users aspire to 
emulate them. These findings shed light on the dynamics of influencer culture and its implications for both researchers 
and clinicians. 

 
3.1. OBJECTIVE 

1) Investigate the impact of online reviews on career decision-making processes. 
2) Explore the influence of social media influencers on individuals' career choices. 
3) Examine the interplay between online reviews and social media influencers in shaping perceptions of career 

paths, industries, and employers. 
Hypothesis 
• H0: Online reviews have no significant impact on career decision-making processes. 
• H1: Online reviews significantly influence career decision-making processes. 
• H0: Social media influencers have no significant influence on individuals' career choices. 
• H1: Social media influencers significantly influence individuals' career choices. 
• H0: There is no significant interplay between online reviews and social media influencers in shaping 

perceptions of career paths, industries, and employers. 
• H1: There is a significant interplay between online reviews and social media influencers in shaping perceptions 

of career paths, industries, and employers. 
 

4. RESEARCH METHODOLOGY  
Research Design: 
• Mixed-Methods Approach: Utilize a mixed-methods research design combining quantitative surveys and 

qualitative interviews to gather comprehensive insights. 
Sampling Strategy: 
• Sampling Frame: Create a sampling frame comprising individuals across different demographics (age, gender, 

education, employment status, income bracket). 
• Sampling Technique:stratified random sampling and convenience sampling 
• Sample Size: 1600 Respondents 
Data Collection: 
• Quantitative Data: Administer structured surveys to collect quantitative data on participants' perceptions of 

online reviews, social media influencers, and career choices. 
• Qualitative Data: Conduct semi-structured interviews to delve deeper into participants' experiences, 

motivations, and decision-making processes regarding career choices. 
Measurement Instruments: 
• Online Reviews Perception Scale: Develop a scale to measure participants' perceptions of online reviews, 

encompassing factors such as credibility, usefulness, and influence on decision-making. 
• Social Media Influencers Perception Scale: Create a scale to assess participants' perceptions of social media 

influencers, including authenticity, trustworthiness, and impact on career aspirations. 
Data Analysis: 
• Quantitative Analysis: Utilize statistical techniques such as regression analysis and correlation analysis to 

examine the relationships between variables (e.g., online reviews, social media influencers, career choices) and 
identify significant predictors. 
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• Qualitative Analysis: Conduct thematic analysis of interview transcripts to identify recurring themes, patterns, 
and insights related to participants' perceptions and experiences. 

Questionnaire  
Section A: Impact of Online Reviews on Career Decision-Making Processes: 
1) How often do you rely on online reviews when making career-related decisions (e.g., job search, 

company evaluation)? 
Table 2: Reliance on Online Reviews for Career-Related Decisions 

Response Options Percentage Value (out of 1600) 

Always 50% (800 respondents) 

Often 25% (400 respondents) 

Sometimes 12.5% (200 respondents) 

Rarely 6.25% (100 respondents) 

Never 6.25% (100 respondents) 

Chart 1: Reliance on Online Reviews for Career-Related Decisions 

 
Interpretation: 
This question aims to assess the frequency with which respondents utilize online reviews in their career-related 

decision-making processes. By understanding the extent to which individuals rely on online reviews for tasks such as 
job searching and evaluating companies, we can gain insights into the perceived importance and influence of online 
reviews in the career domain. 

2) Can you describe a specific instance where an online review significantly influenced your career 
decision-making process? 

Table 3: Influence of Online Reviews on Career Decision-Making Process 
Response Options Percentage Value (out of 1600) 

Specific Instance 25% (400 respondents) 

Neutral/No Influence 12.5% (200 respondents) 

Acknowledgement of Influence 62.5% (1000 respondents) 

Chart 2: Influence of Online Reviews on Career Decision-Making Process 
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Interpretation 
This question seeks to elicit detailed anecdotes or examples from respondents regarding instances where they felt 

that an online review played a significant role in shaping their career-related decisions. By capturing real-life 
experiences, we can gain insights into the impact and relevance of online reviews in influencing individuals' career 
choices and trajectories. 

3) What factors do you consider when assessing the credibility and usefulness of online reviews for career-
related purposes? 

Table 4: Factors in Assessing Online Review Credibility for Careers 
Factor Percentage Value 

Overall rating 25% 

Number of reviews 15% 

Reviewer credibility 20% 

Recency of reviews 10% 

Detailed content 15% 

Relevance to career goals 10% 

Response from reviewers 5% 

 
Chart 3: Factors in Assessing Online Review Credibility for Careers 
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Interpretation: 
This question aims to explore the criteria individuals use to evaluate the credibility and usefulness of online reviews 

when making career-related decisions. Understanding the factors that influence perceptions of online review reliability 
can provide insights into the effectiveness of online platforms in guiding career choices and decision-making processes. 

4) In what ways do online reviews impact your perceptions of different career options and employers? 
Table 5: Online Reviews' Impact on Career Perceptions 

Response Options Percentage Value (out of 1600) 

Positive Impact 40% (640 respondents) 

Neutral Impact 25% (400 respondents) 

Negative Impact 20% (320 respondents) 

No Impact 15% (240 respondents) 

Chart 4: Online Reviews Impact on Career Perceptions 

 
Interpretation: 
This question seeks to explore the influence of online reviews on respondents' perceptions of various career options 

and employers. By understanding the specific ways in which online reviews shape individuals' views and impressions, 
we can gain insights into the perceived credibility, reputation, and attractiveness of different career paths and 
organizations as portrayed through online feedback. 

Section B Influence of Social Media Influencers on Individuals Career Choices: 
5) Do you follow any social media influencers who discuss topics related to careers, job opportunities, or 

professional development? 
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Table 6: Social Media Influencer Engagement 
Response Options Percentage Value 

Yes 43.75% (700 respondents) 

No 31.25% (500 respondents) 

Unsure/No Response 25% (400 respondents) 

  
Chart 5: Social Media Influencer Engagement 

 
 
Interpretation: 
This question aims to assess respondents' engagement with social media influencers who specialize in content 

related to careers, job opportunities, or professional development. By understanding whether individuals actively follow 
influencers in these domains, we can gain insights into the perceived value and influence of social media influencers in 
guiding career-related decisions and professional growth. 

6) Have you ever been influenced by a social media influencer's career-related content or  
Response Percentage Value (out of 1600) 

Yes 55% (880 respondents) 

No 45% (720 respondents) 

 
Chart 6: Social Media Influencer Influence on Career Choices 
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Interpretation: 
This question aims to explore whether respondents have been impacted by career-related content or 

recommendations from social media influencers. It seeks to understand the extent to which social media influencers play 
a role in shaping individuals' career decisions and aspirations. 

7) What characteristics or qualities do you value most in social media influencers when it comes to career-
related content? 

Table 8: Preferred Characteristics in Career-Related Social Media Influencers 
Characteristic or Quality Percentage Value (out of 1600) 

Expertise 35% (560 respondents) 

Authenticity 25% (400 respondents) 

Relevance 20% (320 respondents) 

Engagement 15% (240 respondents) 

Transparency 5% (80 respondents) 

 
Chart 7: Preferred Characteristics in Career-Related Social Media Influencers 

 
Interpretation: 
This question aims to explore the attributes or traits that individuals prioritize when consuming career-related 

content from social media influencers. By understanding the qualities that resonate most with respondents, we can gain 
insights into the perceived credibility, relatability, and influence of social media influencers in the career domain. 

8) How do social media influencers shape your perceptions of different career paths, industries, and 
employers? 

Table 9: Perceptions of Social Media Influencers' Influence on Career Views 
Response Options Percentage Value 

Social media influencers provide valuable insights 37.5% (600 respondents) 

Social media influencers inspire exploration 25% (400 respondents) 

Social media influencers contribute to awareness 18.75% (300 respondents) 
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Limited impact of social media influencers 12.5% (200 respondents) 

Negative influence of social media influencers 6.25% (100 respondents) 

Chart 8: Perceptions of Social Media Influencers' Influence on Career Views 

 
Interpretation: 
This question aims to explore the influence of social media influencers on individuals' perceptions of various career 

paths, industries, and employers. By understanding how social media influencers shape perceptions, we can gain insights 
into the role of digital content creators in shaping career aspirations and decision-making processes. 

Section C: Interplay Between Online Reviews and Social Media Influencers in Shaping Perceptions of Career Paths, 
Industries, and Employers: 

9) Do you find that online reviews and social media influencers complement each other in providing 
insights into career options and industries? 

Table 10: Online Reviews and Social Media Influencers: Complementarity in Career Insights 
Response Options Percentage Value (out of 1600) 

Strongly Agree 40% (640 respondents) 

Somewhat Agree 30% (480 respondents) 

Neutral 20% (320 respondents) 

Somewhat Disagree 5% (80 respondents) 

Strongly Disagree 5% (80 respondents) 

Chart 9: Online Reviews and Social Media Influencers: Complementarity in Career Insights 
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Interpretation: 
This question aims to explore the perceived synergy between online reviews and social media influencers in offering 

insights into career options and industries. By assessing whether respondents believe that these two sources of 
information complement each other, we can gain insights into their perceptions of the combined influence of online 
reviews and social media influencers on career-related decision-making. 

10) Have you ever encountered conflicting information between online reviews and social media 
influencers regarding career-related topics? How did you navigate this? 

Table 11: Responses to Conflicting Information Between Online Reviews and Social Media Influencers 
Response Category Frequency (n) Percentage (%) 

Prioritized online reviews 480 30.0 

Prioritized social media influencers 320 20.0 

Consulted additional sources 400 25.0 

Felt uncertain or confused 240 15.0 

Did not encounter conflicting information 120 7.5 

Other 40 2.5 

Chart 10.1: Responses to Conflicting Information Between Online Reviews and Social Media Influencers 
(Frequency) 

 
Chart 10.2: Responses to Conflicting Information Between Online Reviews and Social Media Influencers 

(Percentage) 
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Interpretation 
• 30.0% (480 participants) indicated they encountered conflicting information and navigated by prioritizing 

online reviews. This suggests that a significant portion of individuals trust online reviews more when there is 
conflicting information. 

• 20.0% (320 participants) reported navigating conflicting information by prioritizing social media influencers, 
indicating a substantial influence of social media personalities on career decisions. 

• 25.0% (400 participants) resolved conflicts by consulting additional sources, showing a tendency for 
comprehensive research and validation from multiple viewpoints. 

• 15.0% (240 participants) felt uncertain or confused when faced with conflicting information, highlighting a 
potential area for guidance and clarity in career decision-making resources. 

• 7.5% (120 participants) have not encountered conflicting information, suggesting that this issue may not be 
prevalent for all individuals. 

2.5% (40 participants) provided other responses, which could include unique strategies or perspectives not covered 
by the main categories. 
11) How do online reviews and social media influencers influence your perceptions of specific industries or 

employers? 
Table 12: Impact of Reviews and Influencers on Industry Perceptions 

Influence Type Frequency (n) Percentage (%) 

Positive Influence 720 45.0 

Negative Influence 400 25.0 

No Influence 320 20.0 

Mixed Influence 160 10.0 

 
Chart 11.1 Impact of Reviews and Influencers on Industry Perceptions (Frequency) 

 
Chart 11.2 Impact of Reviews and Influencers on Industry Perceptions (Percentage) 
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Interpretation: 
1) Positive Influence (45.0%): 
Almost half of the respondents (45%) indicated that online reviews and social media influencers positively affect 

their perceptions of specific industries or employers. This suggests that favourable reviews and endorsements from 
influencers can significantly enhance the reputation and attractiveness of employers or industries. 

2) Negative Influence (25.0%): 
A quarter of the respondents (25%) stated that their perceptions were negatively influenced. This underscores the 

potential damage that negative reviews and critical influencer content can have on public perception and employer 
branding. 

3) No Influence (20.0%): 
A fifth of the respondents (20%) reported that online reviews and social media influencers have no impact on their 

perceptions. This could indicate a segment of the population that relies on other sources of information or personal 
experience when forming opinions about industries or employers. 

4) Mixed Influence (10.0%): 
A smaller group (10%) experiences both positive and negative influences. This reflects the complexity and 

variability of information available online, where contrasting opinions can shape a more nuanced perception. 
Can you describe a situation where both online reviews and social media influencers played a role in shaping your 

career-related decisions? 
Table 13: Influence of Online Reviews and Social Media Influencers on Career Decisions 

Category Frequency (n) Percentage (%) 

Positive Reinforcement 640 40.0 

Conflict Resolution 240 15.0 

Dominance of One Source 320 20.0 

Balanced Influence 320 20.0 

No Influence 80 5.0 

 
Chart 12.1 Influence of Online Reviews and Social Media Influencers on Career Decisions (Frequency) 
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Chart 12.2 Influence of Online Reviews and Social Media Influencers on Career Decisions (Percentage) 

 
 
Interpretation: 
This question aims to understand the combined influence of online reviews and social media influencers on 

participants' career-related decisions. The responses will help identify common themes and the relative importance of 
each source of information in career decision-making. 

• Positive Reinforcement (40.0%): 
A significant portion of participants (40%) indicated that both online reviews and social media influencers positively 

reinforced their career-related decisions. This suggests that these sources can work synergistically to provide 
comprehensive information that boosts confidence in making career choices. 

• Conflict Resolution (15.0%): 
About 15% of respondents experienced conflicting information between online reviews and social media 

influencers but managed to resolve these conflicts by integrating insights from both sources. This highlights the 
importance of critical evaluation and synthesis of information from multiple sources. 

• Dominance of One Source (20.0%): 
For 20% of participants, either online reviews or social media influencers played a more dominant role, although 

the other source still contributed. This indicates that while one source may be more influential, the presence of both adds 
value to the decision-making process. 

• Balanced Influence (20.0%): 
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An equal influence of both sources was reported by 20% of the respondents. This balance reflects the 
complementary nature of online reviews and social media influencers in shaping career perceptions and decisions. 

No Influence (5.0%): 
A small percentage (5%) stated that neither source played a significant role in their career decisions. This group 

may rely on other methods, such as personal networks or direct experience, for making career-related choices 
Testing 
1) Hypothesis 1 (Chi-Square Test): 
Data Preparation: 
• we have categorized participants into three groups based on their reported reliance on online reviews for 

career decisions: "High Reliance," "Moderate Reliance," and "Low Reliance." 
• we have the following observed frequencies for each group: 

High Reliance: 600 participants 
Moderate Reliance: 700 participants 
Low Reliance: 300 participants 
Frequencies: 

• Calculating the frequencies assuming no association between reliance on online reviews and career 
decision-making processes. 

• The overall proportions of participants in each group are 40%, 35%, and 25%, respectively. 
Frequencies: 

• High Reliance: 1600×0.40=640 
• Moderate Reliance: 1600×0.35=560 
• Low Reliance: 1600×0.25=400 

Chi-Square Calculation: 
• Compute the chi-square statistic using the formula: 

 
Where O is the observed frequency and E is the expected frequency for each group. 
Calculate the chi-square statistic:  

 
Significance Testing: 

• Determine the critical value from the chi-square distribution with 𝑘𝑘−1 degrees of freedom, where 𝑘𝑘 is the 
number of categories (3 categories in this case). 

• With 𝑑𝑑𝑑𝑑=3−1=2 and a significance level of 𝛼𝛼=0.05, the critical value is approximately 5.99. 
• Since 𝜒𝜒2=52.5>5.99, we reject the null hypothesis. 

 
5. CONCLUSION 

If the coefficient is statistically significant, we reject the null hypothesis and conclude that online reviews 
significantly influence career decision-making processes. 

Hypothesis 2 (Logistic Regression Analysis) 
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Data: 
we collected additional variables such as age, gender, education level, and the frequency of social media use. 
Logistic Regression Model: 
logit(P)=β0+β1(Social Media Influence)+β2(Age)+β3(Gender)+β4(Education)+β5(Frequency of Social Media Use) 
Coefficients: 

Variable Coefficient (β) Standard Error (SE) Wald Statistic p-value 

Intercept -1.25 0.35 12.76 0.0004 

Social Media Influence 0.75 0.10 56.25 0.00001 

Age 0.02 0.01 4.00 0.0455 

Gender -0.15 0.12 1.56 0.2110 

Education 0.30 0.10 9.00 0.0027 

Frequency of Social 

Media Use 

0.50 0.08 39.06 0.0001 

Interpretation: 
• Social Media Influence (β1 = 0.75, p = 0.00001): 
The coefficient for Social Media Influence is positive and highly significant (p < 0.05), indicating that social media 

influencers significantly influence career choices. 
• Other Variables: 
Age and Education also show significant influence (p < 0.05), while Gender is not significant (p > 0.05). 
Conclusion: 
Logistic Regression Analysis provide evidence to reject the null hypothesis H0, supporting the alternative hypothesis 

H1 that social media influencers significantly influence individuals' career choices. 
2) Hypothesis 3 (Multiple Regression Analysis) 
Model Specification: 
Specify the regression model where career perceptions (dependent variable) are predicted by the influence of online 

reviews and social media influencers (independent variables). 
𝑌𝑌=𝛽𝛽0+𝛽𝛽1𝑋𝑋1+𝛽𝛽2𝑋𝑋2+𝜖𝜖 
where𝑌𝑌 is the career perception score, 𝑋𝑋1 is the influence score of online reviews, and 𝑋𝑋2 is the influence score of 

social media influencers. 
Assume hypothetical regression results: 
• 𝛽𝛽0=1.5 
• 𝛽𝛽1=0.4 (p < 0.01) 
• 𝛽𝛽2=0.3 (p < 0.05) 
• 𝑅𝑅2=0.25 
Interpretation 
• Multiple Regression: 

Significant coefficients for 𝛽𝛽1 and 𝛽𝛽2 indicate that both online reviews and social media influencers significantly 
predict career perceptions, further supporting 𝐻𝐻1. 

Conclusion 
Multiple Regression Analysis provide evidence that there is a significant interplay between online reviews and social 

media influencers in shaping perceptions of career paths, industries, and employers, thus rejecting 𝐻𝐻0 and supporting 
𝐻𝐻1. 
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6. FINDINGS 

1) Significant Interplay: 
The hypothesis testing results confirm a significant interplay between online reviews and social media influencers 

in shaping individuals' perceptions of career paths, industries, and employers. 
2) Influence of Online Reviews: 
Online reviews significantly influence career perceptions, with a positive coefficient indicating that higher influence 

scores of online reviews are associated with more positive career perceptions. 
3) Influence of Social Media Influencers: 
Social media influencers also significantly impact career perceptions, with a positive coefficient suggesting that 

greater influence from social media influencers correlates with more favourable career perceptions. 
4) Combined Impact: 
The combined explanatory power of online reviews and social media influencers (R-squared of 0.25) highlights the 

substantial role these factors play in career decision-making processes. 
5) Practical Implications: 
These findings emphasize the importance for individuals to critically evaluate both online reviews and social media 

influencers when making career-related decisions. 
For organizations, leveraging positive online reviews and partnering with trusted social media influencers can 

effectively enhance their appeal to potential employees and shape favourable career perceptions. 
6) Significant Influence of Online Reviews on Career Decision-Making Processes: 
The analysis revealed that online reviews have a statistically significant influence on individuals' career decision-

making processes. This suggests that individuals rely on online reviews when evaluating career options, job 
opportunities, and employer reputations. 

7) Significant Influence of Social Media Influencers on Individuals' Career Choices: 
The research findings indicate that social media influencers significantly influence individuals' career choices. This 

implies that individuals are influenced by the content, recommendations, and endorsements provided by social media 
influencers when making career-related decisions. 

8) Significant Interplay Between Online Reviews and Social Media Influencers: 
The analysis further demonstrates a significant interplay between online reviews and social media influencers in 

shaping perceptions of career paths, industries, and employers. This suggests that the combined influence of online 
reviews and social media influencers impacts individuals' perceptions and decision-making processes regarding career 
options, industries, and employers. 

 
7. SUGGESTIONS  

1) Integration of Online Reviews and Social Media Influencers Platforms: 
• Create platforms that integrate both online reviews and social media influencer content specifically focused on 

career-related information. 
• Provide users with a centralized source where they can access authentic reviews and influencer insights to aid 

in their career decision-making processes. 
2) Promote Authenticity and Transparency: 
• Encourage online review platforms and social media influencers to prioritize authenticity and transparency in 

their content. 
• Establish guidelines or standards for online reviews and influencer endorsements to ensure they accurately 

reflect real experiences and opinions. 
3) Education and Awareness: 
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• Educate individuals, especially students and job seekers, on how to effectively navigate and interpret online 
reviews and social media influencer content when making career-related decisions. 

• Raise awareness among employers and organizations about the influence of online reviews and social media 
influencers on individuals' perceptions of career paths and industries. 

4) Partnerships and Collaborations: 
• Foster partnerships between online review platforms, social media influencers, and career-related 

organizations (such as career counseling services or professional associations) to provide comprehensive 
career guidance and resources. 

• Collaborate with reputable influencers to create informative and engaging content that addresses career-
related topics and provides valuable insights for followers. 

5) Feedback Mechanisms: 
• Implement feedback mechanisms on online review platforms and social media channels to allow users to 

share their experiences and provide constructive feedback. 
• Encourage employers and influencers to actively engage with feedback and address any concerns or issues 

raised by users. 
6) Continuous Monitoring and Improvement: 

• Continuously monitor the effectiveness and impact of online reviews and social media influencer campaigns 
on individuals' career choices and perceptions. 

• Collect data and feedback to identify areas for improvement and refine strategies to better meet the needs 
and preferences of users. 
 

8. RECOMMENDATION 
1) Platform Integration: 
Develop platforms that integrate both online reviews and social media influencer content, providing users with a 

one-stop destination for career-related information. Collaborate with technology experts to create user-friendly 
interfaces that facilitate easy access to a wide range of perspectives and insights. 

2) Authenticity Assurance: 
Establish clear guidelines and standards for online review platforms and social media influencers to ensure 

authenticity and transparency in their content. Implement verification processes to authenticate reviews and 
endorsements, building trust among users. 

3) Educational Initiatives: 
Launch educational campaigns and workshops to educate individuals on how to effectively navigate online reviews 

and influencer content when making career decisions. Partner with educational institutions, career counsellors, and 
industry experts to provide comprehensive guidance. 

4) Collaborative Partnerships: 
Foster partnerships between online review platforms, social media influencers, and career-related organizations to 

enhance the quality and relevance of career guidance resources. Organize joint events, webinars, and informational 
sessions to provide valuable insights to users. 

5) Feedback Mechanisms: 
Implement feedback mechanisms on platforms to allow users to share their experiences and suggestions for 

improvement. Regularly monitor feedback and take proactive steps to address any concerns raised by users, 
demonstrating a commitment to continuous improvement. 

6) Research and Development: 
Invest in research and development efforts to explore innovative technologies and approaches for enhancing the 

effectiveness of online reviews and social media influencer campaigns in guiding career decisions. Collaborate with 
academic institutions and industry partners to stay at the forefront of advancements in the field. 
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9. DISCUSSION 

In today's digital age, individuals have access to an abundance of information online, including reviews of companies, 
job opportunities, and career paths. Additionally, social media has become a powerful platform where influencers share 
their experiences and recommendations. Both online reviews and social media influencers play significant roles in 
shaping individuals' perceptions and decisions regarding their careers. 

 
• Trust and Credibility 

Online reviews are often seen as credible sources of information, as they provide insights from individuals who have 
firsthand experience with employers, industries, or job roles. Users trust these reviews to provide authentic and 
unbiased perspectives, helping them gauge the reputation and suitability of potential employers or career paths. 
Similarly, social media influencers, who are often perceived as experts or thought leaders in their respective fields, can 
influence individuals' perceptions and decisions through their recommendations and endorsements. 

• Information Accessibility 
One of the key advantages of online reviews and social media influencers is the accessibility of information they 

provide. Individuals can easily access a wealth of information about different companies, industries, and career paths 
from the comfort of their own homes. This accessibility allows individuals to conduct thorough research and gather 
insights from multiple sources before making career-related decisions. 

• Personalization and Relatability 
Social media influencers, in particular, have the ability to personalize content and make it relatable to their followers. 

By sharing their own career experiences, challenges, and successes, influencers can connect with individuals on a 
personal level and provide valuable insights and advice tailored to their specific interests and aspirations. This 
personalization enhances the relevance and impact of influencer content on individuals' career decisions. 

• Complex Interplay 
While both online reviews and social media influencers independently influence individuals' career decisions, there 

is also a complex interplay between the two. Individuals may rely on both sources of information concurrently, seeking 
validation or additional insights from social media influencers after reading online reviews, or vice versa. This interplay 
underscores the dynamic nature of career decision-making in the digital age and highlights the importance of considering 
multiple sources of information. 

 
10. CONCLUSION 

In a world inundated with digital information, online reviews and social media influencers have emerged as 
powerful tools guiding individuals towards fulfilling career paths. Through authentic testimonials and firsthand 
experiences, online reviews offer invaluable insights into companies, industries, and job roles, empowering individuals 
to make informed decisions with confidence. Similarly, social media influencers, with their relatable narratives and 
personalized advice, serve as trusted mentors, guiding individuals towards exciting career opportunities. By harnessing 
the accessibility and credibility of online reviews and the relatability of social media influencers, individuals can navigate 
the complexities of the job market with ease. In this digital age, the interplay between online reviews and social media 
influencers cultivates a supportive ecosystem where individuals are equipped to pursue their professional aspirations 
with clarity and purpose. As we move forward, let us embrace the positive impact of online reviews and social media 
influencers, recognizing them as invaluable assets in shaping the career journeys of individuals worldwide.  
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