
 

 
Original Article 
ISSN (Online): 2582-7472 

                                            
                                                  ShodhKosh: Journal of Visual and Performing Arts 

June 2024 5(6), 1899–1902 

 

How to cite this article (APA): B, S. K., and Pasha, M. (2024). Impact of E-commerce Growth on Local Retail Markets: A Study on 
Chitradurga, Karnataka. ShodhKosh: Journal of Visual and Performing Arts, 5(6), 1899–1902. doi:   
10.29121/shodhkosh.v5.i6.2024.2766  

1899 

 

IMPACT OF E-COMMERCE GROWTH ON LOCAL RETAIL MARKETS: A STUDY ON 
CHITRADURGA, KARNATAKA 
 
Dr. Shiva Kumar B1, Mujammil Pasha2 
 
1 Associate Professor, Department of PG Studies in Commerce, Government Arts College (Autonomous), Chitradurga - 577501, 
Karnataka, India 
2 Assistant Professor, Department of Commerce, Government First Grade College,  
Chikkaballapur - 562101, Karnataka, India 
 

  

ABSTRACT 
E-commerce has emerged as a key driver of economic transformation worldwide. In 
India, the rapid penetration of e-commerce platforms is creating significant shifts in 
business practices and consumer behavior. However, this phenomenon poses both 
opportunities and challenges, particularly for small and traditional retail markets in 
semi-urban areas. This paper investigates the effects of e-commerce growth on local 
retail businesses in Chitradurga, Karnataka. It explores how local merchants adapt to 
online platforms, examines barriers to digital adoption, and identifies trends in changing 
consumer preferences. The findings suggest that while e-commerce is driving retail 
innovation, local businesses must strategically integrate offline and online models to 
remain competitive. Recommendations include policy interventions, training programs, 
and the development of hybrid retail ecosystems to ensure sustainable growth in the 
region. 
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1. INTRODUCTION 
Globalization and the advancement of technology have transformed the retail landscape, with e-commerce playing a 
pivotal role. The COVID-19 pandemic further accelerated this trend, reshaping consumer behavior and disrupting 
traditional markets. Chitradurga, a town known for its historical fort and agricultural economy, is witnessing the 
emergence of digital commerce, driven by increasing internet penetration and digital payments. However, the surge in 
online shopping presents a paradox: while e-commerce offers convenience and access to a broader market, it threatens 
to marginalize small retailers who form the backbone of the local economy. 
This paper aims to explore the evolving relationship between e-commerce and local retail in Chitradurga. The research 
seeks to address key questions: How are local businesses adapting to digital disruption? What barriers hinder their 
participation in online markets? And how has consumer behavior shifted with the proliferation of online shopping 
platforms? 
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2. OBJECTIVES OF THE STUDY 
This research is guided by the following objectives: 
1. Assess the impact of e-commerce on local retail businesses in Chitradurga. 
2. Identify the challenges faced by local merchants in adopting e-commerce practices. 
3. Analyze the changes in consumer behavior and their preference for online platforms. 
4. Provide recommendations for integrating hybrid models to sustain the retail ecosystem. 
5. Explore the role of government policies and digital infrastructure in supporting local businesses. 

 
3. RESEARCH METHODOLOGY 

The study adopts a mixed-method research design, combining quantitative and qualitative techniques. Primary data 
were collected through: 
1. STRUCTURED INTERVIEWS with 50 retail shop owners from sectors including groceries, clothing, and 

electronics. 
2. CONSUMER SURVEYS with 100 respondents in Chitradurga to understand shopping preferences and behavioral 

shifts. 
Secondary data were sourced from reports published by the Karnataka government, district-level economic 
surveys, and research articles on digital commerce trends in India. Descriptive statistics were applied to analyze 
quantitative data, while thematic analysis was used to interpret qualitative insights from interviews. 

 
4. LITERATURE REVIEW 

4.1 E-COMMERCE GROWTH AND RETAIL TRANSFORMATION 
Research suggests that the digital revolution has enabled businesses to overcome geographical boundaries, giving 
consumers access to a wider variety of products and services (Goyal & Kumar, 2020). However, traditional retail 
businesses, especially in small towns, are experiencing reduced foot traffic due to increased online purchases 
(Bhattacharya, 2019). 
4.2 SMALL RETAILERS IN SEMI-URBAN INDIA 
Small retailers in semi-urban regions such as Chitradurga face numerous challenges, including low digital literacy, poor 
infrastructure, and limited access to logistics (Rao & Anil, 2022). While large cities have embraced digital commerce, 
smaller towns lag behind due to gaps in knowledge and technology (Narayana et al., 2021). 
4.3 CONSUMER BEHAVIOR SHIFTS 
The preferences of consumers have shifted significantly with the advent of online shopping. Studies indicate that 
consumers value the ease of product comparison, discounted prices, and home delivery (Sharma & Patel, 2023). 
However, local markets continue to retain their significance for perishables and personalized services (Ramesh & Kumar, 
2023). 
 

5. DATA ANALYSIS AND DISCUSSION 
5.1 E-COMMERCE PENETRATION IN CHITRADURGA 
Chitradurga, being a semi-urban town, has seen a gradual increase in the use of e-commerce platforms. Survey data 
reveals that 62% of respondents made at least one online purchase in the last 12 months. Amazon, Flipkart, and 
JioMart are the most popular platforms used by consumers in the area. The rise in mobile internet penetration, combined 
with the availability of UPI-based digital payments, has accelerated this trend. 
5.2 IMPACT ON LOCAL RETAILERS 
Local retailers reported a 15-20% decline in walk-in customers due to the convenience offered by e-commerce 
platforms. However, 30% of shop owners indicated that they have explored partnerships with online marketplaces or 
started their own digital storefronts. Merchants offering niche products, such as ethnic clothing and local snacks, have 
experienced moderate success on e-commerce platforms. 
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5.3 CHANGING CONSUMER BEHAVIOR 
The study found that consumer preferences are evolving towards convenience and cost-efficiency. Non-perishable 
products such as clothing, electronics, and home appliances are increasingly purchased online. However, for groceries 
and fresh produce, consumers prefer local stores due to trust and immediate availability. 40% of consumers mentioned 
that they rely on local markets for last-minute purchases. 
5.4 BARRIERS TO DIGITAL ADOPTION 
Local retailers face multiple challenges: 
• Digital illiteracy: Many shop owners lack knowledge of online selling platforms and digital marketing. 
• Logistics issues: Delivery services are still evolving, with certain rural areas facing delays. 
• Cost concerns: High commission fees from platforms and the cost of setting up online stores deter some businesses. 
• Consumer trust issues: Some retailers reported hesitation in adopting e-commerce due to concerns over 

cybersecurity and fraud. 
 

6. RECOMMENDATIONS 
To foster a sustainable retail ecosystem in Chitradurga, the following recommendations are proposed: 
1. HYBRID BUSINESS MODELS: 

Encourage retailers to adopt a hybrid approach by maintaining both physical stores and online channels. This will 
enhance their market reach while retaining local relevance. 

2. DIGITAL LITERACY PROGRAMS: 
Conduct training workshops for small retailers to educate them on e-commerce operations, social media 
marketing, and online payment systems. 

3. COLLABORATIONS WITH E-COMMERCE PLATFORMS: 
E-commerce companies should lower entry barriers and offer special incentives for small retailers from semi-
urban regions. 

4. IMPROVING DIGITAL INFRASTRUCTURE: 
The government should enhance internet connectivity and logistics services to support seamless e-commerce 
operations. 

5. CONSUMER AWARENESS CAMPAIGNS: 
Launch campaigns promoting “Buy Local, Buy Digital” initiatives to encourage consumers to support local 
retailers who operate online. 

 
7. CONCLUSION 

The study highlights the transformative impact of e-commerce on the retail landscape in Chitradurga. While e-
commerce offers new opportunities for local businesses, it also presents challenges that require strategic adaptation. 
The success of retail businesses in this evolving environment depends on their ability to adopt hybrid models that 
combine the strengths of physical stores with the reach of online platforms. Government intervention and infrastructure 
development will be crucial in enabling local businesses to thrive in a digital-first economy. 
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