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ABSTRACT 
The research paper explores the standards and role of animation, as well as gamification, 
as powerful tools for environmental awareness and engagement. Animation, in this 
context, denotes the creation of moving visual content through a series of images or 
frames, encompassing diverse forms such as 2D hand-drawn, 3D computer-generated, 
and stop-motion animation. It serves as a compelling medium for conveying complex 
environmental messages due to its unique characteristics. The aim of this research is to 
highlight the pivotal role of animation, including gamification, in raising awareness about 
environmental issues and fostering positive change. Animation and gamification possess 
inherent qualities such as visual appeal, narrative potential, and simplification of complex 
topics, versatility, worldwide accessibility, psychological connection, and memorability, 
making them effective tools for communication. The scope of the research encompasses 
the advantages of animation and gamification as awareness tools, including visual 
engagement, simplification of complex concepts, emotional connection, and flexibility in 
visualization, cross-cultural accessibility, and shareability. These advantages position 
animation and gamification as invaluable mediums for conveying environmental 
messages to diverse audiences worldwide. The study delves into the psychological and 
cognitive impact of animation and gamification on viewers, emphasizing their ability to 
grab attention, evoke emotions, improve memory retention, aid comprehension, and 
influence attitudes and behaviours related to environmental issues. Animation and 
gamification foster a deeper connection between individuals and environmental 
concerns, motivating action towards sustainability. In conclusion, animation and 
gamification emerge as potent instruments for promoting environmental awareness and 
spurring constructive social change. Their unique qualities, coupled with their 
psychological and cognitive impact on viewers, make them compelling mediums for 
communicating complex environmental themes. As environmental challenges persist, 
animation and gamification serve as beacons of hope, igniting change and fostering a 
closer bond between humanity and the planet we call home. 
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OBJECTIVE 
• Evaluate the effectiveness of animation, including gamification elements in different sectors, in raising awareness 

about environmental issues among diverse audiences. 
• Examine the psychological and cognitive impact of animated content, with a focus on its ability to engage, evoke 

emotions, and influence attitudes and behaviors towards environmental sustainability. 
• Investigate the role of animation, incorporating gamification, in simplifying complex environmental concepts and 

facilitating comprehension among viewers. 
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• Explore the potential of animation, alongside gamification techniques, to foster a deeper connection between 
individuals and environmental concerns, ultimately motivating proactive action towards sustainable behaviors and 
practices. 

 
SATATEMENT OF THE PROBLEM 

Despite increasing global awareness of environmental issues, there remains a persistent challenge in effectively engaging 
diverse audiences and motivating them to take meaningful action towards sustainability. Traditional methods of 
environmental communication often struggle to capture attention and convey complex concepts in an accessible and 
engaging manner. Moreover, existing research on the role of animation in environmental awareness predominantly 
focuses on its general efficacy, with limited exploration into the specific impact of gamification elements within animated 
content. Therefore, there is a need for comprehensive research that evaluates the effectiveness of animation, 
incorporating gamification techniques, in promoting environmental awareness, understanding its psychological and 
cognitive impact on viewers, and identifying strategies to enhance its potential as a tool for fostering sustainable 
behaviors. This study aims to address these gaps by examining the standards, role, and impact of animation with 
gamification elements as a compelling approach to fostering environmental awareness and driving positive social 
change. 
 

1. INTRODUCTION 
1.1 EFFECTIVENESS OF ANIMATION WITH GAMIFICATION ELEMENTS IN DIFFERENT 

SECTORS IN RAISING AWARENESS ABOUT ENVIRONMENTAL ISSUES AMONG DIVERSE 
AUDIENCES. 

Utilizing animation with gamification elements can be an effective strategy for spreading awareness of environmental 
issues across various sectors by tailoring the approach to the specific characteristics and needs of each sector: Education 
Sector: Animated content with gamification elements can be integrated into educational curricula at all levels, from 
primary schools to universities. Interactive modules and games can be designed to teach students about environmental 
concepts, conservation practices, and sustainable living in an engaging and memorable way. 
Corporate Sector: Companies can use animated videos with gamification elements as part of their employee training 
programs to raise awareness about sustainability practices within the organization. Gamified challenges and quizzes can 
incentivize employees to adopt eco-friendly behaviors both at work and in their personal lives. 
Non-Profit Organizations: Environmental NGOs can leverage animated content with gamification elements to engage 
their supporters and attract new audiences. Interactive campaigns and challenges can encourage individuals to take 
action, such as reducing their carbon footprint, volunteering for conservation projects, or donating to environmental 
causes 
Government and Policy Sector: Government agencies can utilize animated content with gamification elements to 
communicate environmental policies, initiatives, and regulations to the public in a more accessible and engaging manner. 
Interactive simulations and decision-making games can help citizens understand the consequences of their actions on 
the environment and encourage compliance with regulations. 
Healthcare Sector: Healthcare providers can incorporate animated videos with gamification elements into patient 
education programs to raise awareness about the health impacts of environmental issues, such as air pollution, water 
contamination, and climate change. Gamified quizzes and challenges can motivate patients to adopt healthier lifestyle 
choices and advocate for environmental protection. 
Media and Entertainment Industry: Media outlets and entertainment companies can produce animated content with 
gamification elements to reach a wider audience and spark conversations about environmental issues through popular 
platforms such as social media, streaming services, and mobile apps. Interactive storytelling and immersive experiences 
can captivate viewers and inspire them to learn more about environmental topics. 
 

1.2 THE PSYCHOLOGICAL AND COGNITIVE IMPACT OF ANIMATED CONTENT, WITH A FOCUS 
ON ITS ABILITY TO ENGAGE, EVOKE EMOTIONS, AND INFLUENCE ATTITUDES AND 
BEHAVIORS TOWARDS ENVIRONMENTAL SUSTAINABILITY. 

ANIMATION STANDARDS 
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Animation, in the context of this research, refers to the technique of creating moving visual content by displaying a 
sequence of images or frames in rapid succession. It involves the illusion of motion through the manipulation of static 
images, drawings, or computer-generated graphics. Animation encompasses various forms such as 2D hand-drawn 
animation, 3D computer-generated animation, stop-motion animation, and more.[6] 
As an awareness tool, animation possesses unique characteristics that make it an effective medium for conveying 
environmental messages and fostering engagement. Some key characteristics of animation include: In the context of this 
study, animation refers to the process of producing moving visual material by showcasing a series of pictures or frames 
quickly one after the other. It involves imparting the appearance of motion using static photographs, sketches, or 
computer-generated visuals. Animation may take many different forms, including stop-motion animation, 3D computer-
generated animation, and 2D hand-drawn animation. [2][5] 
A visual Appeal: Animation has a visually arresting quality that draws viewers in and keeps them watching. The capacity 
to produce vivid and inventive images enables the portrayal of intricate ideas and procedures in a user-friendly and 
appealing way.[7] 
Narrative Potential: Animation provides a platform for storytelling that makes it possible to develop stories and 
characters that connect with viewers. Animation can elicit feelings, forge relationships, and deliver messages in a real 
and memorable way by combining storytelling aspects. Eliminating Complex topics: Animation may make complex or 
abstract environmental topics simpler so that they are more understandable to a wider audience. Animation facilitates 
knowledge acquisition and retention by simplifying complicated material into understandable visual signals through 
visual representation.[8] 
Versatility and Adaptability: Animation allows for the flexible representation of a range of environmental difficulties and 
circumstances. It makes it possible to depict various ecosystems, environmental processes, and hypothetical futures, 
which makes it easier to communicate intricate concepts and prospective solutions. Worldwide Accessibility: Animation 
is accessible to a worldwide audience despite language and cultural obstacles. It may be modified to fit various cultural 
contexts, allowing to produce regionally tailored material that meets environmental concerns and cultural sensitivity. 
Psychological Connection: Animation has the power to stir up feelings in viewers and establish emotional ties with them. 
Animation has the power to stir emotions like empathy and worry in viewers and motivate them to act via the use of 
emotive characters, gripping plot, and beautiful visuals.[5][6] 
Memorable and Engaging: Animation has the capacity to have a lasting impression on viewers. It is memorable and 
engaging. It is a potent instrument for producing memorable educational experiences because of its dynamic and 
aesthetically appealing character, which boosts viewer engagement and encourages knowledge retention. 
 

1.3 THE ROLE OF ANIMATION AND GAMIFICATION TO EVOKE EMOTIONS, AND INFLUENCE 
ATTITUDES AND BEHAVIORS 

To promote sustainable practises and increase public knowledge of environmental concerns, animation is an essential 
tool. Animation has the power to attract people and successfully communicate difficult topics in a clear, memorable way 
because it is a captivating and aesthetically intriguing medium. The following examples underline the crucial function 
that animation plays in spreading awareness: [1][5][7] 
Visual Communication: The visual aspect of animation enables the representation of environmental settings, processes, 
and issues that may be challenging to explain through other mediums. Environmental themes may be conveyed more 
effectively and impactfully through animated images, resulting in higher audience comprehension and retention.[7][8] 
Simplifying Difficult ideas: Environmental challenges can entail complex and abstract ideas that are difficult to 
comprehend. These ideas are made simpler using easy-to-understand visuals and narratives in animation. A greater 
understanding and awareness of complicated environmental interactions, systems, and processes can be achieved 
through animation. Establishing an Emotional Bond: Animation has the ability to arouse viewers' emotions and create a 
strong emotional bond. Animation may evoke viewers' emotions by utilising emotive characters, narrative devices, and 
aesthetics, fostering empathy, concern, and a feeling of urgency for environmental concerns. For creating awareness and 
inspiring people to act, an emotional connection is essential.[6] 
The art of storytelling and narrative: Animation is a platform for storytelling, a powerful technique for developing 
compelling stories that connect with viewers. Animation can contextualize environmental issues, illustrate their effects 
on communities and ecosystems, and propose viable solutions through engaging storylines. By helping audiences relate 
to environmental challenges on a more intimate and relevant level, storytelling promotes a deeper comprehension and 
commitment to change.[7] 
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Approachable and Entertaining: Animation is accessible to a broad spectrum of viewers, including children, adults, and 
people from different educational backgrounds, and it crosses linguistic boundaries. Its captivating qualities draw 
viewers in and keep them interested, making it a useful tool for connecting with and enticing a variety of audiences. The 
adaptation of animation to many cultural contexts increases its accessibility and efficacy in promoting awareness 
throughout the world.[10] 
Recallable and Easy to Share: Animation has the benefit of being both re- collectible and simple to share. Its visual impact, 
narrative, and emotional resonance increase the probability that viewers will remember and share it. Animated material 
may reach a wider audience through social media platforms, websites, and other digital channels, raising awareness and 
even fostering discussions and actions.[11] 

 
Figure1.1 (illustrations for the above subtopics) 

1.4 ADVANTAGES OF USING ANIMATION AS AN AWARENESS TOOL  
Animation offers numerous advantages as an awareness tool for conveying environmental messages and raising 
awareness about critical issues. The following points highlight the key advantages of using animation for this purpose: 
[2][11] 
Visual Engagement: Animation captures attention and engages viewers through visually appealing and dynamic content. 
The combination of colours, motion, and imaginative visuals holds the viewer's attention, ensuring a higher level of 
engagement compared to traditional text-based or static visuals. This visual engagement enhances information retention 
and creates a lasting impact on viewers. Simplification of Complex Concepts: Environmental issues often involve intricate 
and abstract concepts that can be challenging to understand. Animation simplifies these concepts by visually 
representing them in a concise and accessible manner. Through animation, complex environmental processes, 
interconnections, and scientific concepts can be broken down into visual cues, making them easier to comprehend and 
retain.[12] 
Emotional Connection and Empathy: Animation has a unique ability to evoke emotions and establish an emotional 
connection with viewers. By utilizing expressive characters, compelling storytelling, and engaging narratives, animation 
can create empathy and foster a sense of emotional investment in environmental issues. This emotional connection 
enhances the likelihood of viewers internalizing and acting upon the conveyed messages.[12] 
Flexibility in Visualization: Animation offers flexibility in visualizing a wide range of environmental scenarios, whether 
they are present, past, or future. It allows for the depiction of complex ecosystems, environmental processes, and 
scenarios that may be difficult to capture through other mediums. Animation provides the freedom to create vivid and 
imaginative visuals, enabling the representation of abstract ideas and potential solutions.[8] 
Cross-Cultural Accessibility: Animation transcends language barriers and cultural boundaries, making it accessible to 
diverse audiences globally. It can be adapted to different cultural contexts, allowing for localized content that addresses 
region-specific environmental challenges and cultural sensitivities. This cross-cultural accessibility enhances the reach 
and impact of environmental messages, fostering a global understanding and collective action.[13] 
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Memorable and Shareable Content: Animation has a unique ability to create memorable experiences. Its visual appeal, 
storytelling, and emotional resonance make it more likely to be remembered by viewers. Additionally, animated content 
is highly shareable through digital platforms, social media, and other online channels. This shareability facilitates the 
amplification of environmental messages, increasing their reach and potential impact.[14] 
Appeal to a Wide Range of Audiences: Animation has broad appeal across various age groups, making it suitable for 
reaching diverse audiences, including children, youth, and adults. Its engaging and visually stimulating nature captures 
the interest of different demographic segments, ensuring that environmental messages reach a wider audience. 
Animation's ability to adapt to different age groups and educational levels contributes to its effectiveness as an 
awareness tool. 
By leveraging these advantages, animation becomes a powerful tool for raising awareness and fostering positive change 
in environmental attitudes and behaviours. Its ability to engage, simplify complex concepts, create emotional 
connections, and transcend cultural barriers positions animation as an invaluable medium for conveying environmental 
messages to a global audience. [3][9] 

 
Figure2.1 (illustrations for the above subtopics) 

 

 
Figure2.2 Mind mapping for the topic Advantages of Using Animation as an Awareness Tool 
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1.5 THE PSYCHOLOGICAL AND COGNITIVE IMPACT OF ANIMATION ON VIEWERS 

Animation has a profound psychological and cognitive impact on viewers, making it an effective tool for raising 
awareness and conveying messages in the context of environmental issues. The following points highlight the 
significance of the psychological and cognitive impact of animation on viewers: Animation has several benefits as a 
medium for spreading environmental information and boosting public awareness of important topics. The benefits of 
employing animation for this purpose are best illustrated by the following points.[12] 
 
Aesthetic Participation: Through visually attractive and dynamic material, animation engages viewers and grabs their 
attention. Compared to typical text-based or static images, the combination of colours, motion, and inventive pictures 
keeps the viewer's attention and ensures a better degree of engagement. This visual interest increases knowledge 
retention and leaves a deep impression on the audience. 
 
Streamlining Complicated Concepts: Understanding complex and abstract concepts is frequently difficult when it 
comes to environmental challenges. By giving these ideas a clear and approachable visual representation, animation 
makes these ideas easier to understand. Complex environmental processes, linkages, and scientific ideas may be 
simplified into visual signals using animation, making them simpler to understand and remember.[13] 
 
Emotive Connectivity and Understanding: Animation has a special capacity to arouse viewers' feelings and establish 
an emotional bond with them. Animation can build empathy and a feeling of emotional engagement in environmental 
challenges by using emotive characters, gripping storytelling, and interesting tales. The possibility that viewers will 
internalize and take action on the ideas being given is increased by this emotional connection.[14] 
 
Illustration versatility: Whether they are present-day, historical, or futuristic environmental issues, animation allows 
for visualization versatility. Complex ecosystems, environmental processes, and situations may be shown, which may be 
difficult to do in other media. The ability to generate colourful and innovative visuals afforded by animation makes it 
possible to express abstract concepts and prospective answers.[15] 
 
Open intercultural Accessibility: Animation crosses cultural and linguistic borders, making it accessible to a wide 
range of viewers worldwide. It may be modified to fit various cultural contexts, enabling localized material that tackles 
the environmental issues and cultural sensitivities unique to a certain area. This intercultural accessibility broadens the 
audience and effect of environmental messaging, promoting universal awareness and group action. 
 
Shareable and Meaningful Content: Animation has a special talent for producing experiences that people will 
remember. Its aesthetic appeal, narrative, and emotional relevance increase the likelihood that viewers will remember 
it. Aside from that, sharing animated material on digital platforms, social media, and other online channels is really easy. 
Because of their capacity to be shared, environmental messages may be amplified, broadening their audience and 
perhaps having a greater impact.as well as proposed fixes.[5] 
 
Empowering and Self-Efficacy: Animation fosters the idea that every person matters and can make a difference in 
achieving bigger environmental goals by emphasizing viable solutions, showing how individuals can make a difference, 
and emphasizing the strength of the group to effect change. Viewers may be inspired to accept personal responsibility 
and use sustainable practices as a result of this emancipation. 
 
Animation's usefulness as a medium for raising awareness is significantly influenced by the psychological and cognitive 
effects it has on viewers. Animation has the capacity to bring about significant and long-lasting changes in viewers' 
environmental awareness and participation by grabbing their attention, generating emotions, improving memory 
retention, aiding understanding, and changing attitudes and behaviours. [4] 
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Figure3.1 (illustrations for the above subtopics 

 

 
Figure3.2 Mind mapping for the topic The Psychological and Cognitive Impact of Animation on Viewers 

2. METHODOLOGY 
 

2.1 INVESTIGATE THE ROLE OF ANIMATION, INCORPORATING GAMIFICATION, IN SIMPLIFYING COMPLEX 
ENVIRONMENTAL CONCEPTS AND FACILITATING COMPREHENSION AMONG VIEWERS. 

The research methodology encompassed the participation of 100 elementary University students, with the study 
meticulously executed through planned sessions structured around assignment deadlines, utilizing specific channels for 
visual elements. The age range of the sample varied between 18 and 28 years, with 95.8% of students demonstrating 
proficiency in analysing animated content within a shorter timeframe. A survey comprising 10 questions pertaining to 
animation and its impact on the visualization process was administered. Our investigation involved a focused study with 
a cohort of approximately 100 participants, aimed at scrutinizing the distinctions between animation techniques and 
traditional pedagogical approaches. The primary objective was to assess the unique influence of animation on 
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conventional educational frameworks. Through a questionnaire, participants were probed on aspects including their 
learning experiences with animation, motivating factors, entertainment value, and immersive engagement.[6][8] 

 
S.NO  SURVEY QUESTION CLASSIFICATION AGREE DISAGREE 
1 Do you believe that using animation effectively 

promotes environmental awareness? 
Awareness 98% 02% 

2 Would you prefer animated content over other forms 
of media for learning about environmental issues? 

Preference 80% 20% 

3 Do you find animated content about environmental 
awareness enjoyable, akin to solving puzzles in a 
game? 

Enjoyment 91% 09% 

4 Does animated content about environmental issues 
facilitate discussions and interactions among 
viewers, much like a multiplayer game fosters 
teamwork? 

Interaction 94% 06% 

5 Do you find that animations make learning about 
environmental issues more enjoyable, similar to 
leveling up in a game? 

Engagement 95% 05% 

6 Do you think incorporating gaming elements into 
environmental awareness animations would 
enhance their effectiveness, such as adding quests or 
challenges? 

Enhancement 91% 09% 

7 Do animated messages about environmental 
awareness motivate you to take action, like 
completing a mission in a game? 

Motivation 95% 95% 

8 Are you more interested in environmental issues 
when presented through animation, as if discovering 
secrets in a game? 

Interest 86% 14% 

9 Can animated content about environmental 
awareness encourage teamwork and collaboration in 
addressing environmental challenges, similar to 
cooperative gameplay? 

Collaboration 90% 10% 

10 Do you believe that animated content effectively 
communicates complex environmental concepts, 
akin to the storytelling aspect of a game? 

Communication 95% 05% 

 
2.2 STANDARD DEVIATION 

Given the data points: {98,80,91,94,95,91,95,86,90,95} 
And the mean μ=91.5%, calculated the squared differences for each data point. 
 

{𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺 𝑫𝑫𝑫𝑫𝑫𝑫𝑫𝑫𝑫𝑫𝑫𝑫𝑫𝑫𝑫𝑫𝑫𝑫} =  ��
{(𝟗𝟗𝟗𝟗 − 𝟗𝟗𝟗𝟗.𝟓𝟓)𝟐𝟐 +  (𝟖𝟖𝟖𝟖 − 𝟗𝟗𝟗𝟗.𝟓𝟓)𝟐𝟐 +  … +  (𝟗𝟗𝟗𝟗 − 𝟗𝟗𝟗𝟗.𝟓𝟓)𝟐𝟐}

{𝟏𝟏𝟏𝟏 − 𝟏𝟏} � 

𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺 𝑫𝑫𝑫𝑫𝑫𝑫𝑫𝑫𝑫𝑫𝑫𝑫𝑫𝑫𝑫𝑫𝑫𝑫 =  ��
{𝟑𝟑𝟑𝟑𝟑𝟑𝟑𝟑𝟑𝟑𝟑𝟑.𝟓𝟓}

{𝟗𝟗} � =  �{𝟐𝟐𝟐𝟐.𝟔𝟔𝟔𝟔} = 𝟓𝟓.𝟐𝟐𝟐𝟐% 

 calculated the standard deviation to assess the variability of respondents' agreement percentages regarding animation. 
A standard deviation of approximately 5.26% indicates moderate variability around the mean agreement, providing 
insights into the consistency of attitudes within the dataset. 

�{𝑽𝑽𝑽𝑽𝑽𝑽𝑽𝑽𝑽𝑽𝑽𝑽𝑽𝑽𝑽𝑽}� =  ��
�(𝟗𝟗𝟗𝟗 − 𝟗𝟗𝟗𝟗.𝟓𝟓)𝟐𝟐 +  (𝟖𝟖𝟖𝟖 − 𝟗𝟗𝟗𝟗.𝟓𝟓)𝟐𝟐 +  … +  (𝟗𝟗𝟗𝟗 − 𝟗𝟗𝟗𝟗.𝟓𝟓)𝟐𝟐�

{𝟏𝟏𝟏𝟏 − 𝟏𝟏} �� 

{𝑽𝑽𝑽𝑽𝑽𝑽𝑽𝑽𝑽𝑽𝑽𝑽𝑽𝑽𝑽𝑽}  =  ��
{𝟑𝟑𝟑𝟑𝟑𝟑𝟑𝟑𝟑𝟑𝟑𝟑.𝟓𝟓}

{𝟗𝟗} �� =  ({𝟐𝟐𝟐𝟐.𝟔𝟔𝟔𝟔}) = 𝟐𝟐𝟐𝟐.𝟔𝟔𝟔𝟔% 

Calculating variance in our research revealed the spread of agreement percentages on Animation. It quantified the extent 
to which data points deviated from the mean. A higher variance suggested greater dispersion, indicating diverse attitudes 
among respondents and aiding in understanding the range of opinions comprehensively. 
 

https://www.granthaalayahpublication.org/Arts-Journal/index.php/ShodhKosh


Sujit Kumar Karmakar, Arijit Basu, Deepak Sharma, and  Dr. Jitendra Sharma 

ShodhKosh: Journal of Visual and Performing Arts 27 
 

 
2.3 STANDARD ERROR 

The calculation of the standard error in our research served to quantify the precision of our estimated mean agreement 
percentage regarding gamixfication. With a standard error of approximately 1.66%, it indicated the expected variability 
in our sample mean compared to the true population mean. This provided confidence intervals around our estimate, 
offering insights into the reliability and accuracy of our findings amidst potential sampling variations. 

𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺 𝑬𝑬𝑬𝑬𝑬𝑬𝑬𝑬𝑬𝑬 =
{𝟓𝟓.𝟐𝟐𝟐𝟐}

��{𝟏𝟏𝟏𝟏}�
=  

{𝟓𝟓.𝟐𝟐𝟐𝟐}
{𝟑𝟑.𝟏𝟏𝟏𝟏} =  𝟏𝟏.𝟔𝟔𝟔𝟔% 

2.4 LEVEL OF CONFIDENCE 
To determine the level of confidence with a sample size of 100, we established a confidence interval. The confidence 
interval represents a range of values within which we are confident that the true population parameter (such as the 
mean) lies. 

𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪 𝑰𝑰𝑰𝑰𝑰𝑰𝑰𝑰𝑰𝑰𝑰𝑰𝑰𝑰𝑰𝑰 =  𝑴𝑴𝑴𝑴𝑴𝑴𝑴𝑴 ±
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 Where: 
Z is the Z-score, which corresponds to the desired level of confidence. 
Population Standard Deviation is the standard deviation of the population. 
Sample Size is the size of the sample. 
To determine the Z-score corresponding to a specific level of confidence, we consult the Z-table statistical calculator. For 
example, for a 95% confidence level, the Z-score is approximately 1.96. 
Given a sample size of 100, We assume we know the population standard deviation (which we've calculated to be 
approximately 5.26% in the previous analysis). 

𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪 𝑰𝑰𝑰𝑰𝑰𝑰𝑰𝑰𝑰𝑰𝑰𝑰𝑰𝑰𝑰𝑰 =  𝟗𝟗𝟗𝟗.𝟓𝟓% ± (𝟏𝟏.𝟗𝟗𝟗𝟗 × {𝟏𝟏𝟏𝟏𝟏𝟏}{√{𝟏𝟏𝟏𝟏}} × 𝟓𝟓.𝟐𝟐𝟐𝟐) 
𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪 𝑰𝑰𝑰𝑰𝑰𝑰𝑰𝑰𝑰𝑰𝑰𝑰𝑰𝑰𝑰𝑰 =  𝟗𝟗𝟗𝟗.𝟓𝟓% ± (𝟏𝟏.𝟗𝟗𝟗𝟗 × 𝟏𝟏.𝟔𝟔𝟔𝟔𝟔𝟔%) 

𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪𝑪 𝑰𝑰𝑰𝑰𝑰𝑰𝑰𝑰𝑰𝑰𝑰𝑰𝑰𝑰𝑰𝑰 =  𝟗𝟗𝟗𝟗.𝟓𝟓% ± 𝟑𝟑.𝟐𝟐𝟐𝟐% 
Therefore, the confidence interval for a sample size of 100 and a 95% confidence level is approximately  
(88.24 % , 94.76 %) 
This means we are 95% confident that the true population mean falls within the range of 88.24% to 94.76%. 
In conclusion, with a sample size of 100, we can be 95% confident that the calculated mean of 91.5% falls within the 
range mentioned above. This level of confidence indicates our certainty about the accuracy of our estimation. 
Given the data points: {98,80,91,94,95,91,95,86,90,95} 
And the mean μ=91.5%, calculated the squared differences for each data point. 
Total sample size is 100 
A standard deviation of approximately 5.26%  
Variance is 27.61%  
Standard error of approximately 1.66% 
 
 

3. RESULT AND DISCUSSIONS: 
• The mean of 91.5% suggests that, on average, respondents agree with the statements presented in the survey. 
• The median of 95% indicates that the middle value of the responses is slightly higher than the mean, suggesting a 

slightly positively skewed distribution. 
• The standard deviation of approximately 5.26% indicates that there is a moderate amount of variability in 

responses around the mean. 
• The variance of approximately 27.61 suggests that there is considerable spread in the data. 
• The standard error of approximately 1.66% suggests that the sample means might vary by around 1.66% from the 

population mean. 
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• Moreover, the calculated confidence interval for the mean agreement percentage, with a sample size of 100 and a 
95% confidence level, provides further depth to our understanding. The confidence interval of approximately 
(88.24%, 94.76%) implies a high level of confidence in the accuracy of our estimation, suggesting that we can be 
95% certain that the true population mean falls within this range. This robust level of confidence enhances the 
reliability and significance of our findings, substantiating the validity of our analysis. Consequently, the results lend 
credence to the notion that the positive attitudes towards animation observed among respondents are not merely 
coincidental but are reflective of broader trends within the population. 

Animation observed among respondents is not merely coincidental but are reflective of broader trends within the 
population. 
 

4. CONCLUSION 
In conclusion, animation is shown as a potent and adaptable instrument for promoting environmental awareness and 
spurring constructive social change. Its distinctive qualities, such as visual allure, storytelling potential, the ability to 
simplify complicated ideas, the ability to evoke strong emotions, and cross-cultural accessibility make it an attractive 
medium for communicating difficult environmental themes. The usefulness of animation as a method for raising 
awareness is further increased by its capacity to captivate a variety of audiences, produce memorable experiences, and 
aid in information retention. 
 
Additionally, the effect that animation has on viewers' minds psychologically and cognitively is very important to its 
success. Animation grabs viewers' attention, arouses feelings, improves memory, aids comprehension, and has an impact 
on attitudes and actions linked to environmental issues. People are motivated by this influence to become more 
environmentally aware and take significant steps towards sustainability. 
 
Animation is a key tool in the toolbox for environmental campaigning and education as environmental concerns continue 
to worsen. Animation is an essential medium for increasing environmental awareness and fostering a more sustainable 
future because of its ability to build empathy for the natural world, demystify complicated topics, and motivate group 
action. Animation shines as a beacon of hope in a world where environmental challenges require immediate action, 
igniting change and encouraging a closer bond between people and this planet we call home. 
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